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THE ROLEX CENTRE. MENARA DION, 27 JALAN SULTAN ISMAIL, KUALA LUMPUR. 
TEL: (03) 2072 2709 FAX: (03) 2072 3112 













THIS WATCH IS 
A WITNESS TO 
THE DAWN OF 
THE JET AGE. 


Designed for airline pilots in 1955 
at the dawn of intercontinental 
flight, the GMT-Master became the 
official timepiece of major carriers 
such as Pan Am. Built the Rolex 
Way for superlative precision and 
performance, its 24-hour hand and 
rotatable bezel allow it to display two 
time zones simultaneously. Today, 
its red and blue Cerachrom bezel 
combines the best in high technology 
with the iconic aesthetics of the 
original model. It doesn’t just tell 
time. It tells history. 



OYSTER PERPETUAL GMT-MASTER II 
IN 18 CT WHITE GOLD 
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TO BREAK THE RULES, 
YOU MUST FIRST MASTER 
THEM. 





THE VALLEE DE JOUX. FOR MILLENNIA A HARSH, 
UNYIELDING ENVIRONMENT; AND SINCE 1875 THE 
HOME OF AUDEMARS PIGUET, IN THE VILLAGE OF 
LE BRASSUS. THE EARLY WATCHMAKERS WERE 
SHAPED HERE, IN AWE OF THE FORCE OF NATURE 
YET DRIVEN TO MASTER ITS MYSTERIES THROUGH 


THE COMPLEX MECHANICS OF THEIR CRAFT. STILL 
^ TODAY THIS PIONEERING SPIRIT INSPIRES US TO 
f CONSTANTLY CHALLENGE THE CONVENTIONS OF 
* FINE WATCHMAKING. 


Le Brassus 


ROYAL OAK 
OFFSHORE 
CHRONOGRAPH 


AUDEMARS PIGUET BOUTIQUE: 
STARHILL GALLERY: ADORN FLOOR 
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Limited edition of 500 pieces. 
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There is no mystery 
about a Girard-Perregaux, 

simply more than two centuries of craftsmanship 
and a perpetual commitment to perfection. 


LAUREATO, STEEL CASE, 42 MM 



Calibre GP 1800 
Hours, minutes, 
centre seconds and date 



THE HOURGLASS 
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STREAM BRIDGE 
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in 5N 18kt rose gold 
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Made by hand for those who value perfection. 

Hundreds of individual parts compose this Hi-Beat mechanical watch. 

Our master watchmakers polish and fine-tune many of them to an accuracy 
of 1/1,000th of a millimeter. When you observe the precisely polished 
surfaces of the hands and dial, you will see an intricate play of light and 
shadow that expresses the subtle aesthetics of Japanese craftsmanship. 
Dedication to perfection pursued for more than half a century. 
grand-seiko. com 

9S86 Mechanical Hi-Beat 36000 GMT 

36,000 vibration-per-hour movement; 55-hour power reserve. 



0 $ 
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ml grand SEIKO MALAYSIA ] [O) \ GRANDSEiKOMY | Wata time, Pavilion. Tel: (603) 2143 9198 • Watatime, One Utama. Tel: (603) 7726 3318 









EDITOR’S NOTE 


ENCOUNTERS & 
COUNTERPOINTS 


T his is issue has been an issue of many firsts. First, it's 
my first print pubtication since the demise of the tuxury 
tabtoid I founded. Second, I've attempted to create an 
issue of WOW which somehow connects the disjointed threads 
of att the artictes that might appear disparate but reatty, weave 
into a grand tapestry narrative for the industry. Consider it my 
grand experiment at taking the Internet concept of "in-Links" 
and putting it into an offtine medium. Finatty, I've been dying 
to address some of the missing etements in the targe scheme 
of watch buying and adoration - things tike, how we tost 
sight of the men and women working in the shadows of great 
watchmakers. Yet, they are the ones who evoke "Lust at first 
sight" through the sheer power of their designs. 

2018 is off to a positive note. In the December issue, my 
predecessor noted that cryptocurrencies have come to at teast 
one brand in the industry, but as generat consensus woutd have, 
atmost att the brand CEOs I have spoken with do not agree that the 
virtuat currencies are good stores of vatue. That said, they aren't 
ruting out accepting a highty regutated version of Bitcoin shoutd 
one ever arise. Neverthetess, if the tepid performance of the tast 
few years might have encouraged more than one CEO to embrace 
digitat tender, improving market conditions witt certain put an end 
to those notions. 

Then again, markets are improving everywhere except in the 
United States. Which is odd, because they used to be one of the 
biggest markets around. What potentiat new devetopments have 
put an end to this primacy? Furthermore, white the narratives of 
yesteryear continue to abound the hatts of Patexpo and onto a 


certain boat moored off Lake Geneva, it is becoming apparent that 
it's not just some cynicat money-grab but reatty, a great new way 
to introduce newcomers to watch mania about the various brand 
stories. What is a historicat re-issue other than a nice Ctiff Notes 
book-end for centuries-otd brands? 

Lastty, white there have been technicat teaps aptenty, 
modern innovations are at teast progressing beyond the confines 
of the catibres and into other cruciat components in timekeeping. 
The pioneer of the wristwatch, Cartier, finatty reteased its next 
big thing since teather wrist straps! And white the newest and 
hottest thing is naturatty some of the most enticing propositions 
in the wortd, a Grand Prix d'Hortogerie de Geneve Revivat Prize 
was won by a brand you'd teast expect but definitety among the 
more deserving. 

Enjoy the issue. © 
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PUBLISHER’S NOTE 


RESILIENCE 
ALWAYS PAYS OFF 

I t has been a challenging past couple of years for the watch retail 
industry as many kept their wallets shut and the global economy 
did not perform well. However, we are seeing great signs of things 
picking up. Of course, the Ringgit has had a big role in this but overall, 

I, for one, am glad that the economy and our purchasing power has 
improved in the last year and early 2018! Surely this brings us away 
from the doom and gloom of the recent past. The retail and distribution 
markets, especially for the big conglomerates, are once again growing. 
This has much to do that everyone, in difficult times, stayed positive, 
strong and did not cease to try out new strategies and new methods 
to reach out to existing and new customers. Like the resilient and 
hardworking canine, the Year of the Dog will surely be a good one for 
all sides of the industry. 

This issue, we are of course featuring our Geneva SIHH report. 
We hope that you will enjoy reading these pages, which took us 
much effort to put together. And as always, we will be in Baselworld 
right about the same time you have this current issue in your hands, 
working on that report for the next issue. 

A shout out to our fans in East Malaysia, Johor and Penang! 

We are happy that World of Watches remains your preferred watch 
related magazine, and we are aware that not everyone is just in 
Kuala Lumpur! It is definitely time for us to continue pushing forth 
and reaching out to you, especially since we love meeting new 
readers and learning about new areas to explore. In the same breath, 
do look out for Heart Media's Penang Rendezvous from 10 to 13 May 
2018. Our event will be lighting up the Straits Quay Marina up north 
in Penang, and it will be a great showcase of all things luxury. From 
sports cars to luxury yachts, stunning timepieces and immensely 
trendy fashion, you can be rest assured that they will be at the 
Penang Rendezvous! © 

Kelvin Tan, Associate Publisher 
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RADO HYPERCHROME CAPTAIN COOK 

INSPIRED BY OUR VINTAGE ORIGINAL. SERIOUSLY IRRESISTIBLE. 


RADO 

SWITZERLAND 

TIME IS THE ESSENCE WE ARE MADE OF 


SURIA KLCC, KUALA LUMPUR +603 2161 8388 • PAVILION KUALA LUMPUR +603 2148 0011 
101 CITY MALL, PUTRAJAYA +603 8328 0650 • GURNEY PLAZA, PENANG +604 229 3683 
SKYAVENUE, GENTING HIGHLANDS +603 6101 1611 • KB MALL, KOTA BHARU +609 741 2704 
SHANGHAI TIME, ALOR SETAR +604 735 4577 


RADO.COM 




COVER WATCH 




HOROLOGY 
AND CONSERVATION 


Blancpain leads ocean conservation efforts with the 
Fifty Fathoms words kelvin tan 


T his issue's cover features the tatest Blancpain Fifty 

Fathoms Bathyscaphe. The btue toned watch symbotizes 
the brand's continued efforts to educate the general pubtic 
about the importance of preserving and conserving the Earth's 
oceans and its precious flora and fauna. 

Blancpain's works and collaborations with parties that 
are working hard for these endeavours are collectively known 
as the Blancpain Ocean Commitment and these activities are 
immortalized by the website, blancpain-ocean-commitment. 
com, which hopes to ensure that, not only watch aficionados, 
but also the masses can play their part in positively contributing 
to the longevity of one of the world's key resources. 

Blancpain's long-time heritage with diving is also the 
highlight of our story found within these pages. The innovations 
developed by the brand for dive watches share the centre stage 
with the brand's well-known conservation activities. It is with these 
advancements that Blancpain helped shape the world of diving 
watches to what it is today. © 
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CORTINA WATCH X PATEK PHILIPPE SPECIAL 


STRONGER 

EVERY 

GENERATION 


The Patek Philippe Calatrava 
5153G-010 


Movement 

Caliber 324 S C self-winding 
movement with date aperture and 
central sweep seconds hand. 

Case 

38mm white gold with sapphire 
crystal case back and hinged dust 
cover. 

Dial 

Silvery opaline dial, hand- 
guilloched center with white gold 
applied arrow shaped indexes and 
dauphine hour and minute hands in 
white gold. 

Strap 

Black alligator strap with fold-over 
clasp. 


With its officer's-style case that 
features a hinged dust cover for 
the sapphire crystal case back, 
the Calatrava is the perfect 
ambassador of the Patek Philippe 
style. Open this cover and one will 
be able to appreciate the finely 
finished automatic movement 
inside. Here is a watch that 
hearkens back to its heritage 
with this version created in white 
gold. It features an iridescent 
silvery opaline dial finished with 
a guilloched center that makes 
for a subtle play of light when 
viewed from different angles. 
The 5153G-010 complements a 
previously introduced black dialed 
version introduced in 2011 and a 
yellow gold cased version that was 
launched in 2009. 


Bauhaus which favoured the ideals that form should follow 
function. Therefore, the Calatrava is encased in a round 
case, reflecting the shape of the movement within. Moreover, 
the dial is kept clean and simple, thus ensuring ctarity and 
legibility. Since then, this great watch has evotved, in tune 
with the times and in numerous versions for both men and 
women, making the Calatrava easily one of the most important 
Patek'Philippe watches. Regardless of the embellishments 
with glemstones or bezel finishing techniques, or of the case 
type and design variations, the dial has been always kept to 
its simple design principles. And while one can say that the 
Calatriava represents purity and discrete luxury, one can never 
dispute that it enjoys the status of a bona fide and timetess 
watchmaking icon. 

And now, ladies and gentlemen, we present some of the 
latest and finest Patek Philippe timepieces. 


The classic and classy Patek Pi : ; Cmim m i dl.Pir 
and more 

PHOTOGRAPH XERXES LEE / AWESOME IMAGE STUDIO 

STYLING & ART DIRECTION SARAH SAW 


^^^rm any, the legendary Patek Philippe sits at 
1—4 of the world of horology. For some, it is the undisputed 
|JL s ymbol of luxury and the personification 
[the best in timepieces. From it, the Calatrava range ha 
and grown to be one of the most emblematic and^^H 
watches from the range of Patek Philippe’s collection s. 

The name 'Calatrava' already refers to the famous 
brand's symbol shaped like a cross. Its origins come from 
an ancient Spanish order of chivalry founded in 1158, when 
this order's coat of arms, which feature the said symbol, was 
used. This, coupled with the instantly recognizable round case 
shape, signifies that a Patek Philippe watch is atso a Calatrava. 

The first version of the Catatrava appeared in 1932, as 
the Reference 96. Coming in at the same year as when the 
Stern family acquired Patek Philippe, the watch was designed 
inspired by the minimatist principles of the German school of 










The Patek Philippe Calatrava 
6006G-001 


Movement 

Caliber 240 PS C automatic 
movement with smalt seconds and 
analog date pointer 

Case 

39mm white gold with sapphire 
crystal case back 

Dial 

Two-tone ebony dial 

Strap 

Black alligator strap 


The Reference 6006G first 
appeared at Baselworld 2017. 
Paying tribute to the Caliber 240's 
40th anniversary, the watch 
features an analog date and a 
small seconds subdial. With a little 
bit of playfulness, the latter is given 
an unorthodox position between 
4 and 5 o'clock. The dial features 
a graphic concept with a few 
different finishing techniques. On 
it, one can observe a fine sunburst 
and satin finish. Circular graining 
is also present. With the design 
uniqueness of the Calibre 240 PS, 
this immediately highlights that 
the movement is sitting within the 
watch. This Calatrava Ref. 6006 
in white gold replaces the watches 
of the Patek Philippe 6000 series 
launched in 2005. One of the key 
enhancements made is the case 
being enlarged to 39mm, giving it 
extra prominence on the wrist. 






/ 


The Patek Philippe Calatrava 
5227R 


Movement 

Caliber 324 S C self-winding 
movement with date aperture and 
central sweep seconds hand. 

Case 

39mm rose gold with sapphire 
crystal case back protected by an 
invisibly-hinged dust cover. 

Dial 

Ivory lacquered dial with gold- 
applied hour markers. 

Strap 

Chocolate brown alligator strap. 


The 5227 is a typical Calatrava 
and representative for the brand 
with its classic round 39mm. 
Among other things, it features 
a beautiful concave bezel that 
matches with comfortable lugs 
that adorn the case with its gentle 
curvature. The watch's slim 
and slender silhouette further 
enhances the entire package. As a 
bonus, a dust cover is affixed to the 
case back with an invisible hinge 
and the former opens to reveal 
the automatic Caliber 324 S C that 
powers the watch. 
















CORTINA WATCH X PATEK PHILIPPE SPECIAL 



The Patek Philippe Calatrava 
5119J 


Movement 

Caliber 215 PS manual winding 
movement with small seconds. 

Case 

36mm yellow gold with sapphire 
crystal case back and hobnail 
patterned bezel. 

Dial 

White lacquered dial. 

Strap 

Black alligator strap. 


The Calatrava Reference 5119 
was inspired by the famous 1985 
"Clous de Paris" model. However, 
now slightly larger, this model has 
a more visible visage which further 
emphasizes its ultra-thin profile 
made famous by its predecessor. 
The 5119's 36mm diameter 
case comes in yellow, rose or 
white gold and features a range 
of refined watchmaking detaits. 
These include a satin-finished side, 
mirror-polished lugs, and a domed 
crystal. The bezel is, of course, 
decorated with the intricate "Clous 
de Paris" hobnail pattern, using a 
traditional and high-level diamond 
guilloche technique that is deeply 
respected. Nevertheless the 
timeless design of the dial remains 
true to the original. Only minor 
changes were made - The Roman 
numerals were made slightly 
elongated and thinned to bring 
greater attention to the bright white 
background. Delicate leaf-shaped 
hands and a small seconds counter 
indicate the passing of time. 
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Phillips to Auction 
1815 'Homage to 
Walter Lange' 

Piece Unique 

The unique steel edition of 1815 'Homage to 
Walter Lange' commemorating the founder of 
modern A. Lange & Sohne will be auctioned 
by Phillips 



T he fall of the Berlin Wall and German reunification offered 
Walter Lange a historic opportunity: On December 7,1990, 
in his hometown of Glashutte, which he had to leave in 
1948 after his family was expropriated, he founded Lange Uhren 
GmbH and brought back to life the inheritance left to him by 
his ancestors. 

When the direct descendant of brand founder, Ferdinand 
Adolph Lange, passed away last January, the 1815 'Homage 
to Walter Lange' was created to celebrate the life and legacy 
of its namesake. The timepiece was equipped with a stoppable 
jumping seconds hand that dates back to a 150-year-old invention 
conceived by Ferdinand himself. 


Three versions of the 1815 were made commercially available 
as limited editions, in variations of white, pink or yellow gold and 
fitted with the same silver dial, but a final, singular version was 
made in steel. Phillips auction house has been tapped by Lange to 
sell the 1815 piece unique. It will be offered in the spring sale that 
takes place in Geneva on May 13, 2018. 

As it stands, the last time a stainless steel Lange was 
auctioned in 2013, the non-precious metal Double Split was 
hammered for just over US$500,000. The estimate for the steel 
1815 'Homage to Walter Lange' is upon request. All proceeds from 
the auction will go to Children Action, a Geneva-based charity that 
helps disadvantaged children. © 
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SPEAKE-MARIN 


ONE & TWO Openworked. Speake-Marin automatic movement. Caliber SMA01 with micro-rotor, 42mm titanium case 


KHRONOS- UNIQUE HORLOGERIE - UG 1, Adorn Floor, Starhill Gallery - 181, Jalan Bukit Bintang, Kuala Lumpur - Teh +603 21419021 
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Watch House 
Down? 


Tourneau, the largest watch retailer in the 
United States, has been struggling 
for years 

hen Luxuo.com first produced a market report that 
"Americans were buying luxury watches" in proportion 
to the country's relative wealth (read about the report 
on page 38), news that things had become dire for Tourneau, the 
largest watch retailer in the United States, had not really come to a 
head yet. 

This February, it was announced that the most recognisable 
watch retailer in the United States was being taken over by Bucherer, 
its European counterpart. Bucherer is widely recognised as the largest 
seller of Rolex watches in the world and became widely known outside 
watch buying circles when it was prominently featured in the Hollywood 
blockbuster, Atomic Blonde, as a major plot point. 


With 33 boutiques across Europe, Bucherer recently added six 
more stores to its network in the United Kingdom when it acquired The 
Watch Gallery's chain of boutiques and concession stands in the UK. 

Bucherer's acquisition of Tourneau comes after 12 lacklustre 
years under private equity firm Leonard Green & Partners where 
it constantly struggled to pay down corporate debt. Bucherer's 
acquisition of Tourneau adds 28 US stores to the watch retailer's 
network including its Certified Pre-Owned programme. 

With annual revenues of over CHF1 billion, Bucherer is the 
largest watch retail chain outside East Asia. Though no decision has 
been made regarding the future use of Tourneau branding, sources say 
that Bucherer is unlikely to abandon brand recognition of the name. © 
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New Tissot 
Ambassador: 

MotoGP World 
Champion 

Marquez’s passion for racing and determination is 
synonymous with Tissot fighting spirit 


Y oungest ever four-time MotoGP World Champion, one-time 
Moto2 and one-time 125cc World Champion, Marc Marquez, 
is now the new face of Tissot, the Official Timekeeper of 
MotoGP. Marquez's endurance, skill, and determination to be the best 
make him the ideal ambassador. 

Marquez celebrated his most recent victory in 2017 at San 
Marino Grand Prix where he vanquished Andrea Dovizioso. 

On Marquez's appointment as Tissot's ambassador, Frangois 
Thiebaud, president of Tissot says, "We are honoured to 
welcome Marc Marquez into the Tissot family. Again and 
again, he has demonstrated his passion for racing and keen 
determination to work hard, qualities we value above all else at 
Tissot. The Tissot family shares the same fighting spirit. We take 
our relationship with MotoGP and our role as OfficialTimekeeper 
extremely seriously, and we are fortified by our partnerships with such 
talented athletes as Marc Marquez." 

Indeed, his tenacity is all the more obvious when one learns of 
his horrendous crash during the trial runs for the Malaysian Grand Prix 
which damaged his eye-sight. After undergoing surgery to repair his 
vision, Marquez made the most of the small preparation time he had 
left to turn his remaining season into an exceptional one, achieving the 
2012 Moto2 World Championship in the Australian Grand Prix. It's a 
winning streak that has continued and an association of determination 
which he adds to Tissot. 

Marquez joins the brand stable of ambassadors like Chinese 
actress and singer Liu Yifei, top-rated cricket batsmen Virat Kohli, and 
San Antonio Spurs MVP Tony Parker, to name a few. © 
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Richemont Reigns 

Just as luxury groups take baby steps in 
eCommerce, Richemont goes out and acquires the 
biggest game out there - Yoox Net-a-Porter 

Y oox Net-A-Porter Group was created on on October 5, 2015, 
after a merger between Yoox and Net-A-Porter. Yoox was 
founded to enable "Luxury brands to offtoad Last year's 
merchandise without undermining their brands or cannibatising sates 
at their existing stores". Net-a-Porter, on the other hand, was birthed 
from a concept of an ontine magazine where users could "click" to buy 
while trying to source product online for a fashion shoot. The combined 
revenues of the two companies prior to the merger was about US$1.4 
billion, and their websites received a combined 24 million unique visitors 
annually. The deal was announced in March 2015 and went into effect 
in September. The combined network reached about 180 countries, 
making it the world's leading online luxury retailer. 
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Having bought a majority stake in Net-a-Porter by 2010, for an 
estimated £50m, Richemont Group became the Largest shareholder of 
the eCommerce giant. On 22 January 2018, days after the company's 
SIHH 2018 watch fair, the Group announced an offer to acquire all the 
shares in Yoox Net-a-Porter for €38 a share, or about 25 per cent over 
Friday's closing price. 

Johann Rupert, chairman of Richemont, made use of the 
announcement to remind the market of one of the Group's brands' 
unique place in advancing history, "Louis Cartier listened (to Alberto 
Santos) and, Eureka!, an idea was born, which was to become the 
Santos-Dumont wristwatch - the first pilot watch. Ever since then, 
the success of our various Maisons has been dependent on giving 
our clients the best possible products and service. This client-centric 
obsession led us to invest in very many avenues." 


The acquisition should come as no surprise, online sales of IWC 
watches on Mr. Porter (owned by Yoox Net-a-Porter) began late 2016, 
eventually so did Panerai and Cartier. With this new step, Richemont's 
presence and focus on a critical client-centric online commerce come 
full circle. The news comes amid strong overall group performance. 
According to third-quarter revenue, Richemont enjoyed sales increase 
of seven per cent with constant exchange rates, mainly driven by sales 
in the Asia Pacific, garnering 11 per cent thanks to stronger demand 
in China, Korea, Hong Kong, and Macau. That said, wholesale sales 
revenue fell three per cent from cuts in the distribution network as well 
as the paring down of inventory in retail partners. Though it is likely 
that the decision to pivot to eCommerce channels was made long 
before the announcement of the Group's results, it feels particularly 
well-timed and well-executed in terms of strategy. © 
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THE GREATER TOOL 

The greater tool theory, however, is about the irrational fear in taking 
a tool watch with a five-figure price tag for a simple swim. Here are 
some genuine tool watches you can use and abuse 

WORDS GREGORY OH 



Breitling Emergency is the world's first wristwatch with 
built-in dual-frequency Personal Locator Beacon (PLB) 


I n economics, the greater foot theory states that the price of 
an object is determined not by its intrinsic vatue, but rather by 
irrationat betiefs and expectations of market participants. In 
the reatm of horotogy, there ties a simitar theoreticat precept of the 
greater toot. 

The greater toot refers to a smatt majority of owners who 
are weatthy enough to afford sotid toot watches from premier 
names in watchmaking, but for reasons unknown (perhaps not 
that unknown), refuse to take their 300-metre diving supertative 
timepieces even for a simpte swim. Our facetiousness aside, to 


every thing, there is a season and a time to every purpose under 
the heaven. Lord forbid that the needs of dive enthusiasts, hikers, 
mountain ctimbers, and Ironman triathtetes are exactty atike as a 
jet-tagged businessmen taking the red-eye. 

Practicatty speaking, though professionats in those activities 
tend to carry speciatised equipment for orientation, attitude, 
temperature, weather, and oxygen information, the amateur 
enthusiast is not tikety to make a financiat investment of that 
magnitude for a mere hobby or passion. Enter the mutti-function 
watch and the watchmakers who make them. 


34 



The PLB, activated by twisting 
the antenna out of the case, issue 
alerts while guiding search and 
rescue (SAR) to your location 


BREITLING EMERGENCY 



A luxury watch became more than a fashion statement when it 
helped save the life of Mark Spencer, stranded hunter in Alaska on 
August 15, 2012. Spencer was hunting grizzly bears about 120 miles 
northeast of Anchorage when he became stuck in the wilderness 
along Susitna River in the heart of the infamous Alaska Range. 

Unable to navigate the hazardous Class 6 rapids of the 
Susitna River, his float-hunting party had diverted the course of 
their boat to the Tyone River. But the river route proved too shallow 
for their vessel. Spencer left his group and went searching for help 
on the glaciated Susitna River and struck a shoal tearing a hole 
in the vessel, sinking it in the icy waters. He had spent more than 
48 treacherous hours struggling for his life among the unrelenting 
elements of the Alaskan Backcountry. 

Despite having a hand-held Personal Locator Beacon (PLB), 
it was Spencer's Breitling Emergency watch and its built-in homing 
signal that saved the day. 

"Breitling is the number one piece of equipment I always 
bring with me," says Spencer, who works in the renewable energy 
industry. "Even if I lose everything, I will always have my watch. 
That gives me and my family peace of mind." 

The timepiece is designed with a micro-transmitter 
broadcasting on the 121.5 MHz aircraft emergency frequency. 

The transmitter is activated by unscrewing a protective cap and 
extending a short antenna. The signal can be heard for about 100 
miles and will broadcast for 48 hours. 

Spencer activated his watch's Emergency Locator Transmitter 
(ELT) after a dangerous 55-mile trek up the frigid Susitna River left 
him hypothermic and near death in the isolated backcountry. 
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Bradley Cooper's authentic portrayal of SEAL 
sniper Chris Kyle went right down to his 
choice of wristwear - a G-Shock DW-6600 


CASIO G-SHOCK 

In 2014, a gripping film called American Sniper (based on the life 
of Navy SEAL Chris Kyle) starring Bradley Cooper catapulted 
the Casio G-Shock DW-6600 into public consciousness. Cooper 
added to the film's detailed authenticity by wearing the specific 
G-Shock mentioned in his memoirs. While some can chalk the 
rugged watch's appearance to mere product placement, the reality 
is that the official US Navy SEALs website offers many public 
domain promotional photos, and some featuring actual SEALs 
wearing the Casio G-Shock DW-6600 watch during training. For 
most men, the legendary endurance of the elite soldiers is almost 
apocryphal, but in fact, all rooted in fact. 

The first phase of Basic Underwater Demolition/SEAL or 
BUD/S assesses SEAL candidates in physical conditioning, water 
competency, teamwork and mental tenacity. Physical conditioning 
utilises running, swimming, and callisthenics and grows harder 
and harder as the weeks progress. Candidates will participate in 
weekly four mile timed runs in boots and timed obstacte courses, 
swim distances up to two miles wearing fins in the ocean, and 


learn small-boat seamanship. But it's really the third week of basic 
conditioning which gives the SEALs their nigh mythic reputation. 

This third week, known as Hell Week, is where candidates 
participate in five and a half days of continuous training. Each 
candidate sleeps at most four hours during the entire week, 
runs more than 200 miles, and does physical training for more 
than 20 hours per day. Because of its particularly challenging 
requirements, many candidates begin questioning their decision 
and commitment to a career as a Navy SEAL. And when men of 
such extraordinary resilience choose a G-Shock to accompany 
them on their tours of duty, that association and eventual depiction 
of these heroic antics on film, only strengthen the appeal. 

The DW-6600 is considered one of the all-time classic 
G-Shock watches, and to refer to it as a popular military watch 
is not hyperbole. It first appeared in 1994 and was one of the 
longest-running models. For many quartermasters, the popularity 
of the DW-6600 lay in its low cost, light weight, shock protection, 
reliable 200-metre water resistance, 24-hour mode, and on- 
demand electro-luminescent or "EL" backlight added to its 
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desirability thanks to its unfailing legibility under the most dire of 
circumstances, effectively replacing even the Rolex Submariner as 
the standard SEAL watch. 

Though Navy SEALs no longer have a specific model that 
is recognised as "standard" and the type of watch a SEAL wears 
in the field is now a matter of personal choice, the appeal of the 
G-Shock continues to reverberate through the armed forces and 
paramilitary community and newer iterations like the G-Shock 
DW-6900 and G-Shock DW-9052 remain a popular choice with 
the latter being the military-issue watch in some countries and in 
several special force units around the world. 

For civilians who prefer a less spartan aesthetic, the G-steel 


GSTBIOO-IA continues G-Shock's evolution as a tool watch with 
more mainstream design elements similar to analogue watches, 
while adding more innovative new features. The fully analogue 
GSTBIOO-IA features Tough Solar power and uses a Bluetooth 
connection to a smartphone to automatically synchronise the time 
though Internet time servers and adjust the watch settings. There 
is also a phone finder function to locate a misplaced phone. 

The stainless steel GSTBIOO-IA is a good choice for 
travellers and is currently the most affordable model with the 
Bluetooth time-syncing capability. The GST-BIOO line is also 
available in more upscale versions with a stainless steel band 
or carbon fibre bezel. 
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The DW-6600 has been replaced by the 


newer DW-6900 and DW-9052. For dressier, 
Hublot-esque appeal (Shingo's subtle nod, 
not ours), there's always the G-Steel line 
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TISSOT T-TOUCH 

While Swiss watchmakers have been reacting to the smartwatch 
genre often by releasing their own connected watch with high 
horology details, Tissot chooses to adopt a dissimilar approach. 

It's called the Smart Touch, and although the latest versions can 
connect to your phone, it doesn't run Android Wear, so it won't 
directly compete with the likes of TAG Heuer and Montblanc. 

Early adopters of smartwatch tech were quick to realise 
(and to the demise/acquisition of its makers) that while a watch 
which could deliver a retinue of information, notifications, and 
alerts to your wrist was immensely useful, it was only as useful 
as the length of its battery life. They often discovered that once a 
smartwatch ran out of juice, it wouldn't even fulfil the raison d'etre 
of a timepiece - time display. 

Tissot's CEO Frangois Thiebaud told Reuters, "The Smart 
Touch's first purpose is to indicate the time." He was essentially 
saying that it was not a smartwatch in the usual definition. Instead, 
the T-Touch connected to a smartphone using Bluetooth, instantly 
syncing with international timezone changes, delivering weather 
updates, and providing GPS directions via analogue hands. It was 
quaint but beloved because it delivered analogue appeal for a 
thoroughly digital product. 

While smartwatches are often content at replicating the feel 
of a smartphone, Tissot delivers multi-functionality like altimeter, 
thermographic, meteorological, barometric, compass, secondary 
timezones, perpetual calendar, and now, even GPS connectivity. 
More importantly, Tissot pioneered touch-screen technology 
decades before they were en vogue on wristwatches. 

Suitably enabled by Asulab, Tissot delivered the longevity 
of a typical quartz watch with practical functionality exceeding 
smartwatches. In all honesty, have you tried reading an email on 


your wrist while your smartphone sits inches away in your pocket? 

Technologically speaking, T-Touch has grown to encompass 
all sorts of interesting features - vibrating alerts, years before 
Apple; the High-T delivered breaking news and sports information 
via radio frequency as early as 2004. Most importantly, Tissot 
was not just improving functionality; it sought to become more 
precise and robust than earlier iterations, improving water 
resistance eventually to 100m when smartwatch makers like 
Apple won't even commit to a stated level of water resistance. 

It is necessary to note that unlike smartwatches, the 
T-Touch is not meant to be taken as a literal Jack of all trades. 
Serious hobbyists can find specialised T-Touch watches for 
various sports - divers can get the Sea-Touch featuring all 
the official criteria for diving. That is to say, not just depth 
but legibility at depth, shock resistance, anti-magnetism, etc. 
Even the yachting and sailing inclined can choose the Sailing- 
Touch equipped with weather forecasts including history and 
estimated speed dependent on distance; the varieties are 
almost endless. 

In 2014, Tissot finally solved a problem endemic to quartz 
timepieces - limitless power supply via a new world premiere: 
a solar-powered T-Touch Expert Solar with 20 functions. It was 
a smartwatch before its time and one that would overcome the 
limitation of smartwatch owners prone to living in strict 18- to 20- 
hour cycles. 

All in all, the T-Touch is a literat "smartwatch" even before 
the idea and incarnation of our current smartwatches. As an 
autonomous and independent tool, T-Touch is more robust than 
what the smartphones and smartwatches currently available on 
the market to limited utility. To be a true tool, your watch needs to 
survive whatever you can at the very least. © 
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SWISS WATCH 
CONSUMPTION IS UR 
JUST NOT IN THE USA 


In conjunction wi|h Luxuo, WOW takes a look at why Americans are just not succumbing to the allure of 
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F or a country the size of the United States, there just aren't 
that many retait tocations dedicated to the sate of high-end 
timepieces compared to most other devetoped markets vis- 
a-vis Singapore and Hong Kong. So when Reuters reported on 23 
August 2017 that the US overtook Hong Kong as the number one 
market for Swiss watch exports in July, it was major news. At the 
time, the Swiss Watch Federation had announced that exports to 
Hong Kong fett 33 per cent in July 2017, white shipments to the 
US dectined 15 per cent, meaning it became the top consumer 
of mechanical watches with a 10.9 per cent overall market share 
versus 10.7 per cent for Hong Kong as watch retailers fearing 
worsening market conditions refrained from making new orders. 

Early this year, Fortune reports that the US stock markets 
have reached new highs as the NASDAQ Composite briefly 
topped the 7,000-point mark for the first time and the Dow Jones 
Industrial Average posted yet another record finish in December 
2017, gaining 140 points to close at 24,792, coming within 
striking distance of the milestone 25,000 benchmark. Alt these 
capital gains should have prompted a resurgence of conspicuous 
consumption, but thus far, it hasn't. What's going on? 

After a dry spelt tasting almost two years, Swiss Watch 
consumption is up, just not in the US. In November 2017, 
the Federation of the Swiss Watch Industry announced 


that exports had jumped 6.3 per centyear-on-year- a 
growth rate that was unheard off since 2013. By Christmas, 
the Swiss watch industry was breathing a tittle easier after 
weathering a series of high profile CEO departures, Swiss 
HQ senior executive re-organisation and right-sizing, and 
even quiet price adjustments across multiple brands. 

In fact, data for the general luxury market from Bain & 
Company's November study was decidedly optimistic. After 
prolonged stagnation, the overall luxury market grew by five per 
cent towards the end of 2017 to reach an estimated €1.2 trillion 
globally. White it was particularly strong in Asia, especially China 
where Swiss exports had grown 17.3 per cent between January 
and October 2017, recovery for general luxury was also evident 
in Europe and the US, just not for the watch segment. 

FHH data showed that Swiss watch exports to the US fett 0.4 
per cent in November, extending the decline for 2017 to four per 
cent after an almost 10-point drop end 2016. Conversely, sates in 
China jumped 40 per cent for November, eclipsing statistics for 
the last three years. If Swiss watch exports continue to recover, 
analysts project that end 2018 could put final sates figures above 
CHF20 billion, a symbolic peak for the industry, but the US wilt 
no longer be (and for the foreseeable future, likely not be) a major 
contributor to that growth. 
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WHERE HAVE ALL THE SWISS MECHANICAL WATCH 
CONSUMERS IN THE USA GONE? 

In early 2017, Deloitte commissioned a research study of 
millennial consumers in four key markets - the US, UK, Italy, and 
China (representing a balance of the world's largest markets for 
luxury goods). The study found that the top consumers of luxury 
goods are still dominated by baby boomers and Generation-Xers, 
that is to say, individuals who were born between the end of the 
Second World War through to 1980. But they are fast becoming 
supplanted by a new generation of millennials. Furthermore, 
Deloitte asserts that these mitlennials grew up in the Internet era. 
Thus their assumptions, social patterns, and values are different. 

I had previously postulated that with increasing education 
and watch review websites, there's more awareness than 
ever for micro-brand watches, especially those of non-Swiss 
appellation. More importantly, the cost of these micro-brand 
watches, when combined with exhaustive reviews from reputable 
watch review sites, means that the fear of making a poor purchase 
decision is significantly less than what it used to be. 

Thus, we can surmise that with increasing income 
inequality, these Kickstarter micro-brands are not only 
serving an undersupplied niche, but there's also a good 
chance they're undercutting entry-level watchmakers from 
Switzerland and Germany. Most detrimentally, they are redefining 
what it means to be a luxury watch through raw transparency 
(highly mechanised production of watches as opposed to the 
perception of rare handcrafts) and smart social media strategies. 

Herve Munz, a Swiss anthropologist studying the 


watchmaking industry, recently gave an insightful interview 
with Swissinfo.ch where he posits that over the last 30 years, 
Swiss watch companies have successfully repositioned 
themselves in the mechanical luxury watch market as 
exemplifying craftsmanship, heritage, and tradition. And that 
when demand outstripped supply during the boom, many high- 
end brands started manufacturing more "affordable luxury" 
watches which inevitably led to the research and industrialisation 
of many production processes. Brands don't really talk about this 
phenomenon because it is at odds with their messaging of luxury 
craftsmanship and rarity. 

In fact, this phenomenon is precisely what Kickstarter and 
micro-brands prey upon. Slap a few perfunctory statements 
about "what Swiss luxury watchmakers don't want you to 
know", upload a few pictures of machine-made but competently 
albeit industrially finished movements, and viola, a social media 
storm about "people disrupting a billion-dollar industry". 

According to a study between McKinsey and the Altagamma 
Foundation: 40 per cent of luxury purchases are in some way 
influenced by consumers' digital experience, for example, through 
online research of an item that is subsequently bought offline, 
or social media buzz that leads to an in-store purchase. Deloitte 
backs the McKinsey statistic with "luxury watch brands" - that 
is to say, watch brands that are not really luxuries but position 
themselves as such through sheer online marketing capacity 
- Marloe, Farer, Christopher Ward, and Baltic watches are 
simply eating the lunch of better known and higher priced Swiss 
watchmakers by educating these millennial "digital natives". 
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SIMPLE ECONOMICS ALSO A FACTOR 

For more than a century, the United States has been the wortd's 
biggest economy, accounting for over 24 per cent of the wortd's 
gross domestic product (GDP) but that's changing. Since 2004, 
the gap between China and the USA continues to ctose, and as of 
2016, China cornered 14.9 per cent of wortd GDP - that's not to 
say that the crouching tiger has been taking America's share, it has 
been carving stices off Europe as wett. Currentty, US share of the 
wortd economy is 1.7 times that of China. As of 2016, US domestic 
GDP of $18.6 trittion is stitt atmost twice that of China's $11.8 
trittion. But the most damning evidence comes from 2016 GDP 
per capita figures which show the United States GDP per capita 
trouncing China GDP per capita by 3.7 times - $53,417 versus 
$14,275. Yet, both the IMF and the Wortd Bank now rate China as 
the wortd's targest economy based on Purchasing Power Parity 
(PPP), a measure that accounts countries' GDPs for differences in 
prices - a McDonatd's cheeseburger might be cheaper in China, 
but Swiss watches are stitt roughty the same price if not more 
so after adjusting for taxes. A Chinese tourist woutd be better off 
purchasing a Swiss mechanicat watch from the US or Europe 


but a backdrop of uncertainty - the new US government, Brexit 
and terrorist attacks in severat European cities - has deterred 
many potentiat Chinese buyers from travetting to key shopping 
destinations in the US and Europe. 

Detoitte's Gtobat Powers of Luxury 2017 atso shows that 
the rate of growth in the wortd's targest tuxury goods market 
stowed in 2016, hampered by a strong US dottar and a stowdown 
in trade from foreign tourists, in particutar from China. White the 
high vatue of the dottar has hetped to keep the prices of imported 
goods down, thereby boosting consumer purchasing power, the 
majority of US consumers are starting to cut back on discretionary 
spending on ctothing and other personat accessories, in the 
tight of uncertainty about where the government's poticies are 
heading. In the coming year, growth in the market is tikety to 
continue, atthough the rate of growth coutd be affected if the dottar 
continues to appreciate. Finatty, president Trump's knee-jerk 
protectionist measures coutd uttimatety spur an increase in import 
prices, and this woutd curtait the growth in tuxury goods spending. 

The USA has an awfut tot more top one per cent househotds 
who shoutd be buying tuxury watches; they just aren't. 
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Luxury goods are “good primafacie evidence of pecuniary success , and 
consequentlyprima facie evidence of social worth” - Thorstein Veblen 


SOCIO-CULTURAL MOTIVATIONS DEFER AS WELL 

Prominent sociologist and American economist 
Thorstein Vebten defined luxury goods as items that do not 
necessarily have functional utility but displaying them can bring 
prestige to the owner. That said, people from different cultures are 
alt engaged in varying degrees of self-presentation. Therefore, 
Chinese consumers, when compared with American consumers, 
would have a greater degree of collectivism. Hence, Chinese 
consumers should have greater symbolic motivation to consume 
luxury goods than American consumers. 

On average, Asian cultures tend to be hierarchical - social 
structures are highly stratified. People care about their "place" in 
the social hierarchy and respect authority. As a result, the strong 
need to claim social identity because of the hierarchical nature 
of the society, in which one's position is mostly defined by one's 
economic prowess, becomes a strong motivator in luxury goods 
consumption. However, in American cultures, these pressures do 
not exist to this social extreme. 

In a statement to Bloomberg, Rene Weber, an analyst 
at Bank Vontobet AG declared the United States as "an 
underdeveloped country in terms of luxury watches". He noted 
that white brands play an important rote to the Chinese, Americans 
are familiar with a smaller range of labels and understand even 
less about watches. His analysis is further supported by Detoitte 
research which shows that the US mittenniats are not as interested 
in premium luxury watches compared to their global counterparts. 

New wealth, a desire to display social status, and a new 
fiscal and social hierarchy naturally creates a market for the 
good life, or at least, the cultivation of the appearance of a 
luxurious lifestyle. 

FINAL VIEWS 

Perhaps John Reardon's excellent book, Patek Philippe In 
America: Marketing The World's Foremost Watch, offers the best 


reason of alt. Facing tough economic conditions in Switzerland, 
Antoine Norbert de Patek went Stateside to do a tittle market 
study where he noted in a tetter to his partner Jean-Adrien 
Philippe, "Americans demand above alt inexpensive watches 
which, nevertheless, should allow them to determine the speed of 
their horses to an accuracy of 1/4 of a second." 

At the time, America already had a burgeoning watch 
industry. High-precision assembly tines, birthed from military 
applications in the 1820s had already given American 
watchmakers tike Waltham a competitive advantage beyond 
what the Swiss had. The milting machines they used, precursor 
technology to the CNC machines we use today, were originally 
tooted to make firearms with interchangeable parts but were now 
rapidly adopted to make accurate yet inexpensive watches to 
run the railways. Quite simply, a random Hamilton or Waltham, 
at a fraction of the price, would outperform those artisanal Swiss 
mechanical watches in chronometer testing. It was a situation so 
dire that the Swiss delegation attending the 1876 World's Fair had 
a mini-mettdown in a report stressing that industry adoption of 
these American production techniques was paramount if the Swiss 
watch industry was to survive. 

Given the historical context, extrapolate the cultural 
perception that a fine mechanical watch is foppish jewellery, 
and add to consideration that American politicians, even those 
we know are watch connoisseurs in private life tike Bill Clinton, 
often sport a cheap, quartz watch white in office. Maybe Trump's 
penchant for extravagant ostentation would change the public 
acceptance of conspicuous luxury, but this would be a tong shot. 

Ultimately, if Swiss luxury watchmakers want to appeal to 
the American consumer, they're going to need to take a decidedly 
different tack than the class, heritage, and artisan communication 
strategy they use for the rest of the world. If Swiss watchmakers want 
to develop the American market, they're going to have to make Swiss 
watches as American as apple pie, and that's a tall order. (J) 


45 




STRONG 

FOUNDATIONS, 

DEEP 

CONNECTIONS 

Blancpain’s Fifty Fathoms is not only an icon of the diving world, 
it symbolises the brand’s inseparable connection with the deep blue sea 

WORDS KELVIN TAN 
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A s one of the pioneers in watchmaking and its 
advancements, having been founded in 1735, 
Btancpain's historical connection with the ocean began 
back in 1953. The start of it att came with the presentation of 
the wortd's first modern diving watch, the now tegendary Fifty 
Fathoms. Atready a true icon of the diving watch wortd today, 
the watch was initiatty created from the shared vision of Jean- 
Jacques Fiechter, Btancpain's then CEO, and the newty formed 
French combat diving corps at the time, which was ted 
by Captain Robert "Bob" Matoubier and Lieutenant 
Ctaude Riffaud. 


Fiechter drew upon his experiences and passion for scuba 
diving, and together, defined the principtes with which to create the 
first Fifty Fathoms. Of course, it is these ideats that have defined 
diving watches for the entire industry ever since. 

It was an era when ocean exptoration came into 
prominence and many interested parties were searching for a 
retiabte watch for their underwater missions. Fiechter understood 
that a diver's tife depended upon a retiabte timekeeping 
instrument. As there was none in the market, he tasked his 
watchmaking team to address the chattenges of measuring time 
in the extreme underwater conditions. 







CREATION OF THE DIVE WATCH 

The first barrier to overcome was water resistance. To sotve 
this, Fiechter set about conceiving a doubte seated crown 
system which he tater patented. Without a screw hotding down 
the crown, the watch was protected from water penetration, 
especiatty in the event the crown was accidentatty putted 
during a dive. The presence of the second interior seat 
guaranteed water tightness. 

Another patent came by way of the seating system for the 
caseback. It was Fiechter who invented a channet into which the 
"O" ring in the caseback woutd be inserted and hetd in position by 
an additionat metattic disk. Diving in dark and ctoudy waters was 
atso a chattenge to address. Fiechter came up with the idea of 
endowing the Fifty Fathoms with a targe case diameter, and giving 
it the botd contrast of white tuminescent indeces and hands set 
against a btack background. Automatic winding was atso thought 
to be an important feature to have as its presence woutd reduce 
the wear of the crown against its protective seats. 

After that, Fiechter thought up of a way to measure the time 
of a dive. His idea was to rotate the bezet so as to ptace its zero 
index opposite the minutes hand. The diver coutd then read the 
passage of time white underwater using the minutes hand to read 
markings on the bezet. Fiechter's innovative way of thinking then 
earned him another patent for his btocking mechanism, which 
woutd prevent accidentat rotation of the bezet as any accidentat 
movement of the bezet coutd introduce a timing error with 
dangerous consequences. Soon after, Btancpain perfected this 
idea and introduced a uni-directionat rotating bezet, which was a 
wortd's first. 

Interestingty, simitar things were atso happening etsewhere. 
At the beginning in 1952, Bob Matoubier and Ctaude Riffaud 
embarked on their quest to find a watch suited for their aquatic 
missions. The two officers envisaged finding a watch that woutd 
become an indispensabte piece of equipment for their divers. 


Working together, they assembted a tist of specific criteria for an 
instrument that woutd meet their requirements. The first tests 
invotving water-resistant French watches were disastrous. These 
watches were far too smatt and ittegibte, and their cases teaked. 

No surprise that the paths of these two sets of visionaries 
finatty crossed. With Fiechter's innovations, in 1953, Btancpain 
was abte to detiver to the French team a watch that succeeded 
their stringent testing. The watch performed exceptionatty and it 
became one of the essentiat pieces of equipment for the French 
combat swimmers corps. Later, Btancpain's watches atso passed 
simitar tests with navat forces etsewhere around the wortd. The 
name of these Btancpain watches, the Fifty Fathoms, travetted far 
and wide. 

THE CONNECTION WITH THE OCEAN. 

After more than six decades of tegacy with its famous Fifty 
Fathoms dive watch, buitt around the brand's famitiarity 
with exptorers, photographers, adventurers, scientists, and 
environmentatists, one of Btancpain's continued key core 
efforts has been buitt around its commitment to the protection 
of the Earth's precious oceans. Naturatty, the ctose affair with 
the activities surrounding the goats retated to these efforts has 
evotved Btancpain into a brand that is truty determined to support 
these initiatives. Being among the most active of brands for these 
initiatives, these efforts are known as the "Btancpain Ocean 
Commitment" (BOC). Some of the organisations that benefit 
from BOC inctude the Nationat Geographic Society's Pristine 
Seas expeditions, The Economist's Wortd Ocean Summits, the 
United Nations' cetebration of Wortd Ocean Day, the Hans Hass 
Foundation and Laurent Battesta's Gombessa Projects. In this 
respect, one of the brand's efforts is to tink the speciat timited 
edition Ocean Commitment Bathyscaphe Chronographe Ftyback 
to the campaign. Additionat campaign donations are made by 
Btancpain with the sate of each timepiece. 
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THE GOMBESSA PROJECT 

The latter is a project led by Laurent Ballesta. The famed marine 
scientist is also a distinguished underwater photographer and a 
pioneer in the use of new diving equipment. Since 2013 and in the 
quest for the coelacanth, Blancpain has partnered with Laurent 
Baltesta and his Gombessa Project. In 2014, Ballesta's team went 
to the southern pass of the Fakarava atoll in French Polynesia to 
watch the annual gathering of camouflage groupers (Epinephelus 
polyphekadion) coming together to breed in the middle of the pass. 
During their observations, researchers were surprised to note an 
unusual density of gray reef sharks (Carcharhinus amblyrhynchos), 
totaling between 400 and 700 individuals. This was the largest 
density of the species ever seen. In addition, shots of some 2,000 
images per second were gathered to illustrate details of the grouper 
reproductive phenomenon and this subsequently revealed the 
intensity of the sharks' nocturnal activity, as well as what appeared 
to be a nocturnal pack hunting strategy. 

Following the success of that endeavour, another phase of 
the project began in the middle of 2016. Blancpain confidently 
donated an additional amount of 250,000 Euros. This sum was 
derived from the launch of the first limited edition Blancpain 
Ocean Commitment watch to help support the project and it was 
awarded in order to help the team involved set up a new scientific 
study focusing on the pack hunting behavior of gray sharks. With 
an initial 35-day expedition, divers spent a total 200 hours of 
night diving in the heart of a shark pack. Here, the team was able 
to implement protocols and the use of observation equipment 
required to answer questions related to the great density of sharks 
and their behavior. In 2017, the team had hoped to be able to paint 
a more accurate picture and verify various scientific hypotheses, 
as well as propose increased protection of this biodiversity hotspot. 

Nevertheless, it appears that the grouper gathering is 


essential to the sharks' survival throughout the year, and as 
a result is also crucial to the reef and lagoon's equilibrium 
ecosystem. Blancpain's interest in this project, in addition to its 
scientific relevance and spectacular resulting shots, lies in its 
compatibility with the brand's long-term vision, which encourages 
further innovative research rather than dozens of expeditions that 
remain superficial in their scientific approach. And the beauty of 
this project lies in the ability to draw on the observations made 
over a period of four consecutive years, from 2014 to 2017, with 
the second phase of the additional project funded by the purchases 
of the said limited edition watch. 

Ultimately, the Gombessa Project and its expeditions 
contributed to the inventory of deep sea fauna in relation to 
ctimate change issues, and gave researchers access to all the 
shots taken for the purposes of scientific publications. At the end 
of 2016, the pubtic had an opportunity to discover this entrancing 
underwater universe through the launch of a documentary film 
produced by ARTE. The first two documentary films resulted from 
the Gombessa I (Rencontre avec le Coelacanthe - Plongee vers 
nos Origines - A Meeting with the Coelacanth - Diving to Meet 
our Origins) and Gombessa II (Le Mystere Merou - The Grouper 
Mystery) were produced and released, for the public and the 
specialists, to great international success and accolades. 

Of course, Blancpain's involvement with Laurent Ballesta 
was not restricted to just this. Also conducted within the regular 
framework of the BOC programme and in collaboration with Luc 
Jacquet, producer of The March of the Penguins, a team of technical 
divers, for the first time, gained access to the underneath side of 
the ice floe in Adelia Land in Antarctica. These difficult and taxing 
dives proved to be a mountain of a challenge physically, and had 
never been done before. The end result would bring in the very first 
naturalist illustration of the deep ecosystems in the Antarctic. 
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THE ONGOING CAMPAIGN. 

To further educate the masses about the importance of our 
oceans, Btancpain has taunched a speciat website (btancpain- 
ocean-commitment.com). Here, the brand hopes to incutcate the 
goats of the BOC, which are to "Raise Awareness, Transmit Our 
Passion, Hetp Protect The Ocean". The site offers the generat 
pubtic a rich web experience, where they can discover information 
documenting ocean retated activities taking ptace around the 
wortd. Moreover, it offers over 2,000 stunning marine tife images 
taken by the finest photographers in the wortd. 

On top of that, owners of the Ocean Commitment 
Bathyscaphe Chronographe Ftyback are invited to join Btancpain's 
Ocean Commitment Circte, where they witt be abte to access a 
setect priviteged area of the site for important news and activities. 
They witt atso obtain a comprehensive book entitted Fifty 
Fathoms—The Dive and Watch Fiistory 1953-2013. The votume 
brings together the twin histories of diving and the Fifty Fathoms, 
and it comprehensivety charts the mitestones in the history of 
the famed timepiece and the evotution of the wortd of diving, 
recounting the stories of 24 of the most important adventurers who 
pioneered ocean exptoration. Its 475 pages are fitted with more 
than 600 dazzting photographs. Each copy witt be individuatty 
numbered and the owners witt receive the correspondingty 
numbered votumes to the seriat number of their watches. 




BATHYSCAPE, VINTAGE INSPIRED 

The originat Bathyscaphe diving watches were created in the 
tate 1950s. Now, at 65 years of age, the Fifty Fathoms name 
continues its heritage and tradition with the presentation of an att 
new addition to its storied range. Here comes the Fifty Fathoms 
Bathyscaphe in a 38mm diameter form. 

Continuing the vintage appeat of the Bathyscaphe, first 
taunched in 2013, this modet appears in a btue shade which 
recatts the mysterious yet seductive depths of the ocean. 
Severat key etements of this timepiece retain the recognisabte 
aesthetics and reftect the characteristics of the historicat Fifty 
Fathoms editions. 

To match the btue diat, the steet bezet is given a btue 
ceramic insert and hour-markers in Liquidmetat, an attoy known 
for its deformation resistance and its tong-term stabitity. Like att 
serious diving watches, each Bathyscaphe bezet rotates, by smatt 
notches, in a counter-ctockwise unidirectionat manner. And just 
tike the originat Bathyscaphe, the tuminescent dot on the bezet 
serves as an index for divers, enabting accurate atignment with 
the minutes hand to define the start of the dive time. Looking at 
the watch as a whote, it carries the same sharpty defined contours 
as its predecessors. Furthering the traditionat vintage took are the 
hands of the watch. 

The water-resistant case protects the Catiber 1150 movement 
inside up to 30 bars. The sapphire crystat case back provides a 
view of this robust movement. The 1150 performs at chronometer 
tevets and is equipped with two series-coupted barrets that provide 
a constant 100-hour power reserve. Atso visibte is the sotid gotd 
oscittating weight coated in NAC (a ptatinum attoy) and scutpted to 
form the raised Btancpain togo appearing in retief. 

As a bonus, the watch is equipped with a batance spring 
made of siticon. The shock resistant materiat hetps to ensure that 
the movement of the watch is unaffected by magnetism. 
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NO NONSENSE 

CEO of Blancpain in the 1950s, Jean-Jacques Fiechter, with his 
tove for diving, had incorporated safety feature for his watches. 

It was a circutar water-tightness indicator which woutd turn from 
white to red if, by chance, tiquid were to teak into the case. This 
feature made its debut on the Fifty Fathoms modet catted the 
MIL-SPEC 1. The watch was created in 1957-58 to meet the strict 
requirements of the mititary. Beginning in 1958, the American 
Navy tested a variety of different watches with the goat of drawing 
up specifications for a timepiece to be used in their underwater 
missions. Fottowing those tests, the Fifty Fathoms became 
the standard-issue watch on the wrists of American combat 
swimmers, as wett as the reference point for future productions 
to take ptace in the US. Meanwhite, Btancpain obtained contracts 
to equip members of the etite UDT and the Navy Seats with 
MIL-SPEC 1 watches. Later on, in the earty 1960s, these watches 
evotved into the MIL-SPEC 2, and using the name "Tornek- 
Rayvitte", the TR-900. With its success, the water-tightness 
indicator became a computsory requirement of the American 
Navy, and was incorporated in att these modets. 

Now, Btancpain has taunched a new "Tribute to Fifty 
Fathoms MIL-SPEC". Here is a watch made contemporary with the 
instattment of Btancpain's in-house automatic Catiber 1151 inside. 
Its two series-coupted mainspring barrets offers an impressive 


four-day power reserve. Within its staintess steet 40mm case, 
the movement as wett as its sotid gotd winding rotor with a NAC 
coating (a ptatinum attoy) and Btancpain togo, can be viewed 
and enjoyed through the sapphire crystat case back. Like the 
Bathyscaphe, the batance-spring is anti-magnetic siticon. 

Immediatety apparent is the fact that this new watch is made 
with a futt set of technicat features of a bona fide diving watch. Its 
btack diat features indices in Supertuminova and a water-tightness 
indicator recatting the designs of the MIL-SPEC 1 from the 1950s. 
The unidirectionat rotating bezet is envetoped in scratch-resistant 
sapphire, a Btancpain innovation which first appeared in 2003 
with the 50th Anniversary Fifty Fathoms. The sapphire is not onty 
for show as it protects the tuminescent indications underneath. 
Water resistant to 30 bar, the watch is a timited edition of onty 
500 pieces and comes with a NATO strap, sait ctoth strap, or steet 
bracetet with a secure buckte. 

Towards the end of 2017, Btancpain invited setect guests 
and members of the media to join Giantuca Genoni, free diving 
champion and hotder of more than 15 records, in this disciptine 
to guide the participants in a taunch event tocated at the wortd's 
deepest swimming poot, nicknamed the "Y-40", at Montegrotto 
Terme in Itaty. Here, the Itatian spectacutarty free dove 42.15 
metres into the water to retrieve the Tribute to Fifty Fathoms MIL- 
SPEC at the bottom of the poot. © 
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VERITABLE WONDERLANDS 

Online and offline sales are not exactly a zero-sum game; retailers just need to give 
consumers a reason to go into their stores. Bulgari gets it right with its Curiosity Shop 

WORDS JONATHAN HO 




O nline shopping has never been easier. Heck, 
luxury conglomerates like Kering Group have 
been clocking their best profits ever thanks to 
burgeoning online sales. According to German analytics 
firm Statista, residents of Hong Kong are the eCommerce 
champions of the world, by far. Spending an average 
of US$2,900 per capita in 2015, they are followed 
closely by Norwegians with an average of US$2,450. 
Prima facie, online spending appears to correlate 
with a country's wealth, but the statistics are far from 
conclusive on deeper analysis - geographic distance, 
once considered a factor in contributing to increased 
eCommerce, appears to bear no correlation. 

Over in the United States, the evidence supports 
the idea that regardless of distance (metropolitan NYC 
or far-flung Boulder, Colorado), the majority of American 
consumers want the tactile experiences offered by 
physical stores. 

According to the 2016 American Customer 



Satisfaction Index, the nation's retailers are finally 
reversing years of declining satisfaction and doing a 
better job of making their customers happy. US retailers 
were up 4.7 per cent, scoring 78 out of 100 on consumer 
satisfaction. Sure, the data also reveal that online retail 
was a sales point of leading satisfaction with a score of 
83, physical stores show the larger improvement. 

By a fairly wide margin, the primary motivation 
for in-store shopping was ability to see, touch and 
feel products. Hand raise, how many of you bought a 
jacket online which didn't fit right or purchased a watch 
online and had the excitement ebb on delivery after you 
realised that the bracelet wouldn't fit immediately, and 
you needed to get it resized? (Cartier has the answer - 
page 131). Though statistics show that female shoppers 
overwhelmingly want the tactile experience before 
purchase, men want the immediate satisfaction of taking 
items home with them. Both genders, at both ends of the 
age spectrum, want a true shopping experience. 
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The most damning statistic comes from a report 
from digitat think tank L2. As reported to Forbes, there are 
a growing number of ontine retaiters who are investing in 
physical stores because ontine-only is not a viable retail 
model. Essentially, "walk-in traffic doesn't exist online" 
while stores can generate organic traffic while building 
brand equity. You can't homogenise the experience either 
- if you have the same store concept in every shopping 
mall on a singular stretch of road, like in Singapore's 
Orchard Road, the traffic trends reverse downwards. In 
short, you need more stores like Bulgari's Curiosity Shop. 

"Old Curiosity Shop" as envisioned by Sotirio 
Bulgari, was named after a Charles Dickens novel. It 
evoked a sense of wonder and curiosity for foreigners 
who had chanced upon the store on the street of Via 
Condotti, Rome. Now, 113 years on, a modern take has 
been conceived in a new space next to the historic curio 
boutique on 10 Via Condotti. 

While all the trappings of a Bulgari store like Venn 
chandeliers and assortment of luxurious fixtures can be 
found in the new Curiosity Shop, what sets it apart is the 
mysteries that are hidden in the outlets - many drawers 
and shelves line the walls and floors, from corner to corner. 
A curated selection of objets d'art, Italian decorative arts 
pieces, mirrors, Chinese porcelain, and naturally, high 
jewellery and Serpenti watches can be found in every 
nook and cranny. Every visit is an experience, and every 
new curio is a boutique exclusive. For jewellery lovers, it 
means exclusive editions of the C0ND0TTI10. For watch 
aficionados, it means a 20-piece limited edition Serpenti 
Twist Your Time with case back engravings "Only in Rome". 

Closer to home, we have Malmaison at 
Knightsbridge and the latest newcomer, Watch 
Wonderland at Suntec City. While Watch Wonderland 


isn't as lush or cultured as Malmaison, watch retail's 
newest addition makes up for it with very cool, affordable 
timepieces. In one cabinet, you can find watches 
from Octavio Garcia, the former chief artistic officer at 
Audemars Piguet. Garcia's offerings, Gorilla Watches 
were the brainchild with colleague Lukas Gopp, using 
exotic materials and construction techniques (in a 
screwed down bezel sort of way, wink wink). 

Then there's Arcturus Watches, a Singaporean 
micro-brand with an Art Deco lineup founded by 
Alexander Ian Loh with interesting mid-case details and 
even mother-of-pearl dials. Melbourne Watch Company, 
founded by former Malaysian Sujain Krishnan, draws 
inspiration from Melbourne's icons and hipster ideals. 

Finally, a joint study by IBM and the National Retail 
Federation showed that nearly all members of Generation 
Z, those born in the mid to late 1990s, all prefer bricks- 
and-mortar stores with a caveat: "Generation Z expects 
the experience to be intuitive, relevant and engaging" - 67 
per cent of Generation Z shop in bricks-and-mortar stores 
most of the time, with another 31 per cent shopping in¬ 
store sometimes. National Retail Federation CEO Matthew 
Shay concluded, "With technology constantly evolving 
but some shopping habits remaining the same, retailers 
need to be agile enough to serve both needs." 

Ultimately, a combination of compelling store 
concepts and unique products have to draw consumers in 
on the promise of adventure, excitement, and discovery. 
Online stores simply can't deliver the experience as you 
coast in on bunny slippers and boxer shorts. The future is 
likely going to be a mixed digital and physical experience; 
we just have to get the recipe right. 

Generation Z has an estimated US$44 billion of 
buying power. o 
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THE HOUR 
MARKERS 


Presenting the tatest novelties, greatest innovations, and 
the most desirable timepieces 




HIGHLIGHTS | 2018 GENEVA REPORT 



KNOW THY NAME 


Exactly one year after Walter Langes passing, the brand pays tribute to its namesake 
founder with yet another superlative Triple Split chronograph and one predecessor to 
precision time measurement 

WORDS JONATHAN HO 


L ike many heritage watchmaking brands, the 

story of A. Lange & Sohne is a generationat one, 
told not just by the founder but by his sons and 
his son's sons. The tale of the 1815 "Homage to Walter 
Lange" takes us on a journey 151 years back to 1867 when 
Ferdinand Adolph Lange first conceived of a precision 
time measurement by way of exact measurements of the 
smallest unit of time. 

At the time, owners were constrained by the technical 
vagaries of their mechanical timepieces. Held hostage to the 
architecture of the escapement assortment and gear train, 
the seconds hands of their timepiece would advance each 
second with five to ten intervening steps depending on the 
balance frequency. As a result, the constant progression 
made it difficult to pinpoint the exact beginning and end of a 
timed event. Thus, there's a poetic element of provenance 
when you consider that the modern A. Lange & Sohne 
has built its reputation as a producer of some of the finest 
chronographs in contemporary watchmaking. 

Thus, in that sense, equipped with a "jumping 
seconds" horological complication, the 1815 "Homage to 
Walter Lange", a re-interpretation of Ferdinand Lange's 
conception of a precursor to the chronograph can be 
taken as a deep homage to both Lange's bloodline and 
watchmaking legacy. At first glance, the 40.5mm 1815 
"Homage to Walter Lange" is rather novel. Twin seconds 
hands, a feature originally found on FA Lange's signature 
pocket watches, make a return to this 2018 wristwatch 


descended from that horological lineage. Here, the small 
seconds in the sub-dial at six o'clock telegraphs the 21,600 
beats per hour frequency of the timepiece's regulating 
organ, performing six small steps during each one-second 
march. However, upon a press of the pusher at two o'clock, 
the independently operating central seconds hand advances 
in contrast of the sub-seconds, making precise one-second 
increments, another press pauses the hand for precision 
time measurement. 

While this is not the brand's first "jumping seconds" 
complication (that honour goes to the so-named Richard 
Lange Jumping Seconds), the engineering principles 
which make the dead-beat seconds possible differs from 
the Richard Lange. Here, a sprung lever keeps pace on 
a six-point star wheel, which releases the lever from 
second to second. It's not a chronograph but a spiritual 
and timekeeping progenitor of the complication that 
cemented the chronograph-making reputation of the revived 
manufacture birthed by Lange's great-grandson Walter after 
the fall of the Berlin Wall. 


MOVEMENT Manual-winding Lange Calibre 
L1924; 60-hour power reserve 

CASE 40.5mm in yellow gold, white gold or 
pink gold; water resistant to 30m 

STRAP Hand-stitched alligator leather 
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THE TRIPLE SPLIT, WORLD'S FIRST TRIPLE 
RATTRAPANTE CHRONOGRAPH 

An evolutionary step up from the brand's beloved Double 
Split, the A. Lange & Sohne Triple Split is the world's 
first triple rattrapante chronograph that allows multi¬ 
hour comparative time measurements, the additional 
rattrapante hands on the minute and hour totalisers make 
it possible to stop lap and reference times of events that 
last as long as twelve hours. 

When the Lange Double Split first debuted 14 years 
ago at SIHH, it was the first rattrapante chronograph with split 
seconds and split minutes. The Double Split was a rarity in 
a world of one-minute rattrapante chronographs, capable of 
recording simultaneously elapsed times of up to 30 minutes. 
Comparatively, the new Triple Split not only records split 
seconds and split minutes but also up to 12 split hours. 

Rattrapante chronograph is considered one of the 
most challenging complications and the new Triple Split 
is an evolutionary improvement upon the Double Split, 
with an added layer of complexity. To wit, a standard 
rattrapante mechanism requires two hands to be attached 
to arbours that run one inside the other, whereas a triple 
rattrapante needs to activate each pair collectively or 


separately (pairs of hands for seconds, minutes, and 
hours), essentially requiring multiple arbour configurations, 
thus more components yet amazingly without an increase 
in case dimensions to boot. 

The Triple Split's Calibre L132.1 comes impressively 
with 55-hour power reserve, compared to 38 hours in 
the Double Split. Furthermore, the newly developed 
in-house calibre also comes equipped with Lange's in- 
house patented disengagement mechanism that prevents 
friction and amplitude losses, designed to ensure that 
neither the measurement of lap times nor the motions 
of the precisely jumping minute counter have a negative 
effect on rate stability. Needless to say, this demonstrates 
the maison's unrivalled reputation as the maker of 
premier modern chronographs. © 


MOVEMENT Manual-winding Lange Calibre 
L132.1; 55-hour power reserve 

CASE 43.2 mm in white gold 

STRAP Hand-stitched black alligator 
leather 
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SOLID OAK 

Audemars Piguet is celebrating the 25 th anniversary of the Royal Oak Offshore (but it s 
the Royal Oak RD#2 Perpetual Calendar Ultra-Thin which steals the show) 

WORDS JONATHAN HO 



N ot too tong ago, it was intimated to us 
by Audemars Piguet CEO Frangois- 
Henry Bennahmias that there was some drama 
surrounding the birth of the Royal Oak Offshore. First, there 
were minor fisticuffs at the Le Brassus manufacture when 
a young designer named Emmanuel Gueit clashed with a 
veteran watchmaker over the potential of the then unheard 
of 42mm gargantuan beast. Second, the father of the Royal 
Oak himself, Gerald Genta had visited Audemars Piguet 
during the launch at BaselWorld to decry the maison's 
efforts at ruining his vision and design. 

It's a point of historical irony that Genta never 
experienced a sense of deja vu considering that his own 
magnum opus had itself experienced similar controversies - 
an octagonal watch in a metaphorical industry-wide circular 
"hole"; furthermore, a stainless steel watch retailing for 
prices approaching those of precious metal timepieces, the 
Royal Oak has had a legacy of disruptive firsts. 


Following large footsteps, 21 years after the fact, the 
Royal Oak was primed for a remake, and Gueit pioneered 
the idea of large behemoth watches into the collecting 
Zeitgeist, and its continued popularity belies its history of 
initial resistance within the company from the very top 
at the time, Georges-Henri Meylan. Nevertheless, cooler 
heads prevailed and the company, already known for 
"breaking the rules" because they had mastered them, led 
the "Offshore" (because it was not so named at its birthed 
and certainly not marked as Offshores on case backs 
as it is today) to a launch as a variation rather than as a 
standalone collection. 

Since then, it has won a solid fan base and become 
a platform for innovation for the Le Brassus watchmaker, 
with more than 120 references of the 42mm Royal Oak 
Offshore launched over the years in a wide range of 
materials including titanium, ceramic, forged carbon, gold, 
and platinum. 
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2018 RE-EDITION OF THE 1993 MODEL 

The first Offshore was a respectful homage to the original, 
replicating the blue "Petite Tapisserie" dial much like its 
historical predecessor. The 2018 celebratory re-edition 
remains faithful to that model, keeping its stainless 
steel case and blue rubber-clad crown and push pieces; 
everything save for the movement. In the original, the 
Offshore chronograph calibre was a 2126/2840 from 
Jaeger-LeCoultre. Today, it bears the self-winding 
3126/3840 movement that incorporates 25 years of 
horological upgrades and improvements. 


MOVEMENT Self-winding Calibre 
3126/3840; 50-hour power reserve 

CASE 42mm in stainless steel; water 
resistant to 100m 

STRAP Stainless steel bracelet with AP 
folding clasp 




m 


ROYAL OAK RD#2 PERPETUAL CALENDAR 
ULTRA-THIN 

The Royal Oak RD#2 Perpetual Calendar Ultra-Thin 
joins the rmaison's penchant for high horology and ultra- 
thin calibres with a movement of entirely its own design 
and manufacture - the new ultra-thin 5133 calibre with 
perpetual calendar. 

Taking years to develop and re-engineer, the AP 
Calibre 5133 essentially takes a three-storey movement 
with basic time and a multi-indication perpetual calendar 
and then ingeniously alters movement architecture to fit 
all the components found within a single level, making it 
ultra-thin while combining and re-arranging functions to 
boost ergonomy, efficiency, and robustness. 

As a result, the Audemars Piguet Royal Oak RD#2 
Perpetual Calendar Ultra-Thin's Calibre 5133 features a 


patented system featuring a record-shattering 2.89mm 
central rotor, 0.26mm thinner as compared to the Calibre 
2121. In terms of case size, the Royal Oak RD#2 Perpetual 
Calendar Ultra-Thin is just 6.30mm, shaving almost 2mm 
off the Royal Oak Extra-Thin Jumbo, making the new 
Audemars Piguet SIHH 2018 novelty the thinnest self¬ 
winding perpetual calendar on the market today. Too bad 
it's only a concept (though five pieces exist). © 


MOVEMENT Self-winding manufacture 
Calibre 5133; 40-hour power reserve 

CASE 41mm in 950 platinum; water 
resistant to 20m 

STRAP 950 platinum bracelet with AP 
folding clasp 
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INNER VIRTUES 


Eyes are on Baume & Mercier as it adds value without increasing prices 

WORDS RUCKDEE CHOTJINDA 


D espite being historic name, modern-day Baume 
& Mercier is on the more accessible side of the 
terrain within the Richemont group. Its pitch in 
recent years is mainly aimed at young professionals with 
the straightforward Classima, at the more active male with 
the more robust Clifton Club, and at the stylish female with 
the fun and playful Promesse. Most of its products are 
powered by a generic movement, with the exception of very 
few models that use a self-winding chronograph movement 
from La Joux-Perret or a hand-winding, eight-day 
movement from IWC. Clearly, mechanical sophistication 
was not its product strategy. 

That is not to say it is content to stay that way. 

At SIHH this year, Baume & Mercier embarks on a new 
strategic direction - fewer service intervals and more 
reliability through its new in-house movement: the 
Baumatic BM12-1975A. 

Let's think for a moment. Is it necessary, at all, 
for Baume & Mercier, or any watch company offering 
timepieces of a similar price range, to have an in-house 
movement? Well, truthfully, no. But if they can offer one 
that performs better and does not cost more, then why 
not? The Baumatic BM12-1975A is developed through a 
collaboration with ValFleurier, which is Richemont's own 
movement specialist. The only dated thing about it is the 
numbering, which refers to a historic year when the first 
Baumatic watch was introduced. Apart from that, the 
movement is as advanced as can be within the framework 
of traditional watchmaking. 

Quite incredibly, this brand new automatic calibre 
is the first among Richemont Group brands to feature 
silicon components. Calibre BM12-1975A has its hairspring, 


pallet fork, and escape wheel in silicon. Two trademark 
names are mentioned in the presentation. They are the 
Twinspir technology applied to the hairspring structure 
and the Powerscape geometry of the escapement. These 
improvements, combined with an optimised barrel design, 
yield an exceptional power reserve of five days, as well as a 
stable accuracy throughout most of it. 

This is not an anti-magnetic movement or watch per 
se, but the level of resistance against the dreaded, invisible 
power is higher than average timepieces. Baume & Mercier 
claims a respectable anti-magnetism of up to 1,500 gauss, 
25 times the minimum requirement dictated by the ISO 764 
standard. The heightened resistance is, as you might expect, 
due to the use of the aforementioned silicon parts. 

The premiere use of Calibre BM12-1975A is in the 
Clifton Baumatic watch. Five variations are produced with 
a 40mm stainless steel case. One of them is certified 
chronometer, and you can spot it easily with the thin 
crosshairs on the white dial. A watch with this movement 
is qualified for an additional year of warranty, provided that 
the owner registers his watch through the brand's website. 
There is no indication at this time how the movement will 
be further used in the collections, but it certainly will not 
stop here. © 


MOVEMENT Self-winding Baumatic BM12-1975A with COSC 
certification; 120-hour power reserve 

CASE 40mm in stainless steel; water-resistant to 50m 
STRAP Alligator leather 
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CRACK PANTHERE 

Don t get too addicted to staring at the 800 falling beads of the Revelation d’Une 
Panthere or the lush sensuality of the Panthere de Cartier 

WORDS KELVIN TAN 



EVOLUTION OF AN ICON 

The well-established and already iconic Panthere de 
Cartier is given a refreshing treatment as the range is 
enhanced, quite generously, with sleek, feminine appeal. 
Today, the famous shape of the Panthere de Cartier is 
practically indistinguishable from the brand itself, having 
been worn by many celebrities, stars, and fashion icons 
over the years. The timeless Panthere de Cartier is 
now given an enhancement in the form of a lengthened 
bracelet. While the case of the watch has barely been 
changed, it is the way with which the watch is affixed to 
the wrist that has. The new bracelet of the Panthere de 
Cartier oozes and glints with sensuality. One can now 
choose between the original or to loop this new bracelet 
around the wrist twice or thrice. 

The chain links, depending on the chosen model, are 
made in yellow, pink or white gold, and they coil and curve 
malleably and seductively around the wrist like a piece of 
luxurious garment. You can say that the supple and flowing 
form of this new Panthere de Cartier, thanks to the bracelet, 
will become as iconic as the style of the Panthere de Cartier 
itself. The watch, now a full extension of one's personality, 


soaks the owner in layers of elegance upon elegance. 

Nonetheless, as the eye follows the coils towards 
the centrepiece of the watch, it is the familiar square case 
with rounded corners and the timeless, quintessential 
Cartier design that takes the highlight. On several versions 
of the watch, diamonds are paved around the watch, and 
on the bezel in selected pink gold and white gold versions. 
As always, these precious gems serve to maximise the 
visual appeal of the watch. These bejewelled variations 
are complemented by versions of the original Panthere de 
Cartier watch in pink gold entirely paved with diamonds, 
yellow gold, pink gold and steel, and steel, their bezels 
paved with diamonds. 


MOVEMENT Quartz 

CASE 22mm and 27mm in steel, white gold, 
yellow gold or pink gold; water-resistant to 
30m 

STRAP Steel, white gold, yellow gold or 
pink gold bracelet 
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PLAYFUL MAJESTY 

Like sand languidly flowing down in an hourglass, 
depicting the unstoppable passage of time, the iconic 
Cartier panther, when given its due time, is revealed 
on the dial of the Revelation d'Une Panthere once 
all the tiny yellow gold beads on the dial form its 
magnificent visage after magically rolling down an 
invisible path into their respective resting places. Flick 
your wrist, and the tiny beads disperse, only to gather 
once more, again creating the mystical image for your 
viewing pleasure. Of course, the watch tells time, 
with its steel apple-shaped hour and minute hands 
finished, like the case, in pink gold. It is truly a work of 
art and a result of great imagination and creativity. 

The movement that powers the watch is Cartier's 
Calibre 430MC - an ultra-thin hand-winding mechanical 
movement that provides about 36 hours of power reserve. 
It sits encased in pink gold, which has a bezel crafted 
to be paved with diamonds, totalling over two carats on 


each watch. The case is a manageable and contemporary 
37mm in diameter. The winding crown on the watch is set 
with a matching gemstone; either a diamond, emerald or 
ruby. The whimsical Revelation d'Une Panthere comes 
in three versions. One may choose between a black, 
green or red dial with the latter two being limited editions 
of 100 pieces respectively. The alligator strap comes in a 
matching colour, and a spare is also generously provided. 
The luxury does not end there; the folding buckle on the 
strap is also set with brilliant-cut diamonds. © 


MOVEMENT Quartz 

CASE 37mm in pink gold with bezel set with 
brilliant-cut diamonds; water-resistant to 
30m 

STRAP Alligator leather 
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FACE TIME 


The new Chronometre Ferdinand Berthoud FB 1R.6-1 does away with the tourbillon 
opening on the dial side, opting for a purist dial to great effect 

WORDS JONATHAN HO 


T he new Chronometre Ferdinand Berthoud increases 
the Legibility of the chronometer by eliminating 
the "distracting" tourbitton in authentic homage 
to genuine vintage marine chronometers of yesteryear. 

That said, the brand has done it in such a manner that the 
mesmerising complication is not unduly missed. Instead, the 
black rhodium-plated nickel silver dial with vertically satin- 
brushed finishing by hand is so gorgeously decadent that 
one almost forgets a tourbitton exists on the underside. 


barret's state of wind. The feeler spindle in turn transmits 
the quantity of energy accumulated by the mainspring to 
a set of finely chamfered and rhodium-plated flat levers 
visible through a cut-out in the regulator plate. Its role is 
to amplify the displacement of the power-reserve hand. A 
spiral spring placed at the far end of its travel exercises a 
force on the base of the power-reserve hand. This spring 
serves to compensate for the play between the various 
components of this mechanism and to display the power 


That said, though the new FB 1R.6-1 uses the same reserve with peerless precision." 


constant-force fusee-and-chain tourbillon calibre as its 


predecessor, it is no mere aesthetic update. A patented, 
sophisticated power reserve is on display on the 44mm 
timepiece. The brand describes it as such: "Visible through 
a cut-out in the half-bridge on the case back side, a 
truncated cone moves up and down along an arbour 
connected to the barrel. This suspended cone is topped by 
a feeler spindle in the form of a mobile arm tipped with a 
watch jewel. The latter's position on the cone reflects the 


MOVEMENT Manual-winding COSC- 
certified Calibre FB-T.FC.R; 53-hour power 
reserve 

CASE 44mm in ultra-resistant carburised 
stainless steel 

STRAP Alligator leather 
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KARL-FRIEDRICH SCHEUFELE ANSWERS FIVE 
IMPORTANT QUESTIONS 


Berthoud specialised in the creation of marine 
chronometers and the octagonal shape of the FB1 doesn't 
exactly convey chronometers of his era... 

For most, the marine chronometer boxes are square. But 
there are some which are octagonal. The underlying idea is 
to have a protective case like a marine chronometer and then 
have bolts which hold the case together. This is the essence 
of Berthoud construction as he was a very practical man. 
Finally, we wanted a Berthoud watch to be immediately 
recognisable. No one needs another round watch. 


It looks like there are no plans to recreate a watch from 
Berthoud's era? 

We had a list of what we didn't want, and on top of the 
list was to have a nostalgic, heritage re-issue brand taking 
old elements and recreating them. The idea is about how 
Berthoud would conceive a contemporary version of his 
devices today. 

You have these modern materials; you even use CVD 
to blue the screws, but you choose to use old tools to 
accomplish a lot of the finishing, why not just use new 
machines to accomplish this? 

The decoration is simple yet highly complicated to 
accomplish. Many people are familiar with Geneva stripes, 
but it has nothing to do with Berthoud. When you look at 
old Berthoud pieces, the finishing is always practical and 
technical. The opposite arrows in the new Berthoud motif 
point to our respect for traditional crafts and our vision into 
the future. 

How many collections do you intend to have? 

Each collection will eventually come to an end, and we 
will not repeat it once we have reached 20 to 50 pieces 
of the series. Going forward, you will not be able to buy 
earlier models anymore. Historically, Berthoud never 
repeated his works, he always innovated. The same 
movements will no longer be produced as well, at least 
not in the initial form or shape. 

What do you hope to accomplish with Ferdinand Berthoud? 

We want to honour his name and who he was as a 
watchmaker while writing the next chapter of his legacy. 

We are not looking for the highest possible profit; this is an 
investment of passion. © 
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The Master of Complications makes the world’s first tonneau-shaped diver’s watch, 
proving that complications don’t exist only in the movement 

WORDS JONATHAN HO 


D iver's watches in shapes other than round are 
exceedingly rare because membrane seats 
cannot be kept as secure with corners. With the 
new WPHH 2018 Franck Muller Skatander, the Route de 
Malagny Watchtand's new prowess is on display with a 
tonneau-shaped diving watch and no outer rotating bezel for 
dive timing. 

The Franck Muller Skatander carries the brand's 
signature tonneau shape, and according to the brand's 
spokesperson, the 100m water resistance on the 
timepiece was no easy challenge. Technically speaking, 
water resistance is not just the ability of a watch to stay 
impermeable to liquids but also pressure. 

Skatander, Polish for space suit, conveys the imagery 
of the ability to keep humans alive in the harsh environment, 
vacuum, and extreme temperatures of outer space. This 
is ironic considering that the Franck Muller novelty is 
concerned with depths of the ocean rather than the heights 
of space, but we digress. 

Water pressure on an object increases with depth. 

In as little as 1.5m depth, water pressure is high enough to 
force water through places that are not perfectly sealed. 

This creates a limitation on the types of shapes that water- 
resistant watches can take because water seal membranes 
are most secure when round. The weakest link in creating a 


water seal in these watches is inevitably the sapphire glass 
box simply because the case back can be screwed down. To 
make the WPF1PI 2018 Franck Muller Skafander capable of 
100m watery depths, the watchmakers at Watchland had to 
devise a new means of securing the sapphire glass box to its 
tonneau mid-case. 

Obviously speaking, an rotatable bezel for easy 
tracking of diving times wasn't possible on Franck Muller's 
iconic tonneau watch either, and thus, that necessitated 
that the manufacture find a new solution: a rotatable bezel 
under the dial, easily accessed with push-buttons and then 
just as easily locked to prevent accidental (and dangerous) 
presses, thus avoiding disruption of the unidirectional bezel. 
The orange dive timing triangle indicator is highly legible, 
ensuring that the wearer is always aware of his remaining 
time. The technical features of the Franck Muller Skafander 
provide its owner with the most precise tools to monitor the 
dive and the decompression stages. 


MOVEMENT Self-winding; 42-hour power 
reserve 

CASE 57mm x 46mm in stainless steel; 
water-resistant to 100m 

STRAP Rubber 
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VANGUARD S6 YACHTING 

Following in the same vein as the brand's signature 
collection, the Vanguard S6 Yachting reaffirms the 
manufacture's deft handling of watch design with a new 
creative vision of time inspired by the nautical life. Franck 
Muller's new S6 Yachting features typical seafaring details 
and motifs from the deep blue to the wind rose adorning the 
dial, each nautical detail showcasing the maritime lifestyle. 

FHigh legibility complements the audacious design 
of the openworked dial. Available in rose gold, steel and 
especially nautical bronze, the Vanguard S6 Yachting 
concocts the perfect maritime inspired timepiece with the 
finishing and decoration of a high horology mechanical 
movement with the vaunted performance of a seven-day 
power reserve. 

Details like bridges inspired by anchors add a 


unique perspective to the iconic Vanguard timepiece, 
combining elegance with technical features like the 
wind rose subsidiary seconds counter at six o'clock. 
The skeletonised dial reveals, in the truest way, the 
components of the movement, wholly designed 
and manufactured in-house. The balanced design of 
the Vanguard S6 Yachting showcases the passion 
for crafts at Franck Muller Watchland. © 


MOVEMENT Self-winding with 42-hour 
power reserve 

CASE 53.7mm x 44mm in rose gold, 
stainless steel or bronze; water-resistant to 
100m 

STRAP Rubber with nylon 
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GO PERREGAUX 


With all-new Laureato variants headlined by the Laureato Skeleton Ceramic, Girard- 
Perregaux presents the strongest case for an epic comeback this SIHH 

WORDS KELVIN TAN 


ENHANCED BY TECHNOLOGY 

Girard-Perregaux has injected the advancement of ceramics 
into the Laureato Sketeton, thus creating the new Laureato 
Skeleton Ceramic. All dark and handsome is this new beast of 
a watch with its black garb enveloping the bare and beautiful 
innards of the watch. The watch boasts fine workmanship 
inside and out, so it is only justified that it's allowed to strut 
and show itself off. As always, the Laureato is defined 
by its octagonal bezel that has been integrated into the 
case. With the arrival of ceramics to this model, the watch 
becomes sleeker and more sensuous. Girard-Perregaux has 
impressively decided to carve the bezel and the bracelet links 
from a solid block of material, thus giving them consistency 
in texture and lines. We cannot emphasise more how this, 
coupled with the smooth black look, makes the watch 
irresistible to one's desire to touch it. However, when we give 
the watch a closer look, it is apparent that the surfaces of the 


watch are both polished and satin-brushed. Surely, this gives 
the watch the ability to reflect light differently at different 
views and angles. 

Moving on to the skeletonised automatic movement, 
it is one that is not just good-looking. The calibre is a robust 
one and is wound by an openworked pink gold rotor. The 
edges on curves of the movement have been chamfered, 
accentuating them and, finally, the magnificent movement 
has been PVD-coated to match the rest of the watch. 


MOVEMENT Self-winding GP01800-0006; 
54-hour power reserve 

CASE 42mm in black ceramic; water- 
resistant to 100m 

STRAP Black ceramic bracelet 
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SIMPLICITY RULES 

It is truly a year tor the legendary Laureato at the Girard- 
Perregaux manutacture. The timeless design ot the 
watch is put to good use and given a new lease ot lite 
with contemporary ceramic. Like the Skeleton Ceramic 
and Chronograph models, the Laureato personality 
radiates trom the now ceramic-intused time-only 
expressions ot the Laureato Ceramic. Be it clad in black 
or white ceramic, the watch is instantly recognisable 
tor its octagonal bezel and otters supreme comtort tor 
the wearer, thanks to the smooth edges attorded by the 
material. As a bonus, the watch is robust, light and nigh 
scratch proot. 

Other than the straightforward all-black versions, the 
white 38mm version shimmers with its steel bezel encrusted 
with 56 brilliant-cut diamonds. The Laureato Ceramic in 
both sizes ultimately otters understated luxury and fine 
watchmaking in an iconic and charismatic form that will 
forever be accepted easily among sports watch enthusiasts. 


MOVEMENT Self-winding GP01800- 
00025 with 54-hour power reserve 

CASE 42mm in black ceramic; water- 
resistant to 100m 

STRAP Black ceramic bracelet 


SPORTY AND CHIC 

With its return, the Laureato range is making all sorts of 
waves for Girard-Perregaux. And now, the Maison offers it 
in the form of the Laureato Chronograph. Proving that the 
original design is as timeless and versatile as it has ever 
been, since its birth in 1975, the Chronograph model shows 
that the watch is also comfortable to use regardless whether 
one chooses to wear the 42mm or 39mm version. Encased 
in either steel or pink gold, three dial colours are on offer. 

The Laureato Chronograph is powered by a self¬ 
winding Calibre GP03300-0134/0136/0137 that comes with 
two chronograph registers, a small seconds display, and a 
date window. The movement has been lovingly finished by 
Girard-Perregaux's watchmakers with various techniques 
including Cotes de Geneve decoration, chamfering, and 
straight graining. The dial is emblematic of the Laureato 
moniker, bearing the Clou de Paris hobnail motif that sets 
off the sub-dials with great style. Here, the dials offered are 
silver-toned, black or deep blue with the two counters and 
small seconds sub-dial all featuring a snailed finish. Clearly, 
they have been designed to ensure that they stand out clearly 
against the background. © 


MOVEMENT Self-winding GP03300- 
0134/0136/0137; 46-hour power reserve 

CASE 39mm or 42mm in steel or pink gold; 
water-resistant to 100m 

STRAP Leather or steel bracelet 
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ELEGANT ILLUSION 

The Hermes Carre Cuir proves that you don’t need a high complication to make time 
“interesting”; you can defy perceptions of time with a simple illusion 

WORDS JONATHAN HO 



H ermes creates objects, and the over the 

years, it has mastered time as an object, to be 
maniputated and ptayed with. For SIHH 2018, 
Hermes conceived of the Carre Cuir, a playfutty etegant 
dress watch which radiates the fun and frivotity of the 
unexpected. Though it is not a high complication in the vein 
of the Slim d'Fiermes L'Fieure Impatiente, the hands of the 
artisan have created a truly playful expression of time from 
their uncompromising expertise. 

The new Hermes Carre Cuir is a practical object that 
measures time without the pomp of high mechanics, yet it 
delivers the emotive power with an act of ingenious illusion, 
creating a uniquely special moment for onlookers who try to 
discern the secrets of the watch. 

At first glance, it seems to be a perfectly capable dress 
watch for her with a combination of a square-shaped case 
and a leather strap. But beneath the navy blue lizard leather 
texture is an expansive optical illusion which Hermes has 
woven like a spell - the almost magical, resolutely singular 
extension of strap into and dial into strap. 

On this new Hermes timepiece, the hands appear to 
float, defying perception as one struggles to find the start 


and end points of the dial and strap. Hermes defies our 
perception of time this SIHH with artistry and design - an 
optical mystery which sums the watch in simple terms: 
leather in a square! 

The steel case, polished or set with diamonds, is 
crafted in the watchmaking workshops of the Maison, 
imbuing this watch with its innate sophistication. The square 
shape is a daring choice within the watch industry and a 
favourite at Hermes. The navy blue lizard leather on its strap 
and dial is painstakingly aligned so as to form an apparently 
seamless whole. The strap is in fact secured by lugs, 
cleverly designed to ensure it clings to the case, a process 
requiring meticulous and lengthy adjustments in order to 
create the desired illusion. © 


MOVEMENT Swiss quartz 

CASE 24mm in stainless steel or set with 
68 diamonds (0.4 carats); water-resistant 
to 30m 

STRAP Smooth navy blue lizard leather 
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GRADUATION TIME 

Laurent Ferrier shows exactly why he s a master watchmaker with a collection of 
deceptively simple yet artistically complex timepieces 

WORDS JONATHAN HO 



M aking a graduation watch is a rite of passage 
for many watchmakers. Typically, apprentice 
watchmakers are given a Unitas catibre and 
then given a brief to make modifications and develop a 
complication as they see fit or fottow the reguirements and 
execute their vision of how a certain time indication should be. 

Designed entirety in-house, the Laurent Ferrier 
Galet Annual Calendar School Piece is an homage to the 
Master Watchmaker's own graduation watch. Ferrier, 
a former creative director of Patek Philippe, is best 
known for his classically elegant, deceptively simplistic 
timepieces. The Galet Annual Calendar School Piece 
joins a family known for hiding its high complications on 


the reverse side of the movement. 

"School Piece" or Montre Ecole is a nod to Ferrier's 
own journey from apprentice to watchmaker, and when you 
think about how the coin of the watchmaking realm turns 
on provenance, it becomes a nice bookend timepiece in the 
Laurent Ferrier brand journey. 

The Laurent Ferrier Galet Annual Calendar School 
Piece follows the typical design conventions of an annual 
calendar, but it is the little details and hidden "secrets" 
which set it apart from conventional annual calendar 
timepieces. First, bevelled apertures for day and month 
indications sit in a selection of either silver tone or a slate 
grey dials. Second, the dials themselves feature three 
different types of straight and circular brushed finishing, 
progressing from the centre to the minute rail and then to 
the date numerals on the periphery, including concentric 
engine turned circles for the subsidiary seconds. Beyond 
the face of the Galet Annual Calendar Montre Ecole lies an 
in-house calibre which embodies all the values and spirit of 
Laurent Ferrier's artisanal watchmaking workshop. 

For SIFIFi 2018, the brand unveils its fifth exclusive 
calibre featuring a technically sophisticated but user-friendly 
annual calendar function developed with the aim of ensuring 
smooth operation. Where traditional annual calendars 
can only be set forward, a skipped date forces the user 
to potentially complete a cycle in order to get back to the 
correct date. On the Galet Annual Calendar School Piece, 
the date and month can be adjusted by intuitively turning 
the crown forward and backwards, a rarity, allowing for 
faster adjustment than most. 

In terms of heritage, the in-house calibre also 
pays tribute to its first manual-winding movement - the 
Tourbillon Double Spiral. The new calibre features a long 
"blade" type click ratchet which became a distinctive 
signature. For the first time, Laurent Ferrier will introduce 
a "pale" 18K yellow gold version. 


MOVEMENT Manual-winding Calibre 
LF126.01; 80-hour power reserve 

CASE 40mm in red gold, pale yellow gold or 
stainless steel; water-resistant 30m 

STRAP Fland-stitched alligator leather 
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GALET MICRO-ROTOR 

Laurent Ferrier harbours a passion for the beauty of 19 th - 
century pocket watches, and this muse is best exemplified 
in the maison's Galet Micro-Rotor. First designed for 
another "Montre Ecole" limited edition 40mm three-piece 
bassine case timepiece, the new SIHH 2018 novelty serves 
as an introduction to the breadth of Ferrier's philosophy 
and watchmaking know-how. Like others in the brand's 
foundational collections, there's a strong vintage appeal, 
but thanks to contemporary case design, it looks like a 
thoroughly modern if classic timepiece. 

Beneath its simple appearance lies a world of 
harmonious, highly technical engineering. The Galet Micro- 
Rotor uses a new double direct-impulse escapement that 
is fitted directly on the balance and equipped with a silicon 


lever, an exclusive development inspired by the "natural" 
escapement invented by Abraham-Louis Breguet. The 
silicon lever, coupled with modern construction techniques 
maximises energy efficiency, which in turn ensures high 
amplitude for the balance and reduces the mechanical force 
required to wind the mainspring. © 


MOVEMENT Self-winding Calibre FBN 
229.01; 72-hour power reserve 

CASE 40mm in gold or stainless steel; 
water-resistant to 30m 

STRAP Black alligator leather with 
Alcantara lining 
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For SIHH 2018, Montblanc solidifies the 1858 collection with a variety of attractive 
timepieces (and prices), headed by a flagship Geosphere world-timer and a nostalgic 
automatic chronograph 

WORDS JONATHAN HO 


I n watchmaking, reputation is buitt on quality and 

provenance. Having buitt its name in fountain pens and 
haute maroquinerie, how would Montblanc channel its 
burgeoning ambition to become a holistic maison steeped 
in all things luxurious? It started making watches in 1997. 
Nevertheless, the question of whether watch lovers would 
take a brand famous for pens and leather goods seriously in 
the realm of watchmaking was debated until the acquisition 
of Minerva in 2006. There, under the auspices of Jerome 
Lambert, its former CEO and now COO of Richemont Group, 
is where Montblanc watchmaking, under the guiding hand 
of Institut Minerva de Recherche en Haute Horlogerie in 
Villeret, started to flourish. 

1858, the founding year of Robert Freres Villeret (the 
founding name); at first an etablisseur and eventually a 


true manufacture, is where the provenance of Minerva SA, 
Villeret truly begins. Thus for SIHH 2018, the presentation 
of a complete collection of watches named for its year of 
birth, targeting all price segments of the value spectrum 
is naturally a sign of immense watchmaking seriousness 
(check out our interview with the current CEO on page 
172). The 1858 collection pays tribute to the extraordinary 
160-year heritage of the Minerva manufacture and with its 
latest collection of 1920s and 1930s inspired timepieces 
while telegraphing its dedication to fine watchmaking. The 
collection, composed of five designs comprising automatic 
time-focused watches, chronographs (including the 
beloved monopusher), and a multi-purpose pocket watch, 
is headlined by the new automatic chronograph and the 
Geosphere world-timer. 


MILESTONE ERA 
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1858 AUTOMATIC CHRONOGRAPH 

Existing within a cottection which encompasses the 
Legendary Monopusher chronograph, the new Montblanc 
1858 Automatic Chronograph feels tike an odd (for reasons 
we wilt make clear in a minute) but appealing choice for a 
heritage edition. First, in combining strong vintage aesthetics 
with chronograph functions, it follows the design heritage 
of the Minerva Monopusher chronograph. However, it's not 
a replica, the sub-dials on this edition are larger and closer 
together as opposed to the vintage model. 

Available in a stainless steel or bronze case (in 
case you missed out on the Tachymeter Limited Edition), 
the 42mm 1858 Automatic Chronograph features both 
polished and satin finishing for utmost refinement 
and comes with a domed sapphire crystal glass box, 
highlighting the robustness and the vintage appeal. 
However, unlike the Montblanc 1858 Chronograph 
Tachymeter variants, one niggling aspect feels oddly (if 
accurately) out of place - a closed case back. Spoiled on a 
diet of high horology for the last three years, the solid case 
back, while period authentic, feels a little disappointing 
because we don't get to see lauded Minerva finishing that 
we have grown accustomed to. 

The case back has been engraved with the emblematic 
Mont Blanc mountain, a compass and two crossed ice pick- 
axes, as a nod to the spirit of mountain exploration. 



MOVEMENT Self-winding Calibre MB 25.11; 
48-hour power reserve 

CASE 42mm in stainless steel or bronze; 
water-resistant to 100m 

STRAP Lined black and grey "NATO" strap 
or cognac aged calfskin 



1858 GEOSPHERE 

The Seven Summits are the highest mountains of each of 
the seven continents. Successful climbs or "summiting" 
all of them is regarded as a mountaineering challenge (the 
most difficult one at that), first achieved in 1985 by Richard 
Bass. The Montblanc 1858 Geosphere is dedicated to that 
challenge. Featuring a world-time complication with two 
turning domed hemisphere globes, each making a full 
rotation in 24 hours, one is reminded of the superlative 
Tourbillon Cylindrique NightSky Geospheres, itself a homage 
to the daring adventurer Vasco da Gama. More importantly, 
the SIHH 2018 novelty doesn't come with a similar eye¬ 
watering price tag and a chance to create your own legend. 

The northern hemisphere of the 1858 Geosphere 
turns anti-clockwise while the southern hemisphere at six 
o'clock turns clockwise, both surrounded by a scale with 
the 24 time zones, along with a day/night indication in 
contrasting colours. A second time zone display at nine 
o'clock serves as a quick reference to time at a secondary 
location. However, the ease of reading world time via 
literal hemispheres renders it somewhat redundant. 

Aesthetically speaking, the world's Seven Summits are 
marked on the two hemispheres with red dots, drawing your 
attention to summits yet untamed. They are also engraved 
on the case back along with the unique drawing of the Mont 
Blanc mountain, a compass, and two crossed ice pick-axes. 

By night, this world time instrument comes alive as 
the longitude reference meridian for both hemispheres is 
highlighted with a white line coated with Super-LumiNova. 
Like the automatic chronograph, the watch comes in two 
versions, with a stainless steel case or a limited edition 
bronze case. © 


MOVEMENT Self-winding Calibre MB 29.25 
with world time; 42-hour power reserve 

CASE 42mm in stainless steel or bronze; 
water-resistant to 100m 

STRAP Brown Sfumato aged calf leather 
Bund strap with beige stitching 
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VENTURE FORTH 

Following on from its Cosmic Green dial, the Schaffhausen manufacture introduces the 
Moser Venturer Concept Blue Lagoon, with a dial of turquoise and an all-new Venturer 
Big Date Purity 

WORDS JONATHAN HO 



F ollowing on from its Cosmic Green dial, H. 

Moser & Cie. is introducing the Venturer Concept 
Blue Lagoon, with a dial in a shade of classic 
turguoise like the waters off the shores of an island paradise. 
The Venturer Concept is the perfect showcase for this new 
expression of fume dial, if not immediately evident, it takes 
its name from its vibrant colour. This new watch also marks 
the first time that H. Moser & Cie. has offered a Concept 
version in its 39mm Venturer case. With neither logo nor 
indices, the effect is understated but undeniably gorgeous 
and simply unmistakable, even sans brand motif. 

The H. Moser & Cie. Concept has been one of the most 
iconic collections for the Schaffhausen brand. For 2018, 
the Venturer Concept Blue Lagoon has been reinvigorated 
and rejuvenated, with a splash of almost luminescent 
turguoise. Defined by the bare fume dials, it is emblematic 
of the maison's purist philosophy and unwavering belief 
that a watch must be recognisable as belonging to the exact 
house even without any markers and logos. Ironically, the 
whole idea of smoked or fume dials began as an exercise 
on not having to rely on marketing gimmicks. Thus, it is 
with great irony that one recalls the marketing trick via 
the regrettable development of the Swiss Icons watch 
(where the company was forced to delete all marketing 
materials and references to the SIHFi 2018 novelty). 


That said, the turguoise Venturer Concept joins the 
family of already iconic Funky Blue, Cosmic Green, and 
Purple Plaze fume dial Concept models with the classic 
Venturer case. Some might argue that H. Moser & Cie. 
is fast becoming one of the most provocative modern 
watchmakers, but the fact is, beyond its slick marketing 
gimmicks is a real respect for classic elegance and 
refinement. H. Moser & Cie. creates watches that follow 
the rules of haute horlogerie; yet despite the classic 
appeal of the Venturer Concept Blue Lagoon, it isn't your 
grandfather's dress watch. 

Each Venturer Concept Blue Logoon reference is ovoiloble 
in o limited edition of 20 pieces. 


MOVEMENT Manual-winding Calibre 
FIMC327; three-day power reserve 

CASE 39mm in white or red gold; water- 
resistant to 30m 

STRAP Beige kudu or brown woven leather 
with red or white gold pin buckle 


76 




2018 GENEVA REPORT | HIGHLIGHTS 


VENTURER BIG DATE PURITY 

When the H. Moser & Cie. Perpetual 1 (now named 
Endeavour Perpetual Calendar) first entered the 
watchmaking lexicon, it was known for two things: 
one of the most legible perpetual calendars of the time 
and one of the largest date indicators outside of a big 
date complication. Over the years, the Schaffhausen 
manufacture has leaned towards an increasingly purist 
aesthetic, and collectors began to wonder what a Moser 
stripped of all extraneous labels, save its now iconic Big 
Date, would look like. In 2018, it answered the collective 
prayers of the community and released the Venturer Big 
Date Purity with an oversized window to create one of 
the largest and most legible date displays available. 

The date is perfectly integrated into the refined dial, 
lending the Big Date Purity a certain discreet elegance. 
Furthermore, a timepiece with "date display" as its raison 
d'etre would seem ill considered if not matched by an 
ingenious Flash Calendar system - an innovation which 
allows H. Moser & Cie. to demonstrate its watchmaking 
prowess with a date that changes instantaneously within a 
fraction of a second as opposed to the gradual creep which 
plagues most other date displays. Additionally, the date 
can also be adjusted forwards and backwards at any time 
without damaging the movement, a rare and immensely 
useful feature. 

The 41.5mm Venturer Big Date Purity dwells 


within the Concept series, and similar to other members 
of the family, bears a minimalist aesthetic save the 
brand's cursive moniker, and cardinal indexes. While 
it might seem that such a large date might throw the 
aesthetic balance off, the date, applied baton indices, 
and small second sub-dial all sit in perfect harmony. 

Two dials exist within the Venturer Big Date line: Funky 
Blue for the white gold model and traditional fume - now 
the company's signature - on the red gold version. Equipped 
with the hand-wound HMC100 manufacture calibre, with a 
power reserve of up to 10 days, its vaunted Flash Calendar 
mechanism ensures an instantaneous date change at 
midnight, turning either one of the two stacked date discs, 
the upper disc bearing the numbers 1 to 15 and the lower disc 
bearing 16 to 31, as required. © 

Available in a limited edition of 50 pieces for the red gold 
model ond 50 pieces for the white gold model. 


MOVEMENT Manual-winding Calibre HMC 
100; 10-day power reserve 

CASE 41mm in 18K red or white gold; water- 
resistant to 30m 

STRAP Beige kudu or brown woven leather 
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FIRST MOON 

This year marked a major milestone for Panerai with the new L’Astronomo Luminor 
1950 Tourbillon Moon Phases Equation of Time GMT PAM920, its first moon phase 

WORDS JONATHAN HO 



I n Officine Panerai's brand book, the manufacture often 
ctaims to be inspired by the works of feltow Italian, 
Galileo Galilei. Oddly, Galilei's fascination with the skies 
never really translated into an astronomical novelty with 
our most important celestial neighbour. Fortuitously this all 
changed with the L'Astronomo Luminor 1950 Tourbillon 
Moon Phases Equation of Time GMT, a tribute packed with 
astronomical complications commemorating the 400 th 
anniversary of the first observation of the sky by Galilei after 
the invention of the telescope. 

The Astronomo, an imaginatively named Luminor 
1950 Tourbillon Moon Phases Equation of Time GMT is 
Panerai's first timepiece with a moon phase complication. 
L'Astronomo uses an innovative system of polarised 
crystals to indicate the date, and it's not a limited 
production or series production piece but rather a new 
made-to-order watch which can be personalised to the 
owner's home region. 

While it is notable that this is Panerai's first moon 
phase equipped watch, it would be criminal to not call 
your attention first to use of the brand's patented tourbillon 
regulator and a new date display, ingenious for using 
polarised crystals. The last time we saw a calendar of time 
complication combined with a tourbillon was in 2010. Also 
named L'Astronomo, it featured a calendar and sunrise/ 
sunset display. All the features included in the 2010 
L'Astronomo are present in the 2018 edition, plus the GMT, 
moon phase, and new date system, making it one the most 
function-packed Panerai high complications to date. 

The new L'Astronomo Luminor 1950 Tourbillon Moon 
Phases Equation of Time GMT is driven by the skeletonised 
P.2005/GLS (for Galileo Luna Scheletrato), personalised to 


operate in accordance with the geographical coordinates of 
a place chosen by the client, thus ensuring that the moon 
phase indication always corresponds to the precise phases 
over the owner's geographic location. 

Located on the back of the movement, the 
L'Astronomo Luminor's moon phase complication 
incorporates a day-night indicator composed of two 
superimposed disks that rotate in concert with each other. 
The upper disc - which is read by a small external index 
fixed onto the movement - displays the 24 hours of the day, 
showing the sun during the hours of daylight and the stars 
of the sky at night. At the centre of the starry sky is a little 
round window through which the lower disc can be seen; on 
this appears the moon, its shape evolving day by day as a 
result of a small supplementary rotation of this disc of about 
6.1 degrees per day, a figure based on the exact duration 
of one lunar cycle (an average of 29 days, 12 hours, 44 
minutes and three seconds). Thus, for such a precision 
moon phase display requiring adjustment only once every 
122 years, it made sense to have it reflect the moon as 
precisely over his exact geographic location. 

Like the moon phase display, the indicators of 
sunrise and sunset times are connected to home time, and 
therefore, if the owner of the watch should find himself in a 
city with a different time zone from that of the chosen city, 
these indicators will continue to show the situation at the 
time at home, which is indicated by the GMT hand. 

Finally, at six o'clock is the linear indicator of the 
equation of time, which displays the difference between 
actual time (solar time) and conventional time on each day, 
this period ranging between +15 minutes and -15 minutes, 
according to the time of year. 
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Calibre P.2005/GLS Features Panerai's patented 
tourbitton regulator system - visible From the Front and 
back oF the watch thanks to the skeletonisation oF the 
movement - while the rotation oF the tourbillon diFFers From 
what one might see in a traditional tourbillon (it actually 
shares some similarity with escapement architecture like 
that oF the Hautlence HL 2.0), the balance cage still rotates 
continuously on itselF albeit in a perpendicular direction 
rather than parallel, cancelling out any variations caused 
by gravity and possible shocks. 

Enhancing the watch's skeletonised nature oF the 
2018 Panerai L'Astronomo is the date disc designed to 
compensate a Flaw in most other skeletonised watches - the 
date disc oFten obscures thorough view oF the gear works. 
The patent-pending in-house Panerai date disc is made 
oF borosilicate glass and the numbers oF the days have 
laser-modiFied optical properties. The numbers are virtually 
invisible in all positions except For the one that is aligned 
with the little date window, where a Further polarised crystal, 
situated above the date disc, causes the number to appear 
so that it is perfectly legible. 


YOUR OWN BESPOKE L'ASTRONOMO 

As well as the technical personalisation oF the P.2005/ 

GLS movement, the new L'Astronomo Luminor 1950 also 
provides the opportunity oF selecting the material and Finish 
oF the case, the colour oF the hands and that oF the Super- 
LumiNova, as well as the colour oF the alligator strap. 

In this way, each client can create an individual watch 
oF great character and elegance, For example, choosing 
between a red or white gold case, or the brushed titanium 
case oF the basic version oF the L'Astronomo For a more 
sporty and Functional appearance. © 

Naturally limited by production time. 


MOVEMENT Manual-winding Calibre 
P.2005/GLS; 96-hour power reserve 

CASE 50mm in brushed titanium; water- 
resistant to 100m 

STRAP Black alligator leather 
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GEAR HEAD 

With the Excalibur Aventador S and Excalibur Spider Pirelli Automatic Skeleton, 
Roger Dubuis shows its a natural fit with the world of motorsports 

WORDS JONATHAN HO 


D esigned by Giotto Bizzarrini for ambitious tractor 
magnate Ferruccio Lamborghini, the V12 engine 
was fitted to the first Lamborghini. Since that 
first 350GT in 1963, Lamborghini has had five iterations of 
the V12, with various editions fitted to Formula One cars, 
offshore-racing powerboats and successive Lamborghini 
supercars including the Aventador. 

When the engine first debuted in 2010, it followed the 
pattern of a 60-degree V12 with double overhead camshafts, 
and it is the fundamental muse (and a happy coincidence 
of physics - more on that in a bit) for the new Excalibur 
Aventador S Blue and the Excalibur Aventador S Pink Gold. 

An internal-combustion engine, at its most 
basic, delivers thrust for a motor vehicle via a series 
of controlled and directed explosions. The reality 
is that to survive all those forces, they need to be 
counterbalanced with equal (or at least nearly equal) 
forces. Thus, engineers started to arrange cylinders 
into banks of "V" configurations to mitigate the brutal 
environments within those engines. In watchmaking, 
the scientific principle is dissimilar but fairy analogous. 

In mechanical calibres like those within wristwatches, 
the precision of a modern movement is not just affected by 
the gravity but also the constantly changing positions of 
wrists - in short, forces in all directions. Thus, in 2014, Roger 
Dubuis introduced the Quatuor Excalibur with four carefully 


positioned sprung balances, working in pairs to compensate 
immediately for rate variations caused by the changes in 
position, achieving in an instant what the tourbillon achieves 
over the course of a minute. Those lessons were then 
applied to the specially developed and impressive Duotor 
(double balance wheels) concept in a totally revamped 312- 
part RD103SQ movement. 

The Calibre RD103SQ in the Limited Edition Excalibur 
Aventador S distils the brand's watchmaking know-how 
and combines it with an all-new muse, the Lamborghini 
V12 engine from the namesake vehicle. The twin skeleton 
double sprung balances are not just a sporty aesthetic, 
blindly mimicking the cylinder configurations of the V12 
engine. Rather, they are adapted from similar mechanical 
principles of the Quatuor and applied to a high-performance 
timepiece. Ultimately, the Roger Dubuis Excalibur Aventador 
S is powered by an "engine" designed not just to resemble 
the one within a Lamborghini Aventador, but is also 
mechanically capable of delivering extreme performance 
from a chronometric standpoint. 

From the perspective of aesthetics, the timepiece 
recalls the performance-enhancing longitudinal placement 
of Lamborghini engines tailored to the design of the sleek, 
streamlined cars. The double balance wheel is inclined at a 
similar angle, supported and highlighted by holders shaped 
like triangular wheel suspension assemblies. 

Apart from the 88-piece limited edition Excalibur 



Aventador S Pink Gold, the highly exclusive Excalibur 
Aventador S Blue is crafted from the same C-SMC carbon as 
that used on the actual Lamborghini cars. A literal true-blue 
experience, it comes with a black and Neptune blue bi¬ 
material strap, blue rubber over-moulding on the case and 
crown, and blue markings on the fluted carbon bezel. 


MOVEMENT Manual-winding Calibre 
RD103SQ with double sprung balances; 
40-hour power reserve 

CASE 45mm in C-SMC carbon case with 
titanium container or pink gold; water- 
resistant to 50m 

STRAP Bi-material with black rubber base 
and neptune blue inlay 
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EXCALIBUR SPIDER PIRELLI AUTOMATIC SKELETON 

Available in sleek black titanium with a choice of deep 
blue or pristine white accents, these latest iterations 
of the Excalibur Spider Skeleton Automatic feature 
the ultimate nod to the DNA of yet another notable 
name in high-performance motorsports - Pirelli. The 
strap of the Excalibur Spider Pirelli uses rubber inlays 
from certified winning Pirelli tyres that have competed 
in real races, setting the seal on the deal with legendary 
tread motifs reproducing the profile of a Pirelli Cinturato 
intermediate tyre on the interior. To understand what a 
treat this is, it bodes well to know that motorsports are 
where automotive technology evolves. Given the nature of 
brutal competition, tyre makers like Pirelli routinely gather 
every last bit of rubber and debris from the circuit for the 
specific purpose of incineration, to prevent competitors 
from gathering tyre remnants and chemically analysing it 
to re-engineer the ultimate performance tyres. Companies 
like Michelin, Continental, Dunlop, and Pirelli constantly 


experiment with chemistry and engineering, seeking new 
combinations of rubbers, curatives, and polymers and 
better ways of improving traction, durability, and comfort. 

The new Excalibur Spider Pirelli Automatic Skeleton 
special editions are also eguipped with the Calibre 820SQ 
and cased with a fluted titanium black DLC skeletonised bezel 
complemented by a crown over-moulded with white or blue 
rubber and matching white or blue stitching on the strap. © 


MOVEMENT Self-winding RD820SQ with 
micro-rotor; 60-hour power reserve 

CASE 50mm in brushed titanium; water- 
resistant to 100m 

STRAP Bi-material with black rubber base 
and Pirelli winning motorsport tyre rubber 
inlay 
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SWEET BALANCE 

Van Cleef & Arpels has a little bit of something for ladies and men alike at SIHH 2018 

WORDS RUCKDEE CHOTJINDA 




T he Poetry of Time concept of Van Cleef & Arpels 
is consistently practised, resulting in a variety of 
timepieces that go from the quartz-powered Sweet 
Alhambra to those fascinating secret watches. The one 
creation we cannot exclude from this write-up, however, is 
the Lady Arpels Planetarium - the smaller, ladies' version of 
the Midnight Planetarium watch of 2014. 

This is a 38mm white gold watch with diamonds 
all around the bezel. Circular rings of glittering, deep blue 
aventurine set the stage for the most central planets of 
the solar system. The Sun is depicted in pink gold at the 
centre with Mercury in pink mother-of-pearl, Venus in green 


enamel and Earth in turquoise. These tiny representations 
take as many days as the respective planets do in real life to 
complete one orbit around the sun. 

Although the farther planets are not included due to 
the smaller size of the watch, the bonus here is a diamond 
moon, which dances around the sun in a realistic fashion, 
thereby serving to indicate the phases of the moon. And 
lest we forget, this is a watch after all, so it must tell the 
time. That task is entrusted to the shooting star which 
circles the outer perimeter where the hour numerals 
and the interim dots combine to give the most accurate 
approximation possible. 
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While the gender balance is not and will never be 
precisely at the centre at Van Cleef & Arpels, it is a pleasure 
still to see that they do not forego gentlemen's watches 
completely. For SIFiH 2018, the thoughtful Maison has 
presented, for gentlemen, the Midnight Heure d'lci & Heure 
d'Ailleurs in a 42mm satin-finished pink gold case. The model 
name can be loosely translated as "the time here, the time 
elsewhere". That is the reason why there are two opposing 
windows to indicate the hour in different time zones. One 
retrograde hand traces along the scale from 0 to 60 in order 
to tell the minute, shared by both cities. 

At the beginning of a new cycle, the hand resets to the 
starting position at the same time as the jumping of the hour 
to the new numerals. The self-winding movement used is 
developed exclusively for Van Cleef & Arpels by the Geneva- 
based specialist Agenhor - it can be admired through the 
sapphire crystal case back. 

If you feel you have seen this watch before, that is 
because it is not a brand new creation. Its predecessor was 
introduced at SIHH 2014 as the Pierre Arpels Pleure d'lci 
& Heure d'Ailleurs watch in white gold with white lacquer 
dial. Then as now, the timepiece is a part of the permanent 
collection and intended for gentlemen with regular need 


to travel, presumably for business, or those whose heart is 
intrinsically linked to someone in a faraway country. © 


LADY ARPELS PLANETARIUM 


MOVEMENT Self-winding calibre with 
exclusive Planetarium module; 40-hour 
power reserve 

CASE 38mm in white gold set with 
diamonds 

STRAP Blue glitter alligator leather 


MIDNIGHT HEURE D'ICI & 
HEURE D'AILLEURS 


MOVEMENT Self-winding calibre with dual 
time zone, jumping hour, and retrograde 
minutes developed exclusively for Van Cleef 
& Arpels; 48-hour power reserve 

CASE 42mm in pink gold 
STRAP Black alligator leather 
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N THE FINEST HOUR 

Gather round as we dive into some of the most impressive 
releases by Bell & Ross 

WORDS ANISTAUFIK 
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INTO THE HEART 

The BR-X1 TourbiUon Sapphire offers you a tantalising peek into the 
heart of the movement 


THE X FACTOR 

The defining element that sets the BR-X2 apart from the rest? Hint: it is 
in the case and movement 




Do you remember the first time you fett under the magicat 
spett of watches? The uninitiated can be forgiven for brushing 
off Bett & Ross's BR-X1 Tourbitton Sapphire as yet another 
impressive feat in horotogy - but took betow the surface 
(titeratty) and you witt reatise that the piece is a tabour of love, 
designed to make you fatt in tove with watches att over again.. 

The BR-X1 Tourbitton Sapphire's skeleton movement enables 
you to gaze directly into the intricacies at play within: the column 
wheel is located under the dial at 12 o'clock, a power reserve 
indicator for 100 hours is located at 9 o'clock, and there is even a 
semi-instantaneous jumping hand (a refreshing alternative to the 
conventional sweeping hand). The power reserve differential and 
barret can also be viewed from the back, white the flying tourbitton 
cage and the brand's classic ampersand logogram is visible from 
att angles. 

The construction of the BR-X1 Tourbitton Sapphire displays 
the perfect marriage of engineering and artisanal watchmaking. For 
starters, the main plate and pillars were machined from a single 
block of metal, white the watchcase was carved from a solid block 
of sapphire (also known as corundum, it is widely regarded as the 
second hardest material after diamond). The 30-minute counter is 
located at 10 o'clock, and you can activate the start, stop and reset 
functions by engaging the mono-pusher rocker at 2 o'clock. 


The X Factor is a term that's always been shrouded in 
mystery and enigma. Its presence is almost universal; it 
represents unknown elements in mathematical equations, 
white psychologists have often attributed it to the personality 
trait that drives successful individuals. Hot off the tracks 
of the BR-X1 and BR-X1 Tourbitton Sapphire, Bett & Ross 
seeks to reintroduce the X Factor into its watches with 
the release of the BR-X2 Tourbitton Micro-Rotor. 

What truly sets the BR-X2 apart from its predecessors is 
the simple, yet revolutionary fact that its case and movement 
form a single element. Bruno Betamich, creative director of Bett & 
Ross, discusses his brainchild, saying, "Fusing the case and the 
movement into a single component to make the case disappear, 
leaving only the movement visible." In other words, the BR-X2 
enables you to wear the movement directly on your wrist. 

The watch's clear structure and skeleton dial provides you 
with an unobstructed view of its mechanism and inner workings. 
Located between two sapphire crystal plates is the square BR- 
CAL.380 manufacture caliber, secured by a narrow band of steel 
machined as a single piece. The hour and minute hands on the 
BR-X2's dial offer an accurate reading of the time due to the flying 
tourbitton, which counteracts the effects of gravity. The BR-X2 
Tourbitton Micro-Rotor is limited to only 99 pieces. 


MOVEMENT Calibre BR-CAL.288, hand-wound skeleton tourbitton 
movement, and 100 hours power reserve 



MOVEMENT Calibre BR-CAL.380 and automatic mechanical 

CASE 45mm sapphire 


CASE 42.5mm satin-polished steel and water resistant to 50m 

STRAP Translucent rubber with satin-polished steel pin 


STRAP Grey alligator with folding steel buckle 
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EXTREME TRANSPARENCY 

Foil under the spell of the BR-X1 Skeleton Tourbillon Sapphire's bore, 
unobstructed movement 

It is a brave new world when, in the wild, digital age we live 
in, there has been an emphasis to share elements of our 
daily lives - from our thoughts and opinions, to snapshots 
of our travels and food - on social media. One could argue 
that as we progress further in time, we are also learning to 
become more open, and by extension, more transparent. 

When you take into consideration these factors, Belt & Ross' 
BR-X1 Skeleton Tourbillon Sapphire should not come as a 
surprise at alt. As its name implies, the stunning watch offers 
you with a rare, transparent glimpse into the heart of its 
movement, holding you as a captive witness as it does so. 

The BR-X1 Skeleton Tourbillon Sapphire's hour counter is 
located off-centre on the dial, at 12 O'clock. As a result, this frees 
up the tourbitton's cage, enabling you to feast your eyes on the 
movement underneath. The watch's clear, translucent design 
gives you the illusion that the flying tourbillon is suspended freely 
in space, evoking your sense of wonder at the piece. The making 
of the watch itself is an enviable feat in haute horlogerie; utilising 
five sapphire blocks, each piece was carved and assembled 
with utmost care before being secured with screws. The highly 
exclusive BR-X1 Skeleton Tourbillon Sapphire is limited to only 
eight pieces. 


MOVEMENT Calibre BR-CAL.285, hand-wound flying tourbillon, 
mono-pusher column wheel chronograph, and 4-day power reserve 

CASE 45mm sapphire 

STRAP Translucent rubber with metallic Kevlar weaving, and polished 
steel pin 






THE NIGHT WATCH 

The BR03-92 Nightlum might just be the guiding light gou need in the 
darkest hour 

Bell & Ross makes a comeback, this time with a watch that 
offers ultimate readability - the BR03-92 Nightlum. Here 
is a fancy bit of trivia for long-time Bell & Ross enthusiasts: 
the watch's name is an amalgamation of the words "night" 
and "turn" (derived from the Latin "lucere", which means 
"shine"). The BR03-92 marks a new achievement for Bell 
& Ross: it's the first time the distinguished watchmaker has 
utilised C3 Grade Superluminova, which shines brightly 
during the day too, and enables greater visibility for the 
reading of indices and large numbers at all hours. \ 

Renowned for its afterglow performance, Superluminova 
has been a long-time favourite of Swiss watch manufacturers. 

The green tinted Superluminova C3 boasts exceptional 
phosphorescence and durability. The BR03-92's hands, numerals 
and indices are coated with it, allowing you to tell time even in 
complete darkness. Set against a matte black dial and paired with 
a grey-green calfskin strap, the eye-catching timepiece's intense 
green light offers you a stylish solution to the ditemma of night 
time readability. 

At its crux, the BR03-92 Nightlum heralds a return to the 
manufacture's practical roots with its clear lines and simple 
aesthetics. The box's "circle in a square" shape - a tribute to plane 
cockpit clocks - is bound to score points with aviation watch fans, 
while Bell & Ross purists will recognise the shape and position of 
numbers 12, 3, 6 and 9 on the dial as a nod to the watchmaker's 
early days. © 


MOVEMENT Calibre BR-CAL.302 and automatic mechanical 
CASE 42mm matt black ceramic and water resistant to 100m 

STRAP Grey-green calfskin and ultra-resilient black synthetic fabric 
with black PVD pin buckle 
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HIGHLIGHTS 


ARTISTIC DIAL 


Seiko leads the way when it comes to incorporating 
artisanal art into dials" 


WORDS KELVIN TAN 
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T he Grand Seiko range has taken step after step 

forward subsequent to its independence from the 
generat Seiko brand tast year. One of these steps 
is the announcement of the arrivat of the Grand Seiko 
SBGJ225G. The key hightight of it is the diat of the watch, 
which has been created to mimic the traditionat Japanese 
kasuri technique. This art invotves the act of warp and weft 
threads being made to resist dye. The initiat step is to bind 
yarn into bundtes to achieve this effect. After that, a number 
of steps need to be executed before the unique patterns 
emerge. Seiko has taken much effort to recreate this pattern 
for the SBGJ225G. The resutt is a diat that tooks tike dark 
btue and ink btack yarns. 

Neverthetess, Grand Seikos have atways been 
designed to be "the best daity watch one coutd have" and 
the SBGJ225G witt definitety appeat to those seeking an 
extremety refined timepiece to use during the daity rigours 
of the boardroom. The SBGJ225G is equipped with Grand 
Seiko's now famous and highty respected 9S86 mechanicat 
catiber. Tuned to a highty accurate -3 to +5 seconds a day 


(when static) and giving a power reserve of up to 55 hours, the 
watch atso boasts GMT functionatity. The tatter is made tegibte 
with the GMT handmade in bright yettow, which contrasts wett 
with the diat. Like att other Grand Seikos before it, the design is 
austere and simpte but never boring. 

Seiko is no stranger to making timited editions of their famed 
Grand Seiko, and the SBGJ225G is no exception. The kasuri 
is timited to 250 pieces, and it is onty meant to be sotd in the 
Asian market (with the exception of Japan). It showcases refined 
finishing and workmanship, and some angtes of the case has the 
much vaunted zaratsu potishing. The characteristic markers and 
hands sparkte as they reftect tight brittiantty. Seeking one out, 
especiatty with Grand Seiko's poputarity today, witt prove to be 
quite a task! © 

MOVEMENT 9S86 Grand Seiko automatic, high-beat 36000VPH 
with GMT dual time display and 55 hours power reserve 

CASE 40mm anti-magnetic stainless steel case with screw down 
crown, sapphire crystal and case back, and water resistant to 100m 

STRAP Stainless steel with three-fold clasp with push button release 
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HIGHLIGHTS 


WHEN IN ROME 

Bulgari returns with the quintessence of Roman symmetry 
and elegance with the Octo Roma and an expression of fine 
watchmaking via the Octo Tourbillon Sapphire 

WORDS GREGORY OH 



L aunched in 2017, the Octo Roma was ctearty of the same 
tineage as its predecessor, the Octo Sototempo. White 
the 41mm Octo Roma with a rounded octagonat case was 
not nearty as sharp and architecturat as the Sototempo or the 
Finissimo Automatique, it attowed Butgari to express a gentter 
geometry white expressing the uniquety Itatian ftair for votume 
and proportions. 

For BasetWortd 2018, Butgari is presenting three new Octo 
Roma references. The first is an exercise in spartan etegance 
with Arabic numerats and hour markers ftanked by baton and rait 
minute indexes on a sunburst anthracite diat. The second of the 
cottection matches the gorgeousty angutar yet soft 58-facet steet 
case with matching articutated tink bracetet punctuated onty by 


the attractiveness of its nigh tuminous sunburst btue diat. Finatty, 
the tavishness of Imperiat Rome and modern Itatian design is 
expressed by the two-tone Octo Roma - steet case topped with 
a pink gotd bezet and winding crown with a bracetet bearing a 
simitar duo-tone aesthetic; a reminder of the Maison's heritage in 
age-otd jewettery making. 


MOVEMENT Setf-winding Catibre BVL191 Sototempo; 42-hour power 
reserve 

CASE 41mm in steel or steel and 18K pink gold; water-resistant to 50m 

STRAP Black alligator leather or bracelet in steel or steel and 18K 
pink gold 


V 
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LUMINOUS TRANSPARENCY: OCTO 
TOURBILLON SAPPHIRE 

Rome, the Eternal City, was so named because the relentless power of 
Ancient Rome had led many of its citizens to believe that the city would 
go on forever. Indeed, it was such a cultural centre of the ancient world 
that its "light" touched the width of its empire. This historical poetry 
and philosophy of light have led Bulgari to explore a new dimension in 
watchmaking, expressed through the Octo Tourbillon Sapphire. 

With a 44mm case in black DLC-coated titanium and luminous 
accents in high-contrast blue, the watch plays on this idea of gleaming 
light in the darkness. Juxtaposing the symbolic purity of the circle and 
geometry of the octagon, it combines two widely regarded motifs of 
perfection in antiquity and during the Renaissance. For BaselWorld 
2018, Bulgari reinvents the Octo Tourbillon Sapphire in a new case with 
modern proportions. 


Through its dial and its transparent case back, it offers connoisseurs 
visual immersion into the mechanical manual-winding flying tourbillon 
movement at the heart of the timepiece. 11 DLC-coated bridges adorned 
with blue bars made of ITR2 - a unique composite material laden with 
carbon nanotube particles and endowed with metal-like hardness - and 
SLN, a high-tech luminescent material, imbue the rather classic-looking 
timepiece with a postmodern appeal. Meanwhile, the bridges serve as 
movement support as well as hour markers, giving architectural depth to 
the Octo Tourbillon Sapphire. © 


MOVEMENT Manual-winding Calibre BVL 206 with flying tourbillon; 
64-hour power reserve 

CASE 44mm in DLC-coated titanium; water-resistant to 50m 
STRAP Rubber-coated/lined black alligator leather 
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HIGHLIGHTS 


TUDOR ESPECIALLY 

The Tudor Heritage Black Bay and Black Bay Bronze are 
key defining watches for the brand, and they now come 
in special editions 

WORDS JONATHAN HO 



A mong watch lovers, there's a certain affection for "Hulk" 
diving watches. That is to say, diver watches with green 
dials and green bezels. "Hulkmania" as we have come 
to know it in watch collecting circles is a phenomenon that can 
be traced back to BasetWortd 2010 when Rotex released a 
submariner with a never-before-seen, completely unexpected 
bright green colour scheme for one of the brand's most beloved 
and popular models. Introduced as a replacement for the 
Submariner's 50 th anniversary - a model which featured the 
signature black dial framed with a green bezel. Thus, the new 
2010 variant was a total surprise and a tittle controversial. 

Despite its controversy, the "Hulk" became a defining, 
sought-after timepiece for owners looking to standout from your 
typical black elements on steel Submariner wearing crowd. In 
fact, it can be argued that the Tudor Black Bay's appeal was 
precisely because it was a diving watch cloaked in the familiarity 
of nostalgic design elements with tong-forgotten colour schemes 
and aesthetics. 

The Tudor Black Bay is itself, one of the key defining watches 
for the brand. Introduced two years after the aforementioned Hulk 
Submariner which singtehandedty ignited appetites for green- 
themed timepieces, it took its place as a seminal timepiece which 


also stole the limelight from some of its venerable older siblings. 

Yes, it is true that "Heritage" is a prefix associated with the 
Black Bay, but the Heritage Black Bay, white respectful of the 
brand's history, is anything but a heritage re-issue. Instead, tike the 
Hulk, it courts controversy (much in the same way its new brand 
ambassador, Lady Gaga does). When it was first launched, the 
Heritage Black Bay was perceived by purists to be a mish-mash of 
historical references: a gilt, rose dial, big crown, snowflake hands, 
etc. - it was the sort of thing which, white curiously attractive, was 
generating a tot of discomfort to a segment of watch collectors. 
That said, president of Tudor, Philippe Peveretti, emphasised that 
the Heritage Black Bay was not a remake but rather an inspired 
dive watch with heritage elements. Like the Hulk Submariner 
which launched before it, the Tudor Heritage Black Bay bore the 
took of a classic Submariner, but with modern-day sensibilities. 

Five years on, the Heritage Black Bay Green for Harrods is 
a special edition which takes Hulkmania and "Hulk smashes" it 
into another genre redefining timepiece. Sure, there's no green dial 
but make no mistake, the Harrods green is a focal design element 
used judiciously across the bezel, the tip of the seconds hand and 
in fine subversion of another point of Rotexmania, the "single red" 
tine of text - waterproof depth rating is now in green as welt. Alt 
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elements serve to play up the Harrods Special Edition Tudor Black 
Bay Green. 

Bucherer is Europe's largest watch retailer (and the biggest 
seller of Rolex timepieces) with an estimated annual sales of over 
US$1.5 billion. This year, the boutique is also celebrating its 130 th 
anniversary with special edition timepieces from a large variety of 
brand partners including Tudor. 

Uniquely identifiable for the brand's special dark blue 
corporate colours, the Black Bay Bronze Blue Special Edition 
for Bucherer joins the bestselling family of bronze dive watches. 
Those who have slaked their lust for blue with the Heritage Black 
Bay in Dark Blue might want to take a second look at this edition 
because the colourway extends through to the dial here. 

It is identical to the original Black Bay Bronze save for 
the case back engraved with the Bucherer's logo and year of 
founding, 1888. © 


TUDOR BLACK BAY GREEN HARRODS 
SPECIAL EDITION 

MOVEMENT Self-winding manufacture Calibre MT5602; 70-hour 
power reserve 

CASE 41mm in stainless steel; water resistant to 200m 
STRAP NATO or stainless steel bracelet 


TUDOR BLACK BAY BRONZE BLUE SPECIAL EDITION 
FOR BUCHERER 

MOVEMENT Self-winding COSC-certified manufacture Calibre 
MT5601; 70-hour power reserve 

CASE 43mm in bronze; water-resistant to 200m 
STRAP NATO or brown leather 
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HIGHLIGHTS 


MORE COMPLETE 

Blancpain’s Complete Calendar gets a second time zone and comes in 
the form of the new Villeret Quantieme Complet GMT 

WORDS JONATHAN HO 




T he triple calendar with moon phase has long been a 
classic staple for Blancpain. In fact, the Le Brassus 
manufacture made a name for itself (and saved the 
industry) by focusing on complications which arguably elevated 
the mechanical watch from a functional toot into works of art. 

Adding the GMT function to the complete calendar is a first 
for Blancpain, and it is done so in an unobtrusive manner, with an 
additional hour hand in the centre. 

The Villeret Quantieme Complet GMT features the brand's 
distinctive moon phase with the two apertures displaying day 
and month, as welt as the signature serpentine hand for the date, 
white the GMT hand is immediately recognisable and immensely 
legible thanks to its red pointer running along the 24-hour track. 
Alt of this is driven by an in-house movement with state-of-the- 
art siticium balance spring bequeathing the timepiece with anti- 
magnetic properties. 

In a leap of easy functionality, the setting of alt the calendar 


and moon phase indications is made simpler, eschewing the 
typical toot for one's fingertip, thanks to special under-tug 
correctors, a Blancpain patent found on alt its calendar timepieces. 
Further user-friendliness can be found via rapid adjustment of local 
time in one-hour increments through the use of the crown, both 
backwards and forwards. 

As far as classic complete calendar watches go, Btancpain's 
40mm Villeret Quantieme Complet GMT enjoys modern 
proportions white retaining classic styling and is available in either 
18K red gold or stainless steel. Both come with the same opaline 
dial and applied 18K gold Roman numerals. © 


MOVEMENT Self-winding Calibre 67A5; 72-hour power reserve 
CASE 40mm in red gold or stainless steel; water-resistant to 30m 
STRAP Black alligator or matching bracelet 
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HIGHLIGHTS 


MAKING IT YOUR OWN 

This Rado HyperChrome Chronograph showcases bronze elements 
that develop its own personality 

WORDS KELVIN TAN 



R ado, as the famed Swiss watchmaker, is known for its 
pioneering use of materiats. For the new HyperChrome 
Chronograph Bronze Edition, Rado has worked with this 
principte in mind to combine the ancient beauty of bronze with the 
modern technicat achievement of high-tech ceramic. The resutting 
timepiece is the bronze edition of the HyperChrome Chronograph 
- a wonderfut attention-grabbing combination of the otd and new. 
Here is a watch that honours the passage of time both inside, with 
its functionatity, and outside, with the said bronze etements. 

Limited to 999 pieces, this rare and exctusive timepiece 
forges two different materiats that are perfectty suited for use in 
watchmaking. The first is bronze, which marks the passage of 
time by devetoping a rich warm patina, and the second is high- 
tech ceramic, the materiat that Rado is famous for, which boasts 
tightness and superior scratch resistance. 

The sporty-chic HyperChrome Chronograph bears 
Rado's signature watchmaking codes, and presents a watch 
that is forever and timetessty suited to every occasion for the 
stytish gentteman. In this new modet, the watch retains not 
onty its automatic chronograph functionatity, but atso the 
characteristicatty Rado scratch resistant high-tech ceramic case. 
This time around, the case is done in matt midnight btack, but 
swaps out the typicat Rado ceramic bracetet for a suppte brown 


vintage took teather strap. Synergizing with this harmonious 
contrast are side inserts and chronograph pushers crafted atso in 
bronze. Did we mention that it is atso humankind's otdest attoy? 
To go atong with the overatt took of the watch, rose gotd cotoured 
hands and indeces reftect the warm metattic sheen of the 
bronze, white a bezet engraved with a tachometric scate provides 
additionat functionatity. 

The initiat pate gotd cotour of the watch's bronze etements 
shatt deepen with time, and grow a matt vintage-took patina that 
is unique to each and every watch and wearer. As the bronze 
ages, it takes on character. As a bonus, the ceramic case is very 
tightweight, scratch resistant and hypoattergenic. © 


MOVEMENT ETA 2894-2, automatic chronograph, date with 42 hour 
power reserve 

CASE 45mm matt black high-tech ceramic case, monobloc 
construction polished black high-tech ceramic bezel with engraved 
tachymetrefilled with white lacquer bronze (CuSn8) side inserts, 
engraved polished black high-tech ceramic case back with sapphire 
crystal, bronze (CuSn8) crown and pushers, water resistant to 100m 

STRAP Brown vintage look leather, stainless steel extendable folding 
clasp, and polished black high-tech ceramic cover 
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HIGHLIGHTS 


PEACOCK LEGEND 

Seiko brightens up the Grand Seiko Hi-Beat GMT 
with a glorious dial 

WORDS KELVIN TAN 



O ne of the key elements that contributes to the appeal 
of the Grand Seiko is the special dials that it presents. 
Seiko's technical knowhow has always brought forth 
dials that are mutti-tayered, mutti-textured, and sometimes, 
brightly coloured. With the SBGJ227, Grand Seiko is presenting a 
dial that is inspired by Mother Nature. 

The peacock, with its mythical plumage and magical 
presence, makes itself known to us via the SBGJ227. Some 
ancient cultures believed that peacocks symbolized immortality, 
white other cultures believed that the bird has omniscient ability. 
No doubt, the peacock is a fascinating creature thanks to its 
wondrous plumage, and it is this beautiful bird that has been 
chosen as the subject of inspiration for this new timepiece. 

Upon close observation, the dial reveals more than just its 
striking deep green colour. Present is a subtle pattern stamped into 
the surface of the dial that mimics the plumage of the peacock, 
radiating from the centre tike ripples on the surface of a pond. 


The watch is given the hi-beat 9S86 movement. This 
movement, along with the 44GS inspired case, is the same as the 
award winning watch that won the "Petite Aiguille" award prize 
at the Grand Prix de Geneve in 2014. In both performance and 
appearance, the SBGJ227 is every bit the watch that represents 
the very best of Seiko's mechanical watchmaking. Along with the 
famed distortion-free zaratsu polishing that Seiko employs on its 
Grand Seiko cases, the watch presents a hypnotic visual effect that 
is impossible to ignore. The SBGJ227 comes in at a limited edition 
of only 700 pieces. © 


MOVEMENT 9S86 Grand Seiko automatic, high-beat 36000VPH 
with GMT dual time display and 55 hours power reserve 

CASE 40mm anti-magnetic stainless steel case with screw down 
crown, sapphire crystal and case back, and water resistant to 100m 

STRAP Stainless steel with three-fold clasp with push button release 
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HIGHLIGHTS 


MUSICALLY INCLINED 

Corums Golden Bridge Rectangle - Joachim Horsley is definitely 
one for music lovers 

WORDS KELVIN TAN 


W ith the Golden Bridge Rectangle - Joachim Horsley, 
Corum has set out to pay tribute to the fine art of 
music by honouring the talented composer, Joachim 
Horsley. The tatter is a man of unique talent, and he is known to 
create musical scores that are youthful and refreshing. His works 
are often considered impertinent and offbeat. But perhaps these 
descriptions can also describe the watch brand that is Corum. So 
it is no surprise that this synergy has been created with such a 
perfect pair. 

The musical works of Joachim Horsley are more often 
recognised than the man himself. He has composed film scores for 
DreamWorks productions, and arranged songs for Michael Buble 
and John Legend. As a solo pianist, he is a keen and masterly 
performer on stage and in collaborations. Corum and Horsley have 
therefore come together to collaborate on this timepiece using the 
former's famed and legendary Golden Bridge watch as a platform. 

How wilt this work? The watch wilt be the first Corum 
timepiece to feature a metallic decoration on its sapphire case 
back. It depicts an extract from the original score of Beethoven's 
7th Symphony, and it wilt be made available in white or pink 
gold. For this project, Corum brought in Reuge to create a 
unique presentation case for the watch. The case is a music 
box that wilt play three of the melodies personalty arranged by 
Joachim Horsley: compositions by Bach, Mahler and Beethoven 
reinterpreted as rumbas or with Cuban-inspired beats. 

In addition to this co-creation, Corum wilt embark on a new 
personalisation endeavour by providing a service to its clients, 
music lovers or not. It is the chance to create their own Golden 
Bridge based on the same model. As such, their metallic sapphire 
case back decoration can feature a different score. Furthermore, 
they can choose a motif, tetters, or a coat of arms to ensure a 
unique end result. © 


MOVEMENT C0113, mechanical hand-wound movement with hours 
and minutes indication, and 40 hours power reserve 

CASE 42.2mm white gold case with double anti-reflective sapphire 
crystal, sapphire case back with metalized score of "Beethoven's 
Symphony No. 7", and water resistance of 30m 

STRAP Alligator leather with triple-blade folding clasp in white gold 
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HIGHLIGHTS 


RED HOT 

The Big Bang UNICO Red Magic presents Hublot s latest ceramic 
discoveries to the world 

WORDS KELVIN TAN 


S ay hello to the all-new Hublot Big Bang UNICO Red Magic! 
Crafted using an innovative and all new ceramic material, 
the watch presents the first vibrantly coloured ceramic for 
its case. This patented ceramic, through their vast knowhow and 
in-depth technical knowledge of advanced materials, has been 
invented by Hublot, the brand famous for similar discoveries and 
their creative applications. 

This introduction is not onty innovative in terms of the 
material itself; the manufacturing process to bring out the colour 
in ceramics has also not been seen before. In addition to the 
attractive and bold colours, the case materiat is also harder than 
regular ceramics in use prior to this. Having taken Hublot four 
years to develop and master this discovery, the newly developed 
ceramic is incredibly dense, making it hard and resitient. The case 
boasts a hardness of 1500 HVI compared to the 1200 HV2 of 
conventional ceramics. On another note, the colour is achieved 


through another major and new technique. A fusion of pressure 
and heat forges has given birth to the ceramic without burning the 
pigments and destroying its brilliant hues. Subsequently, Hublot 
is, as expected, now ready to introduce a whole new world of 
coloured ceramics to its watch collections. 

The watch is a 500 piece limited edition, and is powered by 
Hublot's dependable in-house UNICO automatic chronograph. © 


MOVEMENT Hublot HUB1242 UNICO manufacture self-winding 
chronograph, flyback movement with column wheel and 72 hours 
power reserve 

CASE 45mm polished red ceramic with polished black PVD titanium 
screws, water resistant to 100m 

STRAP Black and red lined, structured rubber strap with black PVD 
titanium deployant buckle and black ceramic insert 







SONG OF 

FIRE & ICE 

The hottest watches and the cootest designs ever to spawn from the industry's top houses 
DIGITAL IMAGING LONG FEI 
ART DIRECTION MOSSY CHEW 


ROLEX SKY-DWELLER 

"Hear Me Roar!" 

Protected by up to 14 patents, the Rolex 
Sky-Dweller represents yet another peak 
of the House's watchmaking prowess. 
While the fluted bezel may look familiar, 
it actually functions as a "Rolex Ring 
Command" operating the 24-hour display. 
Movement: Self-winding 9001 manufacture 
calibre; 72-hour power reserve 
Case: 42mm in yellow Rolesor (steel and 
yellow gold); water resistant to 100m 
Strap: Steel and yellow gold bracelet 
Price: Unavailable 







A . LANGE&SOHNE 
SAXONIA MOON PHASE 

"As High As Honour" 
The new Saxonia Moon. Phase 
is powered by the Calibre 
L086.5, basically the L086.1 
updated with a moon phase 
complication. A. Lange & 
Sohne is a house reborn 
thanks to Walter Lange, 
and though.he m'ay have 
passed, his*legacy is eternal 
as the moon and stars. 
Movement: Self-winding 
Calibre L086.5; 72^hours 
power reserve 
Case: 40mm in pink 
or white gold 
Strap: Alligator leather 
Price: $41,900 








GIRARD-PERREGAUX MINUTE 
REPEATER TRI-AXIAL TOURBILLON 

"Fire And Blood" * 

Even though the name of Girard- 
Perregaux has been resounding- 1 . 
through whispers of Laureato's 
rising, the Minute Repeater Tri- 
Axial Tourbillon epitomises the 
contemporary approach to horological 
complications adopted by the=H° usfe - 
Movement: Manual-winding 
GP09560-0001;'64- 
hour power reserve 
Case: 48mm in titanium; 
water-resistantJtd^lOm 
Strap: Alligat'oMeat'her 
Price: $622,100 












AUDEMARS PIGUET ROYAL 
OAK OFFSHORE DIVER 

"Unbowed, Unbent, Unbroken" 

The Royal Oak Offshore Diver adopts a 
stance of elegant irreverence thanks to its 
purple "Mega Tapisserie" pattern, white 
gold applied hour markers, and Royal 
Oak hands with luminescent coating. Few 
houses can claim a watch whose design 
has led its members to fisticuffs. It's also 
one of the last independent watchmakers. 
Movement: Self-winding Calibre 
3120; 60-hour power reserve 
Case: 42mm in stainless steel; 
water-resistant to 300m 
Strap: Purple rubber 
Price: $41,100 






FRANCK MULLER VANGUARD 
TOURBILLON MINUTE REPEATER 

"Growing Strong" 

Franck Muller Vanguard Tourbillon Minute 
Repeater displays the House's combination 
of haute horlogerie craftsmanship and high - 
expertise - an openworked minute repeater 
showing off 389 finished components, j 
and a large case to crow Its glory. 
Movement: Manual-winding Calibre FM- 
3300 VRS; 60-hour power reserve 
Case: 46mm x 55.9mm in 
18K white or rose gold 
Strap: Alligator leather 
Price: From $513,686 _ ' „ 





luminor 

panerai 


Automatic 


PANERAI LUMINOR DUE 3 DAYS 
AUTOMATIC ACCIAIO 38MM PAM903 

"Ours Is The Fury" 
Supported by larger-than-life men 
like Stallone and Schwarzenegger, 
Panerai cemented the oversized genre 
and dominated it in the early 21 st 
century. Now, it shows its deft grasp of 
counterculture with the smallest Panerai 
ever with the least water resistance. 
Movement: Self-winding Calibre OP 
XXXIV; three-day power reserve 
Case: 38mm in stainless steel; 
water-resistant to 30m 
Strap: Leather 
Price: From $8,650 



ZENITH DEFY EL PRIMERO 21 

"Winter Is Coming" 

Zenith has survived many crises that would 
have felled lesser houses. The Zenith Defy 
El Primero 21 is the first fundamental change 
to a chronograph which has (honestly) 
seen little evolution for 50 years. What's 
special? The "double chain" construction, 
featuring two balance wheels, gear trains, 
and mainsprings - one for timekeeping and 
the other forchronograph functions. This 
watch is pretty darned cool (for the price). 
Movement: Self-winding El Primero 
9004; 50-hour power reserve 
Case: 44mm in brushed titanium; 
water-resistant to 100m 
Strap: Titanium bracelet 
Price: $18,100 
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TIME 

Reflections on essential themes, core values, and key market trends 
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FEATURES 



Cartier Santos 


F or as long as history has documented, watches, in general, 
have always tended to be round, save for a few early 
women's models which were designed into jewellery and 
brooches. Then came a revolution, the world's first square watch 
- not that it mattered because documenting such a horological 
milestone wasn't really on the foremost on the minds of the 
manufacturers. Sans social media, there was no necessity to 
distinguish or crow about the achievement of a unique watch case 
shape; round or square, a watch was a watch. Fast forward today, 
save for a few iconic models, how many of us can actually name 
the designers of our watches? If you own an Audemars Piguet 
Royal Oak or a Patek Philippe Nautilus, it is highly probable that 
you can name Gerald Genta, but who else? What about horology's 
other icons like the Jaeger-LeCoultre Reverso or the Cartier 
Santos? When did we start ignoring the designer? 

Over the last two decades, watchmakers became veritable 
rock stars. After all, they made the cool movements, visualised 
the finishing, advised on the decorations, and essentially made 
decisions as to what quickens the heart of a watch savant. But in 
this pursuit of high horology, we often forget that design is often 
the first catalyst for our horological lusts. You disagree? We would 
like to prove a point. 

If you recall, not too long ago, there was a shaped watch 
which caused quite a stir in an industry where round watches 


reigned. In 1972, Audemars Piguet unveiled the Royal Oak to the 
derision of all present and the criticism that the design would doom 
the company to bankruptcy. Far from it, the Royal Oak's avant- 
garde design not only saved the company but pioneered a whole 
genre of unique case shapes for the industry. 

That said, some occasions don't call for "break the rules" 
cutting-edge designs. Instead, deep introspection of the brand's 
design codes often unveils new interpretations of classic motifs 
while the blending of modern material and fluidic science allows 
for a new timepiece that is still rooted in the brand's most classical 
of animal motifs. Case in point: the Cartier Panthere. 

For others, the impetus for design begins from understanding 
the raw material. Designers like Marc Berthier practice a reductive 
process, taking aesthetics to the raw, elemental level and then 
producing a design which best exemplifies the character and 
significance of a brand like Hermes. 

Finally, one can always mine the depth of history for a 
compelling design. While these often fall within the genre of 
"heritage re-issues" (see page 144), Lionel Favre adopts a different 
approach from Berthier, taking the basic roots of a singular out-of¬ 
production timepiece and turning it into a collection of five watches 
which fit seamlessly as a foundational collection for Jaeger- 
LeCoultre, as if the Polaris was ever intended to be more than a 
single Memovox model. 
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900 gold beadsform the motif of the Cartier Panthere, an outstanding 
artistic and technical challenge for Cartier. In expressing the vision and 
design philosophy of the maison, you willfind that our techniques are 
design-led instead of being led by technical aspects. We spent a lot of time 
finding the rightfluid that would allow the beads to fall at exactly the 
right speed, sliding gradually, instead of flowing all down at once 


CARTIER WATCHMAKING STUDIO CREATION DIRECTOR, 
MARIE-LAURE CEREDE 

The Santos is arguably the most well known of all Cartier 
watches. Since it is the anniversary this year # are you concerned 
that the limelight will only deepen public awareness of the icon 
and take attention away from the other models the maison has 
been developing? 

That's certainly true, but I believe that on the feminine side, 
the Revelation d'une Panthere does a very good job of holding 
its own as an equal icon. 900 gold beads form the motif of the 
Cartier Panthere, an outstanding artistic and technical challenge 
for Cartier. In expressing the vision and design philosophy of the 
maison, you wilt find that our techniques are design-led instead 
of being ted by technical aspects. We spent a tot of time finding 
the right fluid that would allow the beads to fall at exactly the 
right speed, sliding gradually, instead of flowing alt down at once. 
We decided not to change anything much for Panthere because 
it's already a signature. In the Santos, we express Cartier's 
masculinity. The fact is, the brand doesn't have that many watches 
that express this masculinity. 

It f s common perception that most consumers prefer a round watch 
to shaped forms, do you see a unique opportunity for the brand to 
do more in this genre? 

I think it's a unique opportunity, and more importantly, it serves 
as a creative statement for the maison. Though we have a very 
beautiful round watch with the Ballon Bleu encoded in the DNA of 
Cartier, the first signature of the brand is clearly the extravagant 
shaped form. 

What do you think is the secret of Cartier to entice people who 
previously preferred round watches to get their first form watch? 

We are truly playing on a unique Cartier signature. It's not just a 
shape; it's about working on the watch as a whole and creating 


something harmonious. Round watches are compact and easily 
harmonious, but where Cartier succeeded is that we took this 
concept and applied it different shapes and even for something tike 
the Crash. The work of the maison is truly critical for us - for us, 
watch design is not merely a puzzle of putting together spare parts 
but in ensuring that alt the tines, curves, and angles flow in a way 
which creates visual harmony. 

Cartier's history has been rich in design and aesthetics, but very 
little attention has been paid historically to movement design. Has 
it been a challenge to overcome this? Do you aim to attract more 
women with the mechanical aspects of watchmaking? 

It's a challenge to give a sense of significance of our calibres to 
the end consumers. My view of female watch lovers is that they're 
different and they seek different attributes than men. That said, 
they stilt recognise value, and the calibre is a very big component 
of perceived value. But at the end of the day, it's design which 
resonates. It's the attraction that setts before you want to discover 
what's inside. 

Both yourself and your predecessor (Carole Forestier-Kasapi) are 
women in a historically male-dominated profession. Are women 
catching up in terms of this field? 

I'm a woman, but I'm a minority in that I tike my complications. 

I've always been very interested in high complications, but I stilt 
feet that women are not very interested in this aspect. They can 
design very masculine watches tike the Santos or very feminine 
watches tike the Panthere, but at the end of the day, it doesn't 
mean anything. The product should be able to express its beauty 
naturally. And if you have to explain it, it realty just means that 
your product isn't that great. The immediate desirability of the 
brand must have impact. 
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When most brands make ceramic versions of their watches, they tend to be 
decorated much simpler than their steel versions because ceramic is much harder 
to machine andfinish. Audemars Piguet does the opposite. We apply exactly the 
same design codes and contrast finishing to ceramic as we do our steel models 




(From left) Audemars Piguet Royal 
Oak Perpetual Calendar, 

Audemars Piguet Royal Oak Concept 
Flying Tourbillon 


AUDEMARS PIGL ET HEAD OF PRODUCT DEVELOPMENT, 
CHADI NOURI GRUBER 

Last year, you released the black ceramic Royal Oak Perpetual 
Calendar, and this year, you released the RD#2 concept. Any 
worries that you might encourage some buyers to adopt a "wait- 
and-see" approach for the day it becomes a production model? 

No. They're two different pieces. One is a wortd record holder, and 
the other is undeniably attractive in black ceramic. When most 
brands make ceramic versions of their watches, they tend to be 
decorated much simpler than their steel versions because ceramic 
is much harder to machine and finish. Audemars Piguet does the 
opposite. We apply exactly the same design codes and contrast 
finishing to ceramic as we do our steel models. The RD#2 is just 
a concept for now, and white we do tike to make dreams come 
through, we don't know when in the pipeline that wilt be. We don't 
even know what material it wilt eventually be in. We do know that 
we wilt want both calibres to live side by side. 

I understand it was difficult to reduce the three levels (of the 
movement) to one. I also assume it is remaining a concept watch 
for now because there are still things to be worked out. So what 
are the challenges you face currently? 

Welt, we are not realty facing any more challenges, which is why 
we were confident to unveil the RD#2 piece. It's basically taking a 
three-storey house, compressing it into a single level, white keeping 


alt the furniture. We've merged functions inside the movement in 
order to reduce the thickness. We basically fused two functions into 
a single component - the end of the month cam is integrated with 
the date wheel, and the month cam is integrated with the month 
wheel. So this allowed us to create everything on one plane. 

Your classic Offshore chronographs had smaller hour indexes, 
so it didn't distract as much visually. It seems like it had better 
balance than the newer versions. I guess what I really want to ask 
is, will the re-issue be a one-off or will you have a series of design 
tweaks to bring it back to more classic roots? 

It's not a one-off. The reason we did the re-edition was to show that the 
Offshore design is always timeless and peerless. We are distributing 
250 pieces throughout 2018, and it wilt probably stay in our collection 
for years to come. It's tike the re-edition of the Ref. 5402, the first Royal 
Oak, and for the 40 th anniversary, we released the Ref. 15202 as part of 
our regular collection. It's something we are planning to keep. 

Something that struck me was that there were fewer high 
jewellery pieces this year and more bejewelled Offshores. What's 
the rationale for this? 

This year, we decided to merge high jewellery with high 
watchmaking. This is why we focused on our first concept for ladies. 
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By merging both worlds, I wanted to find a complication which stilt 
allowed us to play with the design. In this case, we felt that the flying 
tourbitton would be perfect, the first in the Audemars Piguet world. 
Then, when we started working that, we decided to take it to the 
concept GMT for men; we made two versions for women including 
a baguette diamond-set version with the invisible setting technique. 
The white gold frame virtually disappears, it's a brilliant high 
jewellery piece because the stones took virtually suspended. As you 
know, at Audemars Piguet, high jewellery and high complications 
are not mutually exclusive, we tike to have a full collection to offer. 

Not to assume, based on your joining of high jewellery and high 
complications, your counterpart over at Cartier, Marie-Laure 
Cerede feels that women have a long way to go towards enjoying 
highly complicated watches. Do you agree with this position? 

I don't believe it's a tong way. The interest is definitely on the rise, 
and I believe it's our job to keep informing them and talk to them 
in their language, and that's what we are doing with the concept 
watch and as you have seen in the Millenary. This year, we are 
doing strap animations, opal, frosting the case, and we have 
incorporated a mechanical calibre which has taken us five years 
to develop. We want them to see the beating heart through the 
dial of the watch white having personal contact with the piece 


through daily winding of the watch. I don't believe we have a tong 
way. Women love to have choices - you can have a quartz watch 
or a mechanical piece, and if it's communicated in the way they 
understand, they wilt appreciate. It's not that we're less interested 
in technical pieces, we are just less interested in technical words. It 
just needs to be communicated in a more romantic way. 

How do you balance between creating what they want and 
creating a need that they will want? 

This is what we do when creating a signature Audemars Piguet 
timepiece for both men and women. We are rule breakers. The 
difference between Apple and Samsung is that Samsung does 
focus groups to understand what clients want. Apple doesn't ask, 
they just create things that people need. I believe that we are 
the Apple of the horotogicat world. Yes, we do took at what our 
competitors do to stay informed, and then we decide what we can 
do that wilt be completely unexpected yet exactly what the people 
need. It's not only in terms of movement but with design. Look 
at the Royal Oak Offshore 25 th anniversary; it's a totally design- 
driven piece - case, bezel, strap, buckle, bridges, push pieces, 
push piece guards, we considered everything. Of course, it creates 
some controversy, much as the original Offshore did in 1992. Look 
at where we are today. 
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FEATURES 


The industrial materials used express a new geometry and plays on references 
to measuring instruments. As a consequence , the aesthetics like clean lines and 
clear graduated schemes follow. The material and the concept is related 



FOR HERMES, FRENCH ARCHITECT AND DESIGNER, 
MARC BERTHIER 

As an architect, furniture and watch designer, are the skills and 
perspectives of those different disciplines transferable? 

Absolutely, because the ideas and processes are the same. Whether 
you are designing something tiny or as big as a house, the difference 
is between industry and craftsmanship. Today, this watch [the new 
Carre H] is industrial in terms of fabrication, but for me, the more 
important thing is to design something with deep meaning and 
significance while finding balance and harmony between the forms. 
Harmony is achieved when several things are combined in the right 
proportions and forms. It doesn't matter whether its a 2D or 3D object, 
it's all about the materials, colour, and essence of the object. When I 
decide on a different material, I will change my design to suit. 

You mentioned that you want your designs to have meaning and 
significance. With architecture, it's simpler because it reflects the 
culture of the area and its inhabitants, but in designing the Carre H, 
where did you draw meaning from? Hermes or your own experience? 

The relationship between architecture and design isn't that 
dissimilar. The industrial materials used express a new geometry 
and plays on references to measuring instruments. As a 
consequence, the aesthetics like clean lines and clear graduated 
schemes follow. The material and the concept is related. In this, I 
found something minimalist and to draw it to a concept of elegance 
was an easy enough meaning to express. 
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For me, the original Carre H was easy to understand because if 
you drew extended lines from the hour indexes, you could form 
many Hermes "H" shapes. But with this new edition, l f m not quite 
so sure... 

This is a totally new watch with three different layers on the 
dial. The idea was to insert a circle in a square. If you took at 
the numerals, we added a zero to balance between 10 and 
11. Furthermore, you have the seconds hand with a counter 
balance which plays on the geometry of the inner circle. I 
wanted to keep the minimalist appeal without disregarding 
attention to details, and I feet I've succeeded in creating 
something more seductive. There's a surprising tot of work 
when designing something minimalist; it's more difficult to take 
things out instead of adding things. 


What's the greatest challenge in working with famous brands? 

Sometimes, dealing with the marketing department is good 
because they have a scientific approach or brief on how I should 
approach my design. But as a general rule, I never listen to the 
people taking care of the commercial or marketing departments 
because I find that they always want me to design something 
which already exists in order to continue a best-setting collection. 
I want to innovate and take a technical approach. For Hermes, 
innovation is a new spirit. 
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The original Memovox from 1968 was essentially an alarm model. At that 
time, Polaris was a diving watch and in terms of design , what was interesting 
was the fact that we wanted to design a sport watch to have a strong history 
of sports while having the patrimony to build a strong collection. 


(From left) Jaeger-LeCoultre Polaris 
Chronograph WT, Jaeger-LeCoultre 
Polaris Memovox 




JAEGER-LECOULTRE HEAD OF DESIGN, 

LIONEL FAVRE 

How does one add functionality while not straying too far from the 
design of the original? 

With great difficulty. The originat Memovox from 1968 was 
essentially an atarm modet. At that time, Potaris was a diving 
watch, and in terms of design, what was interesting was that we 
wanted to design a sports watch with a strong history of sports 
white having the patrimony to buitd a strong cottection. With its 
strong indexes and Arabic numerals, what we have accomplished 
with such a classic design is something thoroughly modern. 

The watch is quite small, how do you balance design and 
functionality in one watch? 

It's always a discussion between designers, watchmakers, and 
engineers. The makers of the watch work with the designers 
to find ways to reduce the size of the watch - tike making it as 
thin as possible. Usually, this is done with cooperation between 
the technical and design departments, though they don't often 


have the same vision. But at Jaeger-LeCoultre, the main focus 
is often beauty, and this is what drives both teams to come to an 
agreement - making a beautiful watch. 

Does this mean most of the time, the design department wins? 

[Laughs] We try to. Most of the time. The truth is, they have good 
arguments sometimes because they know each detail of the 
movement and can tett us what sort of problems a design wilt 
cause, which forces us to re-evatuate our own ideas. 

What made you choose a worldtime complication over a GMT? 

I think a wortdtime is better linked to the era we live now. People 
have friends alt over the world today, you need to be connected 
with them, and what I tike is that, with the wortdtime complication, 
you can read the time alt over the world instantaneously. I tike the 
idea that a watch can link alt of us together with the understanding 
of what time it is in other cities. © 
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A CALIBRE 
BEYOND 

For a time, most of the innovations in horology 
had been centred around the movement. Today, a 
increasing number of watchmakers are exploring 
innovations on all other components of the watch 

WORDS GREGORY OH AND JONATHAN HO 
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I t's almost common knowledge that Rolex uses a type of steel 
that no one else uses. While civilians might not know the 
specificities and grades of steel, marketing collaterals and 
forums discuss the uniqueness of Rolex watches, not so much for 
their design, nor for the movements, but for the stellar robustness. 
Most steel watches are made from a type of stainless steel called 
316L while modern Rolex watches are made from 904L steel. 

This wasn't always the case. Rolex used 316L steel like 
most other watchmakers, but in 1988, it released its 904L watch 
via the Sea-Dweller. Elementally speaking 904L steel is not 
all that different from 316L steel, but it is the two per cent more 
molybdenum in the former which gives Rolex cases and bracelets 
their increased strength, hardness, and resistance to corrosion and 
wear. Most importantly, properly worked 904L steel hold its brushed 
and polished finishing exceptionally well. Hold a Rolex beside a 
regular steel watch, and it simply gleams that little bit brighter. 

Is there truly a need to use a different material for a 
watch case other than what's been used for decades? Well, 


watchmaking is not just a science of progression and evolution 
but an art. Technologically speaking, 904L steel could be 
widely adopted by everyone else in the industry, but given 
the costs and difficulty in machining the material (plus Rolex's 
pioneering use of it would lead to the public perception that other 
brands are mere followers) are dissuasive enough factors. 

Rolex had to replace most of its steel working machines 
and tools to deal with 904L steel. It made sense for it because 
white its production numbers are a closely held secret, the 
number of watches it sends for COSC grading isn't. It produces 
close to a million watches, and because it makes all its 
parts in-house, it achieves better economies of scale. 

While 904L steel is empirically better, the practical fact is 
that it is not so much so that makes it viable for mass adoption. Its 
potency lies in the fact that it makes a Rolex special from any other 
steel watch. Over the years, watchmakers have experimented with 
all sorts of materials: bronze, ceramic, and even sapphire. We've 
named a few, but here are a few exceptional cases (pun intended): 
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MATE RIAI /CONSTRUCTION 

The Bulgari Diagono Magnesium is named after the materiat that 
makes up the centre of the case. Magnesium is both durabte and 
extremety tight - making the watch somewhat stim. Magnesium is 
33 per cent tighter than atuminium, 60 per cent tighter than titanium, 
and 75 per cent tighter than steet. Yet, for many apptications, it's 
stronger per unit votume than att three of those structurat metats. 

It sounds incredibte, but it's true! It is atso an extremety versatite 
metat. Case in point, automakers have been turning to magnesium 
increasingty to shave vehicte weight drasticatty in order to meet new 
stringent miteage guidetines. The Corvette Z06 uses magnesium roof 
components to minimise mass. It atso uses a magnesium engine 
cradte. With the hetp of magnesium parts, the Corvette Z06 became 
one of the tightest high-performance vehictes avaitabte on the market 


Though Panerai coutd have very easity machined a case from 
sotid titanium and made sure it was rigid and beautifutty finished, 
machining typicatty removes up to 90 per cent of extraneous 
materiat, which is tater discarded. Furthermore, machining doesn't 
just wear the materiat down, it wears the toots down. DMLS is a net- 
shape, additive process. That is to say, whatever materiat is required 
for the shape is whatever that is used. 

The Lo Scienziato Luminor 1950 Tourbitton GMT Titanio 
remains a unique proposition in the tuxury watch wortd. Though 
there are those that ctaim that additive manufacturing is widespread 
in the industry, it is stitt mainty used for modetting and prototyping 
rather than seriat production. That said, "3D printing a watch" is not 
tinguistic cosmetics for "mass production" as some might assume. 
The time and effort required to finish a watch made using such 
methods is high, as exptained by Michiet Hotthinrichs. 

"The idea to use the technotogy for its opportunities to 
create new shapes, instead of materiat savings and decreasing 
production costs," says Hotthinrichs on why he chose 3D printing 
for his first watch. 


In the pursuit of ever tighter, highty wearabte watches, 
engineering technotogies have evotved to the point where Panerai 
was abte to unveit an uttra-tight case, not by using a speciat materiat 
but an innovative construction technique - direct metat taser 
sintering (DMLS). 

DMLS is a form of 3D printing used in the case construction 
of the Panerai Lo Scienziato Luminor 1950 Tourbitton GMT Titanio 
PAM578. Powdered metat is spread across the buitding ptatform 
which moves up and down, apptying tayers of powdered titanium. 
The precision construction technique means that each tayer of metat 
powder can be apptied at varying thickness, but the depth used for 
the PAM578's titanium case was 0.02 mm. The sintering part of the 
process begins with a high-power ytterbium fibre taser that heats 
the powder to a temperature just betow metting point, where the 
powder fuses together to form a sintered sotid. 

Initiatty taunched in 2016, the Lo Scienziato Luminor 
1950 Tourbitton GMT Titanio was a wortd-first in two 
areas - construction and (few reatise) sustainabitity. It is 
especiatty beneficiat for an industry which produces a tot of 
waste, ensuring that onty a very smatt amount of materiat is 
removed for the finishing processes, minimising waste. 


“The idea to use the technology for 
its opportunities to create new shapes , 
instead of material savings and 
decreasing production costs.” - Michiel 
Holthinrichs on 3D metal printing 
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Next to avenues for new design, 3D printing offers a great 
opportunity for personatisation. Using a high-end 3D printer, one 
coutd onty make few watches at the time in one machine, as the 
printing chamber is very timited. This does not make the process 
faster than standard production, but the opportunity ties in the fact 
that every watch produced at the same time can be different from the 
other. This means differentiation is possibte atready at the start of the 
production process. A watch coutd, therefore, be expressivety made 
for a ctient. The outcome coutd be more or tess customised according 
to the number of parameters in the modet. More parameters woutd 
require a more comptex modet, and therefore, take more time to 
devetop, togicatty raising the price of the watch. 

The thing is, for att its practicat apptications, 3D printing in its 
current incarnation faces an uphitt task in achieving a foothotd in 
mainstream high horotogy, at teast for the next 10 to 20 years, or 
maybe never, as it is at its most fundamentat, powder micro-wetded 
into a sotid piece. Therefore, it witt atways have coarse surfaces. 

Sure, the taser and the powder might become more and more precise 
and minute, and thus the surfaces finer, but watch gear teeth engage 


within the precision of one-thousandth of a mittimetre. That kind of 
precision is stitt not achievabte in 3D printing. 

This is why watchmakers witting to try the technotogy are 
mainty focussing on the case, having a precision of one-hundredth 
of a mittimetre, it is atready much easier to approach (3D metat 
sintering has a taser point approximatety between 30 to 80 microns, 
depending on the machine). Neverthetess, most attempts are just 
products made to approach the traditionat tooted examptes. Even 
then, 3D modetting and printing attow designers to maniputate 
modets that are no tonger two-dimensionat, giving rise to potentiat 
for watchmakers to work with shapes that were once impossibte to 
make with mitting machines. 

Even as manufacturing techniques have improved, 
watchmaking's foundationat retiance on steet, brass, and gotd has 
ebbed. Ctose to four decades on, we have witnessed titanium, 
ceramic, and carbon fibre go from buzzwords to commonptace, and 
we are at a criticat juncture where we are seeing advanced potymers 
and new techniques come to the fore as brands tike Richard Mitte 
and Zenith work with scientists and university research departments. 



Panerai was able to unveil an 
ultra-light case, not by using a 
special material but an innovative 
construction technique - direct metal 
laser sintering (DMLS) 
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Improving performance, whether driven by the needs of 
product devetopment or simpty for the pubticity that comes from a 
wortd premiere, is something which encourages att manufacturers 
to continuatty raise the bar. White new technotogies and new 
techniques can tead to increased product performance, it is in 
taking a duat-pronged approach of tightweight composite materiats 
combined with advanced production techniques which teads to 
something near miracutous. Composites fare better when compared 
to steet and atuminium in terms of weight, thermat expansion, 
specific stiffness, specific strength, and fatigue strength. Reptacing 
steet with a composite can save 60 per cent to 80 per cent in weight, 
but few beat a retative newcomer to watchmaking: North Thin Pty 
Technotogy (NTPT) carbon. 

Devetoped in 2001, the Carbon NTPT fibre taminate can be 
formed into any manner of shapes without timitation on angtes 
or thickness. Though it was primarity used in yachts competing 
in the cut-throat America's Cup in the earty 2000s, it soon made 
its way into automotive and aerospace industries before entering 
watchmaking texicon courtesy of Richard Mitte. 

Richard Mitte's NTPT is made by tayers of 30 microns thick 
fitaments, tayered upon each other at 45 degrees. Making its debut in 
the form of the RM Oil Fetipe Massa Btack Night in 2016, it enabted 
the tayered construction of the case that comprises hundreds of tayers 
of carbon fibre baked into one sotid tonneau shape. A mitting machine 


was used to cut through the hundreds of barety visibte tayers of the 
case, and the materiat - thanks to the angte at which the machine cuts 
it - reveats some fascinating (and in att instances, unique) patterns 
strongty reminiscent of those seen on wood surfaces. Everything is 
meticutousty machined, with perfectty even edges and recessed or 
retieved areas cut with taser accuracy. 

In 2018, the Richard Mitte RM53-01 Tourbitton Pabto Mac 
Donough fottowed up with the NTPT case construction, but this 
time, re-introduced a newty upgraded movement suspension cabte 
system first seen in the Rafaet Nadat timepiece. A system of two 
tiny metat cabtes on 10 putteys, hetd tight by four "suspensioners", 
protects the tourbitton movement within from shocks and vibrations. 
White speciatty formutated casing rings have accomptished simitar 
dampening effects, Richard Mitte's suspension system is just cooter. 

Speaking of coot, remember when there was this coot new way 
of shopping without the need to ever enter a shop? Yes, commerce 
via the Internet, poputarised by names tike Mr. Porter and Net-a- 
Porter became the rising star of earty 21 st century, where goods were 
being detivered to your doorstep after the mere exchange of credit 
card detaits. The gods of eCommerce tooked over everything, and att 
was good. 

Except for one thing. Buyers of timepieces stitt had to go back 
to the retait store to get their watch bracetets resized. Enter the 
pioneer of the wristwatch: Cartier. 
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RE-THINKING FUNCTIONALITY FOR A NEW ERA 

The Tank, Panthere, and Santos have been classic Cartier 
watch icons for generations. Over the years, the Tank, 
which recently celebrated its 100 th anniversary, and the 
Panthere have seen design updates. Thus, the Santos 
was a revamp waiting to happen. More importantly, 
the new Santos de Cartier is a pioneering watch that is 
designed as a solution to an eCommerce conundrum. 

Alberto Santos-Dumont was close to Gustave Eiffel, Jutes 
Verne, and other members of the industrial, artistic and scientific 
elite. But when he met Louis Cartier in 1900, tittle did he realise that 
he would inspire the world's first purpose-designed wristwatch (and 


a literal aviator's watch at that). The legend of the Santos de Cartier 
was birthed in 1903, two years after Santos-Dumont complained to 
Cartier about the difficulty in checking the time on his pocket watch 
mid-flight. It is from this pivotal moment in history that Cartier would 
pioneer the first wristwatch. 

Now, Cartier is once again a pioneer of the wristwatch, by taking 
an evolutionary leap. The bezel of the new Santos de Cartier has been 
updated to favour the synergy between the tines of the case and the 
strap or bracelet, accentuating the stylistic dynamic of the watch. And 
tike the original, the strap is, just as it was 115 years ago, a defining 
element in the Santos de Cartier, featuring an innovative bracelet in 
keeping with the spirit of our time. 
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The new strap, capable of rapid change via a button press, 
caters to modern lifestyles and ease of movement, and can be 
tailored to suit any occasion according to the choice of materials 
and colours. Dubbed the Cartier QuickSwitch system (patent 
pending), the invisible mechanism hidden under the strap blends 
into the structure of the case and, to activate the system, the 
wearer simply presses the mechanism. 

After considering the hassle involved for consumers ordering 
a watch through an eCommerce platform and then having to go 
to a watch retailer or boutique for bracelet adjustment to fit the 
wrist comfortably felt archaic and illogical. To counter this point of 


madness, Cartier invented the cutting-edge SmartLink self-fitting 
technology (patent pending). With this innovative Smarttink 
system, the owner simply adjusts the length of the metal bracelet 
to the nearest link without the use of a toot, thanks to hidden 
buttons located on each SmartLink. At a push, the attachment 
bar is unlatched, and one of the brushed metal links with screws 
can be added or removed from the Santos de Cartier watch. 
Watchmaking innovation has often worked hand-in-hand with 
human progress, and horotogicatty speaking, we are currently 
at an architectural zenith, thanks to a watch bracelet which has 
finally caught up to the Internet age. © 
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NOT REQUIRED TO TURN THE OTHER CHEEK 

Yet another automotive innovation makes its way into watchmaking - where the Reverso's sotution 
was to ftip the rigid case back face up, Richard Mitte's tatest RM 53-01 uses a taminated, tayered 
"safety" sapphire to protect the fragite heart of the timepiece from inevitabte errant poto ctub strikes 
which might shatter the crystat, sending damaging shards into the intricate gearwork. 
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PLAY TIME 


Eight watches to take you from sports pitch to nightclub in a single bound 

PHOTOGRAPHY LONG FEI 
ART DIRECTION STEPHANIE LIM 
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CHOPARD 

Superfast Power Control 
Porsche 919 HF Edition 
in DLC-coated titanium with rubber strap, 
$28,000 
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TAG HEUER 

Aquaracer Camouflage 
in PVD-treated titanium with NATO strap, 

$3,800 




iPSPHI 

u S&JSS 


"^*_iii **i 


* 




'^Scwisai^feMfew , A 1 m iw 'i - >« g^ ^ 

jhim^^SSKTSSSkSy^SK^ ■-. 

TaSB^S^ SSSS 

v .r 

* JPHl^ * ^&n?32^%Sm 

f a~> “ n*,'^. '^fc-r. ^n. JK £l*^ v "^D*wl^l 

_-d^ ' ~*- _ *' ^ 

*S&K' *► 

(\ .'. jfy. '*^? J *^ l ^p 


iffn"^ 

JSfci* X. 


t \l 


? JIW 


.^Sf&j 

-;"lTV Pfawf 

cET^! 


*Z,'Wjf 

g^i&vV; 


^IpL ^ 

* ^aryi* v*\ 






WtfB 

(-$£* 






IS 


GIRARD-PERREGAUX 

Laureato 
in ceramic with bracelet, 
$23,300 
































Specialement congue pour les savants, techniciens, electriciens. 
etc, travaillant a proximite immediate de courants electriques 
puissants. 

Le boitier interieur en metal special (Numetal), fixe dans le 
bottier ordinaire etanche, forme autour du mouvement Omega 
un £cran contre les champs magnetiques; cette montre r£siste 
a plus de 900 Gauss dans n’importe quelle position. 

Supporte les hautes pressions (jusqu’a 6 atmospheres). Glace 
armee, fond visse avec «joint 0», couronne Omega «NAIAD». 


CK 2914 acier inoxydable. bracelet acier 7077 
semi-extensible et ecrin compris . . Fr. 275.— 


0 38 mm, lunette 28 mm, entre-cornes 19 mm, cadran 7749 
oxyd6 noir mat, incrust4 pour radium .■> 


OMEGA 




8 

CALIBRE 30 SC - 284 -17 RUBIS 

Antimagnetique et pare-chocs 
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BACK FROM THE FUTURE 

Interest in watches from the 1950s to 1970s has never 
been greater thanks in part to collective nostalgia and 
willingness to re-introduce old collections. But theres 
greater subtext beyond producing a surefire winner; these 
watches represent the emotional capital of the brands 

WORDS JONATHAN HO 


T here is a temptation for cottectors and cynics atike to 

think that whenever brands retease a re-issue of an iconic 
timepiece from ages past, it is merety a commerciat 
strategy meant to cash in on the cottective nostatgia of a whote 
generation of watch buyers who have come of age (and income). 

In the May 2017 issue of Le Monde, it was noted that a 
pre-owned Heuer Autavia Jochen Rindt chronograph coutd 
sett for up to €40,000, and white this isn't the kind of dosh 
that nostatgic watch tovers can routinety put out to finatty 
get their hands on a watch they've tusted for in their youth, 

TAG Heuer retaunched a simitar 1966 design of the Autavia 
at a far more compelling price point tater that year. 

That said, a classic design is, by its nature, timeless. 

By virtue of its eternal countenance, a timepiece, therefore, 
transcends its functional and practical attributes to become an 
heirloom of emotional, generational and sometimes, significant 


monetary value. It is this emotional capital in which we, buyers 
and brands atike, draw meaning to the greater narrative which 
shapes our purchasing habits and lustful proclivities. 

Regardless of whether they're new interpretations 
tike Tudor's Black Bay collection or authentic reproductions 
tike Omega's 1957 trilogy series, the appeal for these 
watches points to one universal desire - gorgeous, eternal 
timepieces coupled with fairly simple complications. 

In marketing cottaterats, brands have to telegraph "DNA" 
and "heritage" with allusion to its historical year of founding or 
some milestone innovation. With a vintage re-issue, a compelling 
story is told just by the sheer power of legend and legacy. More 
importantly, it bookends a brand's narrative neatly when it 
punctuates the retinue of new product tines and offshoots which 
have since expanded from the brand's foundational collections 
with a reminder that brand icons are icons for good reason. 
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Brands have to telegraph “DNA” and “heritage” with allusion to its 
historical year of founding or some milestone innovation. With a vintage re¬ 
issue ,, a compelling story is toldjust by the sheer power oflegend and legacy 


OMEGA: MORE THAN JUST WATCHES 
FOR ASTRONAUTS 

Consumers are creatures of habit. Psychotogicatty speaking, our abitity 
to reduce comptex peopte and scenarios into a stereotype indicates 
our preditection for summarising what we know of brands into a 
singutar verb or product: Votvo equats safety, so does BMW 7 series, 
and of course, the Omega Speedmaster. The betoved Speedmaster 
cotours our perception of the brand through sheer weight of historicat 
provenance from a pivotat moment in human history - the Moon 
tanding. To those unacquainted with the brand, their understanding 
of the manufacture woutd tikety be timited to singutar product range. 

White it is true that the Seamaster remained ever-present by 
way of poputar cutture, in part thanks to James Bond's dependence on 
the gimmickry and gadgetry contained within the Professionat 300m, 
it wasn't untit Daniet Craig's use of the Seamaster Ptanet Ocean, 
itsetf bearing visuat etements (the hour indexes) from the venerabte 
Seamaster 300, that the cottecting cognoscenti began taking the 
watches seriousty. In Casino Roijale, we team of Commander Bond's 
career in British SAS before his transfer to MI6, and it's from that 
point that we begin to make the connection between Omega and 
British Speciat Air Services. In 1957, Omega had conceived of the 
Seamaster 300 for exctusive use of the etite speciat forces unit of 
the British mititary. Notabty, it was that very year that the brand 
reteased two other professionat timepieces that woutd att go on to 
become absotute classics: the Raitmaster and the Speedmaster. 

In 2016, Omega reteased the Seamaster 300 Master Co-Axiat, 
more than 50 years after its introduction, with an enhanced form 
that utitises the brand's most innovative technotogy combined with 


vintage aesthetic cues inspired from the originat diver's watch. The 
Seamaster 300 Master Co-Axiat recatts its iconic namesake taunched 
but comptetety updated and upgraded to inctude materiats tike 
Liquidmetat, 18K Ceragotd, 18K Sedna gotd, and of course, the state- 
of-the-art futty anti-magnetic Master Co-Axiat mechanicat movement. 

A year tater, Omega paid tribute to att three mechanicat 
masterpieces, each equatty embtematic of the maison, by 
reteasing speciat 60 th Anniversary editions of each modet. 

Part of the 1957 tritogy inctuded a historicatty authentic, 
timited edition 39mm Seamaster 300 based on the CK2913, 
retaining the Naiad sign on the crown, which in 1957 was 
a mark of the watch's exceptionat water resistance, not to 
mention the debut of the 1957 Seahorse on the case back. 

Few are aware of this, but the 38.6mm originat "Broad 
Arrow", was not onty the first Speedmaster, it was atso the 
first chronograph wristwatch in the wortd with its tachymeter 
scate on the bezet as opposed to printed on the dial The 60 th 
anniversary retease perfectty matched each feature of the 
originat and served as a reminder that there was a Speedmaster 
beyond the moonwatch, though it did use the famous manuat- 
winding chronograph catibre that was worn on the Moon. 

Finatty, the 60 th anniversary 38mm Raitmaster based 
on the originat anti-magnetic watch designed for those working 
ctose to etectricat fietds retains the 1957 modet's unpretentious 
styte, undoing that hatf-hearted attempt from 2003 white 
simuttaneousty re-igniting pubtic recottection of that gotden 
age where Omega was not just a maker of speed-timing, deep¬ 
diving watches but atso of watches with scientific inctinations. 
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LONGINES: PROVENANCE BELYING 
ITS VALUE PROPOSITION 

When one thinks of Longines, it is entirety easy to think of the 
brand as entry-tevet tuxury. It's not a misperception either; it's 
one that its own president Watter von Kanet is quick to capitatise 
and buitd upon. Though there's no corporate ambition to move 
up the brand tadder, Longines is neverthetess astute enough to 
know that with such a depth of heritage, one woutd be remiss 
to teave such iconic designs tanguishing in the archives. 

Long before it was a poputar brand association, Longines 
was deepty invotved in sports timing that served as a catatyst 
for the winged hourgtass brand to become one of the premier 
chronograph makers from the 1920s to the 1960s. That earty 
corporate decision to focus on chronograph manufacture spawned 
marvets tike the 19.73N Rattrapante and, of course, the 13.33Z, 
the first chronograph movement ever devetoped for a wristwatch. 

First devetoped in 1913, att chronographs prior to its 
invention had been of the pocket watch variety. Longines 
13.33Z chronographs with enamet diats are the most exquisite 
incarnations of the timing comptication, and the Saint-lmier 
watchmaker woutd go on to win 10 horotogicat Grand Prix. 

23 years after that, the 13ZN woutd fottow - a truty in-house 


catibre with ftyback, or retour-en-vot function. It's arguabty one of the 
most beautifut chronograph movements before the tikes of A. Lange 
& Sohne. It's important to note that no other manufacture woutd 
produce an integrated ftyback chronograph untit 20 years tater. 

Naturatty, when the Longines Cotumn-Wheet Singte Push- 
Piece Chronograph was taunched in 2015, it was a conversation 
starter for cottectors and consumers atike. It was powered by 
an industriatty finished L788 catibre that doesn't quite approach 
the comptexity of the 13ZN, but from a design standpoint, it 
was a monopusher chronograph which was priced a fraction 
of what you coutd get from the top names in watchmaking. 

A year before that, the Longines Heritage 1935 Majetek 
traced the tineage of the Czech Aviator Chronometre or 
"Majetek Vojenske Spravy" (not reatty nomenctature, just a 
nickname derived from "Property of the Military", which the fans 
appropriated) that was produced by Longines for Czech aviators 
just before the Second World War. It's a 42mm, fairly unique 
cushion-shaped watch from the 1930s and it's easy to forget 
that Longines has, over the course of its 180 years of history, not 
only produced some of the world's greatest watches but actually 
eclipsed some of the top names in contemporary watchmaking 
history. These watches provide glimpses of that provenance. 
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TAG HEUER: THE MONACO IS NOT THE ONLY ICON 

When it comes to TAG Heuer, it's far too easy to conftate 
Steve McQueen and his exptoits in Le Mans with the 
brand. White it is true that Heuer (before acquisition by 
TAG) has been invotved in motorsports and endurance 
motor racing tike the Carrera Panamericana for much of its 
history, the brand is atso home to the famed Autavia. 

A contraction of AUTomobite and AVIAtion, the TAG 
Heuer Autavia was a ftagship for the brand from 1962 to 1985. 

Yes, it's true, white modern cottaterats might refer to the Carrera 
chronographs tike something which has been a mainstay, but the 
cottection was actuatty cut from the Heuer range in the 1970s. 
Autavia, on the other hand, was a precision timing instrument, 
designed and purpose-buitt for the dashboards of cars and 
ptanes, and then tater, it became a wrist-worn chronograph. 

In the autumn of 1961, Jack Heuer personatty ted the 
production team to create the Autavia as a wrist chronograph. 

Untit then, TAG Heuer chronographs had never had a turning 
bezet. This new Autavia was designed to be an indispensabte 
precision timing toot for "pitots, sportsmen, divers, and scientists", 
thanks to its turning btack bezet with a choice of division 
markers. A bezet with 60 separate one-minute divisions, for 
exampte, woutd attow the wearer to set a marker for a defined 
intervat of tess than one hour; a 12-hour division woutd attow 
the time in another time zone to be disptayed; divisions of 
1/100 th of a minute woutd be usefut for time study purposes. 




Despite its provenance, fans and cottectors had to wait 
over 30 years before they woutd see Autavia again. Cetebrating 
its 55 th anniversary, the contemporary Autavia is the resutt of 
an interactive campaign catted the Autavia Cup in 2016, where 
from a choice of 16 vintage modets, more than 50,000 web 
users voted for a re-issue of the Autavia "Rindt" worn by the 
famous FI driver Jochen Rindt. It beggars betief how this coveted, 
oft-requested modet was ignored for over three decades. 

More imposing than its ancestor - 42 mm in diameter 
compared to 39mm in the 1960s - with a 12-hour graduated bezet 
and a new proprietary Heuer 02 chronograph movement, the 
tatest generation Autavia carries the DNA and aesthetic codes of 
the originat, updated for today's market. Its functions are taitored 
to modern requirements: a setf-winding catibre, power reserve of 
80 hours, date at six o'ctock, water-resistant to 100m. In btack 
atuminium, the bi-directionat notched bezet encirctes a btack 
diat with three white snaited counters in an optimat tayout. 

White it's not a one-for-one reproduction in the same vein 
as Omega's 1957 tritogy, fans of the originat Autavia had few 
criticisms thanks to its optimat proportions, typography, counter 
finishes, tegibitity, iconic rotating bezet, and of course, that period 
authentic 1960s-inspired seven-row steet "beads of rice" bracetet. 
The new Autavia carries the swagger of the post-war boom 
years and the technotogicat innovations of the 21 st century. 
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Contrary to popular perception, the Autavia better 
represent the heritage of Heuer considering its raw auto 
roots stemming from its dahsboard timer 




Various editions of vintage Autavias with 
added functionality like GMT 
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TUDOR: STEPPING OUT FROM A SHADOW 

Right up till 2010, Tudor was unfortunately known Rolex's lesser- 
known sibling. Though it retained a strong presence in China, the 
brand had nary a presence in the Anglo-Saxon world, and beyond 
a few die-hard watch savants familiar with its specific MitSub 
or Military Submariner provenance, the brand languished. But 
that alt changed with the arrival of the Heritage Chronograph, an 
interpretation of one of the brand's most beloved 1970s two-register 
chronographs, heir to the Monte Carlo Chronograph family tine. It 
was a critical success. What followed was the Black Bay, once again 
referencing a milestone historical diving watch rich with provenance, 
providing value (CHF3,000) beyond its premium construction. 

White the catalyst for Tudor's glorious second age was 
steeped in the strength of its archives, what cemented the 
brand's return was a series of att-new timepieces. The general 
public might love the re-issues, but if one were to take deeper 
consideration of the underlying strategy behind the obvious play 


on emotional capital, you would recognise that the Heritage 
Chrono and Black Bay were, but gateway drugs to att-new black 
ceramic, Ducati-inspired chronographs and the new lightweight 
titanium Petagos diving watches with "snowflake" hands. 

The vintage re-issues were a means to an end, to get 
us to recognise a brand steeped not just in history but one 
with a design heritage and DNA beyond what Rotex had 
endowed during the initial impetus. In a previous interview 
with Davide Cerrato, Tudor's former creative director, he had 
offered that, "the strategy in 2010 was to not just have a core 
collection of easily identifiable, iconic watches but to also 
develop movements which are very much Tudor's own." 

By BasetWortd 2015, Tudor debuted its own in-house 
calibre, a move made possible in part to the runaway commercial 
successes of its heritage re-issues. Its shared history, once upon a 
time an albatross around its neck, is today a pivotal catalyst that 
has allowed Tudor to step out from its big brother's shadow. 
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VACHERON CONSTANTIN: WE OWNED THE 
CORNER ON UNIQUELY SHAPED WATCHES 

No other manufacture can ctaim so many unique- 
tooking cases. Betieve us, we checked. Long before 
Geratd Genta pioneered the "circle in an octagon", 
Vacheron Constantin was taking a variety of 
inspiration from cows (wett, their horns) in 
the Cornes de Vache chronograph to the 
detectabte square pieces of chocotate, in the 
aptty named "Cioccotatone" series of doubte- 
tier rounded square watches headtined most 
famousty by its seriatty produced catendar watches. 
Vacheron Constantin's decision to use the 
newty introduced Cioccotatone created one of the 
great statement pieces of the 1950s. More importantty, 
it marked the end of a transformative period, defined 
by the growing poputarity of wristwatches and funky 
shapes. Case in point: the Ref. 6073 which fottowed. 

The case of the Ref. 6073 is definitety worthy of 
bearing the Mattese cross - the same make was atso used 
on many occasions for Vacheron Constantin's greatest 
pride, the Chronometre Royat. Unique tapidated tugs (that 
together create a Mattese Cross, the togo of Vacheron Constantin) 
give this watch a ctassic took. Atso, the numerats interestingty 
reference the Cioccotatone via the "flat top" two, four, and eight 
numerats, white retaining the "open 6" (that is to say, a six 
where the bottom toop is teft open). Visuatty, the FiftySix appears 
to be a departure from Vacheron Constantin's signature DNA, 
but it reatty isn't. Instead, the post-modernist design is reatty a 
reminder that for a brand so deepty rooted in patrimony, Vacheron 
Constantin often ventured beyond the reatm of tradition and 
experimented with some interesting case shapes of its time. 

It was the originat radicat breakaway from its traditionat 
dress watches, atmost two decades before Jorg Hysek woutd 
design the Ref. 222 predecessor to the Overseas. © 
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DESIGN & HERITAGE 

Inspired by heritage aviation and modern watchmaking techniques, a team of watch designers led by Bruno 
Belamich (the “Bel” in Bell & Ross) sets out to create timepieces perfectly suited for professional use 

WORDS JONATHAN HO 



I n the beginning, a team of watch designers, ted by Bruno 
Betamich, and aeronauticat controt panet speciatists joined 
forces with one project in mind: to create timepieces perfectty 
suited for professionat use. Their goat is to be part of the great 
Swiss watchmaking tradition white meeting the demands of men 
facing extreme situations. 

Some professions require absotute precision. When success 
depends on perfect timing and every second counts, having a 
watch abte to meet the most rigorous of standards becomes 
absotutety imperative. Retiabitity, performance, and resitience 
are essentiat for these speciat timekeeping instruments. With 
their shared vatues of performance and excettence, Bett & Ross 
works atongside some of the etite units of armed forces around the 
wortd to design timekeeping instruments with specific functions 


or to cetebrate particutar events. Today, astronauts, fighter pitots, 
armed potice and speciat taw enforcement officers, submariners, 
and even bomb disposat divers use Bett & Ross watches as a toot 
when compteting their missions. 

Mr Belamich, you spent a stint in the military, could you tell us 
more about that? 

Yes, I have done my military service on the other side of the 
wortd, in New Caledonia, for two years. Taking a break from my 
studies, it opened up my curious spirit and thirst for learning. 

It also made me want to explore new lands and territories tike 
Asia. This is where I discovered Hong Kong, the watchmaking 
mecca, where I then settled down and worked in a design 
agency for six months. 
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What was your biggest influence in terms of design? 

The heritage of the Bauhaus school, a pioneering artistic 
movement, which taid the foundations of modern architecture, 
strongly influences the culture and work. 

I admire Dieter Rams, a German designer that developed 
designs for the Braun brand in the 1960s. And I'm passionate 
about industrial design - Jasper Morrison is the designer that I 
wish I could be, as he does what I dream to do. Very clear, clean 
design that appeals to my senses. Mies van der Rohe and his 
Farnsworth house architecture. It is, for me, the emblematic 
modern architecture and the example of the minimalist approach 
where less is more. 

In the watchmaking landscape, I admire Urwerk, for its 
absolutely insane watches and Jaquet Droz, which is a must in my 
eyes because of extreme simplicity. 


Military standards appeal to the fantasy expectations of many 
watch lovers f could you give us an example of when it mattered in 
a civilian environment? 

Of course, and the first thing that pops out of my mind would be 
a breakthrough invented by the WWI French soldiers, and that 
inspired us: "From the Pocket to the Wrist". I'm referring to the first 
wristwatches, coming directly from pocket watches, used by the 
military in the 1920s and, more precisely, by pitots who were one 
of the first to use wristwatches as an instrument when they were 
out in a mission. 

For the story, these soldiers took pocket watches of the 
time and they attached some sort of handles on the 12 and six 
o'clock positions in which they inserted a smalt belt, or they 
fixed the pocket watch on a support, then tied to the wrist. This 
transformation of the pocket watch allowed the pitot to read the 
time in a quicker and more practical way, and it was protected 
from shocks. It was at this point that wristwatches became more 
popular, a masculine object, and not just a precious object for the 
ladies of the court. 


BR 03-92 

Diver, the first square diving watch 
created by the brand that offers water 
resistance to 300m 


During your time in service, what sort of 
perspectives, in terms of functionality and practical 
aesthetics, did it give you? 

I loved the rational world of the army that values 
utility and functions. It comforted me in the idea that 
an item - whether it is a garment or a toot - needs to be 
comfortable, useful, and practical. I want to feet at ease 
wearing them without too many constraints. 
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While aeronautical inFluence was readily apparent by the time 
the aviation collection entered popular Zeitgeist, what were the 
considerations in exploring historical eras of aviation history when 
conceptualising the Vintage collection? 

Our designs have always been influenced by the reinterpretation 
of military watch design history. We are delving into the past, even 
more, to round out our collection. The challenge lies in remaining 
faithful to present-day watchmaking standards while adapting them 
to Bell & Ross design principles. Paying tribute to the military, and 
particularly to the aviators who were the first professionals to consider 
the wristwatch an asset on their missions, the Vintage collections 
evoke the evolution of the watch in civil and military aviation. With a 
modern design, it represents utility in its simplest form and conjures 
the essence of the original models. 

It is the intermediary evolution between the pocket watch 
and the wristwatch of the 1940s. We have paid homage to the 
early days of aviation with the PW1 and to the first wristwatches - 
the WW1 - worn by pilots in the 1920s, born out of the necessity to 
free the use of their hands. Our third generation of Vintage - pure 
essence of the pilot's watch - are re-editions of watches worn by 
aviators in the 1940s. In the 21 st century, it will be worn by all those 
who desire a timepiece inspired by military watch history. 

There's a rich history in watchmaking, and given B&R f s relative 
youth as a watch brand, there are some critics who felt that you 
are appropriating or attempting to project a heritage of producing 
military aeronautical watches where no previous history 
existed (at least not in the Longines-Majetek way, etc.). Is this 
a misunderstanding or simply because provenance weighs so 
heavily in the industry that any newcomer is subjected to intense 
criticism till a certain period? 

Yes, it must be a misunderstanding. At any moment, we have 
never pretended such thing and never hidden our relative youth! 
Bell & Ross draws its inspiration from the history of aviation and 
the military specifications that accompany it, each time carrying 
out a technical or visual feat to produce an instrument of the 
highest quality. It combines the authenticity of vintage watches 
with the legibility of cockpit instrument panels, all in a single 
watch. We are passionate about our mission to revive the spirit of 
the early watches which influenced history and pay a heart-felt 
tribute to the past through our creations. 

What do you see in Land Rover that you feel makes it an allegory 
for Bell & Ross? 

From my point of view, Land Rover is to automobiles what Bell & 
Ross is to watchmaking: functional, off-road, ergonomic, resistant. 
As tough as a 4x4, but as light as a drone, and a guarantee of 
ultimate performance. 


Modern aeronautical tech is increasingly digital and fly-by-wire. 
Where do you see B&R heading? 

Our dashboard inspiration doesn't come from the modern ones but 
from the 1960 to 70s. And it's one of our influence amongst others. 
More globally, the fine Swiss watches market is about innovation, 
passion, exclusivity, and eternity while the connected watch 
world is more about innovation, technology, and is temporary. 
Mechanical watches are part of the concept of longevity, gain in 
value over time, passed down to the next generation, and still have 
a bright future ahead of them. Beyond the financial aspect, it's 
much more a philosophical ground for thought to me, between the 
digital world and the craftsmanship sphere. 

We must consider the connected watch as a 
complementary product to the traditional timepieces. There is 
room for two after all! 

Given that dive watches were made round due to functionality 
and ease of water proofing a watch with round gaskets, how much 
of a challenge was it in terms of engineering and brand DNA to 
eventually have a diver watch in the brand's most iconic shape 
(the square)? 

Indeed, it is true that it was a challenge! However, we were able 
to create and insert round gasket housings inside the case to 
overcome the square shape issue. 

And in this matter, which was more important, form following 
function or function following form? 

Form follows function, of course! Each detail has a purpose 
and a function. Our timepieces perfectly illustrate this motto 
which is the founding axiom of design theory. The design is 
intended primarily to serve the function and aesthetics is a 
result of this approach. 

When drawing a watch, I think about the functions needed 
by men in extreme situations or professions. A good watch always 
starts with a precise function. It needs to answer to a specific 
professional need. 

Finally, what would you say to watch snobs/purists? 

Bell & Ross has embarked on a new watchmaking adventure that 
places a focus on creativity, superior performance, and therefore, 
the art of seduction. 

In recent years, we have developed and created very 
exclusive high-end Sapphire pieces that take the challenge of 
transparency to the extreme, offering the unique experience of 
wearing a watch movement on one's wrist. 

We are constantly growing and evolving. We're bound to 
renew ourselves each year, and this is a very inspiring exercise 
for us. © 
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SPLIT DECISION 

Wilhelm Schmid, CEO of A. Lange & Sohne, 
on marketing to millennial, pricing watches 
rationally, and pushing the watchmaking envelope 
while keeping things practical 

WORDS & INTERVIEW JONATHAN HO 


S teeped in heritage, the post-Bertin Watt incarnation of 
Saxon manufacture A. Lange & Sohne has devetoped 
a reputation as one of modern watchmaking's premier 
maker of chronographs. For the tast seven years, Withetm 
Schmid has had the enviabte task of shaping a betoved brand 
in fine watchmaking. Today, he adds the mission of guiding the 
maison through a digitat revotution spurred on by a generation 
of mercuriat mittenniats. 
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You already have the Double Split, so it makes sense that it f s 
followed by a Triple Split, but is it really necessary? At what point 
does it become crazy? A Quadruple Split? 

What's the speed timit in Singapore? 60kmh? You drive a 270hp 
WRX. My point is that peopte don't enjoy what's necessary, peopte 
enjoy what they can't imagine. Though with Lange, we take a very 
no-nonsense approach. There isn't going to be a high complication 
with 20 tourbittons. That said, with fine watchmaking, there's a 
simitar element of not doing what makes sense from a functional 
standpoint, but from a craftsmanship standpoint. I agree that you 
have devices now that already do what it does, but for us, it was 
pretty clear that after the Double Split, we create something that 
could also measure split-hours. Given the complexity, we are 
probably going to make a 100 or so, and there's already a waitlist 
of keen collectors, probably more than we can fulfil. 

Are you going to rule out a Quadruple Split in the future? 

I won't rule that out, but let's face it, counting days doesn't make 
sense, nor do weeks. So I would think that Lange is pretty much 


done with the split-timings genre. 

During this SIHH, l f ve noticed a lot of pressure to push prices 
downwards. Even in previously high-end collections, there are 
many entry-level pieces. What do you think this means for the 
industry and A. Lange & Sohne in particular? 

We have a very clear understanding of Lange's price positioning. 
When we launch new watches, we know where we want them to 
be. We don't claim to have the golden recipe for the right pricing. 
Every price can be arguably too high or too tow, but what I am 
saying is that there's a rationale behind how we price something 
tike a €139,000 watch. It's a tot of money for a watch, but to 
the many collectors we've met, this is a very reasonable price. 
Therefore, Lange's strategy is not to find a cheaper watch for the 
brand because peopte know what we are known for doing, and 
unless you're prepared to lose money, you cannot bring prices 
down any further without losing certain in-house competencies. 
Taking into account precious metals and other costs pertaining to 
decoration, it makes tittle financial sense past a certain price floor. 
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Is there a sense that with a brand like Lange, you are fairly price 
immune and can basically price however you want, and people 
would still pay? 

I think, yes. We could have priced the Triple Split for €30,000 
more, and this might give some people pause, but they'd stilt pay it. 
That said, we are firm believers in having rational pricing, and we 
don't intend to squeeze as much as possible out of the customer. 

We priced it in tine with a Datograph Perpetual, and then we 
priced upwards from there. We price according to how collectors 
think; we are not known for pushing our tuck. The question for alt 
watchmaking brands should be, "How sustainable is your profit 
strategy?" and not "What is the quickest win for a short period of 
time?" We've seen many watches being over-priced initially at 
launch and how quickly they have disappeared. 

In terms of changing market demographics, many brands have 
produced models specifically to appeal to millennials. Are you 
planning for one or do you already have something in your 
collection that's meant for this segment? 

Do young people not tike quality anymore? Does it mean that young 
people don't tike products which are classic and not Zeitgeist? Are 
young people unable to understand something which is done by 
hand and able to withstand the tests of time? So, I find it a bit strange 
that you have to develop a product to get to them. I believe Lange 
already has them. I was at a collectors' dinner, and I was on the 
older end of the spectrum, and some of the younger gentlemen 
were wearing our early editions, so I don't believe that the way we 
design our watches has to be necessarily oriented towards them 
specifically. However, I agree that we have to keep an eye on their 
purchasing behaviour and the way they are getting their information. 
I totally agree that they communicate differently from our traditional 
customers, but from a watch point of view, I would find it hard to 
believe and would be deeply unhappy to discover that millennials 
are not after quality, sustainability, and rarity. 

When you look at the Calatrava Pilot, a model which deeply 
resonated with the younger audience, surely you have to consider 
that maybe there's some merit to that product strategy? 

Then, that becomes a question of how many watches you have 
to sett. Lange makes between five to six thousand watches per 
year. If you have to sett 10,000 or 60,000, of course, you need 
to expand and have different answers. Our battgame is quite 
exclusive. Someone said that the job of Lange is to remain a secret 
but to share the secret with more people. [Laughs] It's quite a 
challenge, and as tong as we don't have to sett 40,000 watches, 
we don't have to retook our product portfolio strategy. 
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Does it mean that young people dont like products which are classic and not 
Zeitgeist? Are young people unable to understand something which is done by 
hand and able to withstand the tests of time? 


Consultancy groups are referring to millennials as "digital 
natives", and these natives have given rise to a new asset class of 
cryptocurrencies, currently a sector with US$300 billion market 
capitalisation. Is Lange considering plans to tap into this growing 
group of affluent individuals? 

I think they're quite keen on investing their resources in 
sustainabte things. A tot of what they have are dreams. With 
cryptocurrencies, you may be rich today but you may not be rich 
tomorrow. Digital natives today are going into art, vintage cars, 
and goods which are tikety to retain their stores of value to offset 
the risks of cryptocurrency investment. That said, people wilt took 
at a mechanical watch and stilt make a decision based on what 
represents their personality rather than what theoretically makes 
the best investment. 

What about from a commerce standpoint? Is there consideration 
to accept Bitcoin as a mode of payment? 

We believe in the US dollar, Swiss franc, Euro, and other organised 
systems of payment. If eventually, these currencies are regulated 
and accepted, then we wilt accept based on how we take local 
currencies of specific countries. But when you think about, just this 
morning, Bitcoin dropped 18 per cent. Can you imagine if watches 
were priced in Bitcoin? It would be too volatile and suicidal, to be 
honest; this creates a grey market rather than a sustainabte value 
proposition. Right now? No. [Laughs] 

You've been with Lange for close to a decade now, has that ruined 
your future career aspirations? 

Seven years going on eight years now. I'm very happy with what 
I do; there isn't a boring day in my life. If I can continue working 
with my team on alt the challenges, taking advantage of alt the 
opportunities, I could do this tilt I retire and be a very happy man. 

So you foresee yourself staying within the watch industry? 

I foresee myself staying within A. Lange & Sohne for as tong as 
they allow. 

Many industries have endured tremendous upheavals in recent 
years whereas watchmaking as remained relatively stable since 
the Quartz Crisis, for you as the CEO, does that mean you face 
fewer challenges since things can remain status quo? 

Complacency is the first step towards death. If you analyse the last 
200 years of fine watchmaking, you wilt discover that competition 
is not as fierce as today. If you are comparing who has the best or 


newest watches or the most novelties, it's more intense than ever 
before. If a CEO does not prepare his organisation to deal with this, 
he's in trouble. In addition, you need more than just the perfect 
watch; you need perfect after-sales service, you need perfect retail 
support and advertising. Once you are on your way to perfection, 
you get disrupted by omni-channet eCommerce and digital 
marketing, so I don't think my job gets boring, and what's been 
successful in the past may not be as successful today. 

After-sales servicing has been problematic for many brands, and 
some notable brands have decided that maybe the solution to 
this is just to have longer service intervals and design calibres 
in that direction. So, my question to you is, will you solve the 
after-sales problem from a horology standpoint or from an HR 
and personnel standpoint? 

I think it has to be addressed through both channels. We have 
research and development continuously looking to develop 
movements with less friction. Lubrication is a major source of 
problem because that wilt age, and for everyone, there hasn't 
been a solution for this. Even the new movements with silicon 
components require at least some lubricant, and in time, 
those oils have to be replaced. In tropical countries, these 
lubricants age quicker and the more you use it, the more it 
is exposed to the environment, and that wilt have an impact. 
Fine watchmaking also means that whatever is wrong with the 
watch can be rectified today or 100 years from today. Some 
of the new technologies used in watchmaking today have no 
guarantee that it can be repaired in 100 years. With alt the 
disadvantages inherent to traditional watchmaking, there's at 
least some guarantee that it would continue to work forever if 
property maintained. 

Would you, therefore, say that in 10 to 20 years, Lange will start 
to use advanced materials in its movements? 

We wilt stick to a philosophy of traditional watchmaking, but 
the future is a very tong period of time. Only stupid CEOs have 
a clear answer on this because we are not there forever. That 
said, I believe we are quite good at what we do because we 
don't have a quality or maintenance issue on that. However, 
you don't take your Ferrari through the bushes and drive it 
cross-country. This means that with fine watchmaking, you 
don't have bulletproof electronic watches, but in five years, you 
wilt stilt have an A. Lange & Sohne watch and the Apple Watch 
wilt be on its 10 th generation. © 
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SUMMITS TO CONQUER 

Nicolas Baretzki, CEO of Montblanc, dishes on the value-for-money additions to the 1858 
collection and what it takes to drive the brand to greater heights 

WORDS & INTERVIEW JONATHAN HO 



W hen Richemont SA named Nicolas Baretzki the 
new CEO of Montblanc last April, he was a man 
tasked to fill some fairly big shoes left behind by 
the erstwhile former chief executive, Jerome Lambert. That's 
not to say that Baretzki, already a four-year veteran as VP of 
sates, was a newbie, but rather, the mission to continue the 
development of the maison and to keep the pressure on upward 
growth trends for the company is a tail order for anyone as the 
industry is enduring difficult economic conditions. 

Montblanc, a business spanning not just watches but a 


gamut of writing instruments and leather goods, is emblematic of 
successful diversification in an arena few have managed with such 
flourish. White the inertia of heritage continues to make the brand's 
unassailable reputation as a penmaker felt, it's easy to forget that 
it too is a successful purveyor of haute maroquinerie. Thus, there's 
some expectation that, with the incorporation of Minerva into the 
brand's Vitteret watchmaking facilities, it can also carve a place for 
itself in the rarefied arena of fine watchmaking. We spoke to Baretzki 
to see just how far along the company has come in its quest to 
dominate the broad spectrum of a luxury lifestyle brand. 
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You took command of Montblanc in 2017, how f s that going so far? 

Lots of responsibility and humility because it's not an easy job, but 
there's tots of energy, excitement, and fun. I have a great team, alt 
the different experts in their fields, each taking care of a specific 
category. There's very intense teamwork and one major difference 
from my past job - I am the one who has to make the final decision 
to go ahead. Thankfully, my first year has been good. 

Not to take anything away from your accomplishments, but 
you are filling the big shoes of Jerome Lambert, who is largely 
credited for creating a very cohesive watch collection for 
Montblanc and guiding Minerva. How much of his plans are you 
continuing and how much is your new vision? 

I've worked with Jerome for 15 years, the last five at Montblanc. 
First, I am fully supportive of what has been done. Now that 
I am the CEO, it doesn't mean that it has to be my direction 
and strategy. Second, it's more a question of continuing the 
success of Montblanc through creativity and innovation, showing 
watchmaking expertise, and being able to re-invent and change 
regularly. This has put Montblanc on the map as a serious 
watchmaker. We have created the buzz, now is the time to regroup 
and simplify, so we can better support our key collections and 
continue that success. We have 12 collections, which we are going 
to streamline to six. 

The strategy of Jerome to bring together Minerva and 
Montblanc and make it one entity was a brilliant decision. The 
fact that we have created some collectible, high-end, aspirationat 
Minerva pieces white developing a core segment between the 
CFIF2,000 to CFIF5,000 range was a smart move, which we felt 
Montblanc had to conquer because many other watch brands 
have not been paying attention to that category. When I see what 
is happening nowadays, I am happy to know that we are ahead of 


the curve. 

My strategy with Davide [Cerrato] is to go one step further 
and put one emblematic piece in each collection that is 100 per 
cent Montblanc white delivering a tot of value as a hero product. 
We wilt have our high-end, the core, and a bridge between the two. 

Our first encounter with the 1858 collection is the monopusher 
chronograph where most of the market is exposed to the 
beautifully decorated Minerva calibre. Today, we can get an 
1858 chronograph for €3,990. It f s great for the market but also 
potentially creates a bit of confusion. Isn't the 1858 collection 
meant to represent the best of what Minerva has to offer? Do you 
feel it's a risky move? 

I don't totally disagree, but it also just means that we didn't 
communicate the philosophy of the 1858 collection correctly. Not 
everyone can afford a BMW 750 or Audi A8, yet they are among 
the most promoted products because they are the flagships, it 
makes people want to acquire a BMW or Audi. Yet, for the majority 
of the sates, people go for the BMW 3 series or the Audi A4.1 think 
Montblanc is not that different in that respect. 

We have the capacity and ability to make the best of the 
best, yet serve the many customers who want entry-tevet 
models. We are very consistent because every collection is 
approached in the same way. We have an amazing Minerva 
hero piece, but we also don't want to tett a guy who can't 
afford a CFIF28,000 chronograph, "Sorry, you can't have a 
chronograph." That's not what Montblanc is about. Not everyone 
can afford an ExoTourbitton, but you can stilt have something 
unique and completely Montblanc through the Nicolas Rieussec 
collection. For customers, there wilt be fewer tines, alt organised 
in the same way, including best vatue-for-money models with a 
tot of identity and values that are unique to Montblanc. 
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We are very consistent because every collection is approached in the same 
way. We have an amazing Minerva hero piece, but we also don't want to 
tell a guy who cant afford a CHF28,000 chronograph, “Sorry, you cant 
have a chronograph." That's not what Montblanc is about. 


There f s a question of exclusivity though. For a few years, 
the Montblanc Minerva Monopusher was one of the coolest 
chronographs around, and few people could claim to own one. 
With the new 1858 Automatic Chronograph, one which looks a lot 
like the coveted one (at least from the dial-side), was there any 
discussion with Davide Cerrato about the potential risks involved 
(from the customer standpoint) on having a chronograph which 
looks so similar to the hero model? 

For us, we saw it as a value add. For the customer who can't afford 
it but wants the beauty of the chronograph and the design. It's 
a great service we can do. I tike to be customer-centric, not just 
brand-centric. There are benefits for both sides. I don't believe 
that a guy who drives a BMW 750 wilt took at someone driving 
the 320 and think the brand is rubbish. The majority of our 
customers wilt not think that way. 

Just to be clear, the new 1858 Automatic Chronograph 
is not a Minerva chronograph? 

No, it's not. It's a Richemont development and a real 
manufacture calibre with att the characteristics of a 
high-end chronograph tike column wheel and 
vertical clutch. 

There has been growing emphasis on 
targeting millennial, especially now 
with prices being pushed downwards 
and the rise of smartwatches. How 
do you feel about the permanence 
of high horology versus the 
impermanence of microchips 
and silicon wafers? 

Montbtanc's approach to the 
digital world is not one where 
analogue and digital watches 
are incompatible. Strategically, I 
have a very different perspective. 

I think digital is very important for 
the future for good reasons - it can 
be more secure, it can deliver more 


information. That segment wilt become bigger and bigger, 
and there wilt be a luxury segment within that category. For 
Montblanc to be a true luxury maison, at some point, we have 
to have products serving the luxury part of the digital world. In 
that respect, it's not so much about smartwatches but a global 
answer from Montblanc on that segment. We have adopted 
technology even in our writing segment with "smartpaper", and 
it's been done with leather goods through our smart Samsung 
phone cases. With watches, it's done in accordance with 
Montbtanc's strategy in that perspective, which is why I don't 
worry too much about the relevance or competition at both ends 
of the spectrum as tong as we have innovation and are authentic 
to the brand experience. 

Can we expect more smartwatches from Montblanc? 

If we have the right ingredients and innovation. Our 
second one wilt not be the same as our first. If we 
can continue to pioneer luxurious smartwatches in that 
category in the right way, at some point, we wilt 
have a second model in our collection. 

Would it be correct to say that right now, 
the Summit smartwatch has not yet 
met your criteria for what a luxury 
smartwatch should be? You wish to 
define the segment. Thus, do you 
feel that you have accomplished that 
with the Summit? 

Definitely. My point is that the 
digital world is huge and with it, 
the growth of the luxury segment 
within that world. Everything about the 
Summit watch followed haute hortogerie 
watchmaking codes - from the casing to 
the sapphire glass with the exception of the 
digital heart, but it was definitely a luxury product. 
When it goes out of stock, it means that people understand 
that it is indeed a genuine luxury product. Otherwise, at that 
price, it wouldn't be considered a success. 



Historic Minerva 
pocketwatch 
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The Achilles heel For luxury digital products is that technology 
changes so often, but you pay a premium price for it. How do you 
see this developing? 

You can pay a premium price for an iPhone at $1,000 or get 
a smartphone for $200, but you know that the iPhone has a 
different appeat. Smartwatches are not meant to be thought of as 
tong-tasting high horotogy timepieces and the customers who buy 
into this know that they're buying a smartwatch. If you want to 
keep it for the next five years, that's tike not changing your iPhone 
for five years. However, there might be new innovation which 
might encourage you to upgrade. This is why price is so important. 
By pricing it this way, customers understand that you're buying the 
high-end of the segment and you stitt know that whether you are 
buying at $1,000 or $200, the technology witt tast the same way. 

On keeping things consistent, other than obvious regional appeal, 
how is Yang Yang similar to Hugh Jackman? 

We are a brand of culture and substance. So when we selected 
Yang Yang, we chose a man who, despite his age, already has 


a body of work which is greater than his age. He's a serious 
artist recognised for hard work and dedication. Like Jackman, 
he's mutti-tatented and can sing, dance, and act in a variety of 
genres tike television and cinema. He's very simitar to Jackman 
in those respects. 

Finally, what is Montblanc f s strategy regarding eCommerce? Are 
we getting it soon? 

We don't have it in Singapore yet [laughs], but we are definitely 
an eCommerce maison. We started first in the US in 2011 and 
in 2018, we opened Mexico and Brazil. We are the pitot maison 
for Richemont in China, but again, it's about customer approach. 

I want them to have a choice for user-friendly access and not 
have to go to a shop. It's not so much a sates point, even though 
its been very successful for Montbtanc, but it's more vital for the 
brand as a point of client contact and approach. At the end of 
the day, I consider eCommerce to be on par with our boutiques 
because someone might start their journey on eCommerce, but 
there is also a possibility that they end up at our boutiques. © 
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SPEAK YOUR MIND 

Commercial director Eric Jouniaux and master 
watchmaker Marco Koskinen explain why 
horological passion is ongoing at Speake-Marin 

WORDS & INTERVIEW JASON KWONG 



With the departure of founder Peter Speake-Marin, what f s 
different and what remains the same? 

Eric Jouniaux (EJ): Peter Speake-Marin created the company and 
his DNA remains a perfect fusion of precision Swiss watchmaking 
and Engtish sensibitities. And atthough he has teft the company, 
the groundwork that he has done witt attow us to sotdier on with 
new product and commerciat strategies. We witt continue to grow 
with the independent timepiece market. 

Marco Koskinen (MK): The idea is stitt to have sotid products even 
as we continue to devetop new in-house movements. I wake up 
earty to work on the watches daity and to coordinate the duties of 
the watchmakers in the company, providing them the assistance 
they need. Essentiatty, my job is to make watches and take care of 
everybody in the workshop as a cottective whote. 

Can you both give us an overview of the synergies from two very 
different departments of the brand? 

EJ: We don't work in the same buitding. We're currentty based 
in Geneva and that's where we can handte the various requests 
from our varied ctientete inctuding ensuring that the after sates 
experience is a pteasant one. There's atso coordinating with the 
manufacture to determine if att the projects are moving atong on 
schedute. Lastty, we atso have to organise pubticity events with 
the communications department and making the many trips to 
meet att the retaiters that carry our timepieces. For exampte, Asia 
is our biggest market white the United States is our top country in 
terms of sates. 

MK: The repetitive nature of certain aspects of workshop tife can 
be taxing on our mentat fortitude. And that's why sometimes it's a 
tittte more interesting when we encounter a probtem that we need 
to find a sotution for. It's nice that in a company tike ours where 
the watchmakers have more varied assignments. It reatty depends 
on the individuat. There are those that prefer to keep it simpte 
with the same tasks that they are famitiar with. I personatty tike 
the dynamic nature of being abte to exptore different possibitities. 
It's a vibrant setting and there are younger watchmakers joining 


the workforce so it att depends on the cutture incutcated by the 
company and the inherent satisfaction of the technicians and 
craftsmen ptying their trade. 

How dynamic is the environment in the manufacture? What keeps 
you going? 

MK: My passion is for minute repeaters, there is something speciat 
about them and I've dedicated many hours over the years to a 
comptication that I personatty have an affitiation for. I've worked 
on them for different brands in my career and it's att about finding 
sotutions that may be a tittte teft-fietd but works in different contexts. 
You must take the time to understand how everything works. 

EJ: It's true. You have the designers and the devetopers of the 
movements before production commence. The watchmakers then 
set the movement and assembte the watch. Everyone is aware 
of what it att entaits for Speake-Marin timepieces and there's no 
going off tangent to attempt something that ctearty isn't part of the 
brand's genetic makeup. 

What do you think will contribute to the longevity of the brand? 

EJ: From the Crazy Skutts to the Magister Tourbitton, Speake-Marin 
timepieces are etegant, simpte and just perfect. What more do 
you need? My preferences are simpte and there's nothing quite as 
etegant as the Piccaditty watch cases that the brand has capitatised 
on so wett. And even as we produced haute horotogicat pieces tike 
the Verticat Doubte Tourbitton, we are stitt in an accessibte price 
range when compared with other independent watchmakers. 

Is that difficult to achieve? 

EJ: It's a deticate balance. You stay smatt and produce a limited 
number of watches a year and charge a larger margin to be 
profitable. But that's not our approach. As a choice of strategy, we 
want to remain accessibte and we are going to take the time to 
devetop the company and our products we have att the components 
in place to move forward even as we increase our point of sates to 
accommodate the growing demand for Speake-Marin watches. © 
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EVENTS 






JAPANESE LEGEND 
COMES TO TOWN 

The premium Citizen Campanola watches 
make it to Malaysia 

R etailer and distributor, World of Watches 2 (WW2) held 
a showcase and launch for the Citizen Campanola brand 
of watches on 11 January 2018. Its flagship boutique in 
Bangsar Village 2 played host to VIP customers and interested 
parties, who came to view and understand the enigmatic brand 
better. World of Watches Malaysia was the media partner for 
the event and its associate publisher, Kelvin Tan, co-hosted the 
function along with Zentrix Chiu, general manager for WW2. As 
the guests arrived, they were also greeted by Villi Nordfjord; the 
watchmaker for WW2 has garnered experience from several 
big Swiss brands including Rolex, IWC, Breitling and Omega. 

Guests later adjourned to the nearby Delicious Restaurant, 
where they were served a delectable range of dishes for dinner 
paired with drinks of their choice. Here, they were given a briefing 
by Tan about the Campanola watches and their high quality, as well 
as the artful workmanship that made them so famous. Nordfjord 
then gave a presentation on a watchmaking course that would be 
conducted by the WW2 boutique every other week. The specially 
designed course is the first of its kind in Malaysia. During the course, 
each participant will receive hands-on experience with dismantling, 
assembling, oiling and regulating a mechanical watch movement. 

As a bonus, the participants get to bring the completed watch home. 

The evening went on with guests getting a hands-on 
session with the watches themselves while being entertained 
by the detailed stories of their heritage and skilled workers 
behind the creation of these fabulous timepieces. © 
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WATCHMAKING 
PROWESS 
ON SHOW 

Michel Parmigiani, founder of his brand, 
comes to the capital with his latest novelties 

N ovember 2017: fresh off the recent huge wins at the 
prestigious Grand Prix d'Horlogerie de Geneve 2017 
(GPHG), the britliant Parmigiani Fleurier watches - the 
Tonda Chronor Anniversaire and the Fleurier Toric Hemispheres 
Retrograde - made an appearance at Ritz-Cartton, Kuala Lumpur. 
They were accompanied by the ultra-refined Parmigiani Fleurier 
Toric Chronometre, which was making its debut in Malaysia. In 
honour of them, The Hour Glass Malaysia organised a special 
dinner at the hotel for the viewing of its valued customers. 

At the beginning of the dinner, Teh Soon Kheng, general 
manager of The Hour Glass Malaysia, gave a rousing speech to 
welcome Michel Parmigiani, president and founder of Parmigiani 
Fleurier, and Theodore Panos, area manager of Singapore, 
Southeast Asia and Australia for Parmigiani Fleurier. He also 
welcomed all VIP guests before presenting Parmigiani with 
a beautiful token of appreciation. Parmigiani was given due 
limelight when he stepped up to do a short video introduction of 
his brand to the guests. Subsequently, he gave some insight to his 
beginnings, his inspirations, and his novelties. A fascinating story 
emerged when he shared the inspiration behind the creation of 
the Toric Chronometre. It was a surprisingly local one; the Toric 
case design was first conceived when he was in Malaysia in the 
1990s, before the conception of Parmigiani Fleurier. According 
to Parmigiani, he was on a beach when he saw a seashell that 
first made him think about the now familiar case shape. 

As dinner began, multi-talented Malaysian songstress, 

Elvira Arul took to the stage. She enchanted the attendees with 
her choice of soothing songs. The guests, buoyed by Elvira's 
vocals, indulged in the viewing of the watches, the lavish 
four-course dinner and fine wine before the evening came 
to a close with an autograph session by Parmigiani. © 
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BREITLING 


NEW LEGEND 

The all new Breitling Navitimer 8 makes 
its appearance 

W World-renowned Swiss watch brand Breitling made 
a stop in Singapore during its tour of East Asia on 
5 February 2018 to celebrate the launch of its new 
Navitimer 8 collection. As part of the event, the brand also exhibited 
10 vintage timepieces in Singapore. The guests were excited to 
experience these newest timepieces firsthand and witness the 
remarkable collection of vintage pieces showcasing Breitling's 
heritage. The selection of 10 classic, vintage Breitling watches were 
those from chronograph collector, Fred Mandelbaum's collection. 

Throughout the day, VIPs, media representatives, local 
retailers and watch collectors were welcomed by Breitling's newly 
minted global CEO, Georges Kern. In addition to discussing the 
brand's rich and remarkable heritage, and its groundbreaking 
innovations, he also took the opportunity to speak about the 
storied brand's latest chapter and direction. Kern has committed 
himself to taking the brand into what he described as "a 
legendary future", before adding, "I am very proud that we will 
unveil the new Navitimer 8 collection in Singapore today." © 





BREITLING 


*L&ijEnclGryFunire 


fllegsridc ryFuture 


eryFutura- 


BREITLING 


Itling 


ireitling 


173 


EVENTS 




DIVE MASTER 

Seiko’s robust Prospex line takes centre stage 


T he launch of a Seiko roadshow to honour the Seiko Prospex 
range of watches took place at Mid Valley Megamall, 

Kuala Lumpur on 17 January 2018. During the event, 

Thong Sia Sdn Bhd, sole distributor of Seiko in Malaysia and 
Brunei, took the chance to launch several of the latest additions 
to this popular line, including the much-anticipated Seiko Prospex 
SPB071J1. Along for the ride were other models, including 
the highly anticipated Seiko Prospex "The Black Series". 

At the event, Michael Lim, general manager of Thong Sia Sdn 
Bhd, commented, "Being the sole distributor of Seiko in Malaysia 
and Brunei, this launch marks another significant milestone for us to 
be selected by the reputable Seiko Watch Corporation to showcase 
the latest models of Prospex. With this meaningful partnership 
fostered over the years, we look forward to introducing more exciting 
collections to all watch enthusiasts in the region in the future." 

Yukiaki Suganuma, senior manager of sales department 
for Seiko Watch Corporation, added, "For more than 50 years, 
dive watches from Seiko Prospex have undergone tremendous 
innovation while staying true to the brand's inherent spirit of well- 
built watches, from being Japan's first dive watch invented to many 
other world's firsts. We are elated to introduce more of Seiko Prospex 
models to Malaysia; it is indeed a joy to receive such positive 
response from avid adventurers and watch aficionados alike." 

The reigning Commonwealth Games diving champion 
and gold medalist at the 2017 Southeast Asian Games, 

Ooi Tze Liang, was also present to commemorate this 
exclusive event. The roadshow, which was located at the 
Centre Court of the mall, ran until 21 January 2018. © 
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BIG 

COMEBACK 

Patek Philippe makes a triumphant return to 
Suria KLCC 



S eptember 2017 saw Patek Phitippe and Cortina Watch 

cetebrating the grand re-opening of its newty relocated and 
expanded boutigue at Suria KLCC, Kuala Lumpur. "As Cortina 
Watch and Patek Phitippe share very simitar family values in terms 
of our operations and business philosophy, we are very honoured 
to be the only partner in managing the one and only Patek Phitippe 
boutigue in Malaysia. The relocation and expansion of this boutigue 
in Suria KLCC is a strategic move for us. Suria KLCC, being the most 
visited and iconic shopping malt in Kuala Lumpur, brings with it a 
targe pool of high spenders and tourists," said Jeremy Lim, chief 
operating officer of Cortina Holdings Limited, in his opening speech. 

The celebration commenced with the symbolic ribbon-cutting 
ceremony officiated by Thierry Stern, president of Patek Philippe; 
Raymond Lim, deputy chief executive officer of Cortina Holdings 
Limited; Deepa Chatrath, general manager of Patek Philippe S.E.A; 
Tay Liam Khoon, managing director of Cortina Watch Malaysia; and 
Francis Tan, chief operating officer of Suria KLCC. Guests were then 
ushered into the new boutigue, now an expansive 2,024 sgf (over 
500 sgf larger than its previous location) for pre-dinner cocktails. 

Subseguently, they were chauffeured to Mandarin Oriental 
Kuala Lumpur, where a gastronomic feast curated by Michelin- 
starred Chef Emmannuel Stroobant awaited. Stroobant, flown- 
in especially for the occasion, worked alongside Chef Rene 
Ottlik, executive chef of Mandarin Oriental, to present a lavish 
five course menu. The evening was further livened up with jazz 
powerhouse Evelyn Feroza, who charmed the crowd with her 
performance. The night ended in inimitable Patek Philippe style 
as guests indulged in a dessert buffet created by Chef Anthony 
Hoyle, Mandarin Oriental's executive pastry chef, whilst immersing 
themselves in the highest level of haute horology as the latest 
rare novelties from Patek Philippe were showcased. © 
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BOUTIQUES 

Where to browse, buy, service, and repair your watches 


A 

AUDEMARS PIGUET 

UG29, Adorn Floor, Starhill 
Gallery, KL 

ATG WATCH 

Lot G25, Fahrenheit88, KL 


B 

BEDAT&CO 

UG31, Adorn Floor, Starhill 
Gallery, KL 

BELL & ROSS 

Lot 3.46.00, Level 3, Pavilion, 
KL 

F-230A, First Floor, The 
Gardens, Mid Valley 
City, KL 

Lot 170-G-26, Ground 
Floor, Plaza Gurney, 
Penang 

BREGUET 

LL1, Lobby Level, JW Marriott 
Hotel, KL 

BRM 

CHRONOGRAPHES 

UG21, Adorn Floor, Starhill 
Gallery, KL 

BULGARI 

2.23.00 & 3.25.00, Level 2 & 
3 Pavilion, KL 

G20, Ground Floor, Suria 
KLCC, KL 


C 

CARTIER 

Lot 3.14, Level 3, Pavilion KL 

CASIO G FACTORY 

Nu Sentral Mall, Lot LG13, 
Level LG, KL 

101 City Mall,Fk2A, Level 1,101 
Resort,Putrajaya 

1 Utama Shopping, Lot S222A, 
2nd Floor, Lebuh Bandar 
Utama PJ 

Isetan of Japan Sdn Bhd, Suria 
KLCC, 3rd Floor, KL 

Isetan The Japan Store, 

Ground & 1st Floors, Lot 10 
Shopping Mall, KL 

Mid Valley Megamall, TK-05, 
Third Floor, Mid Valley City, KL 

Fahrenheit 88, Lot F1.44 & 
F1.45,1st Floor, KL 

Sunway Pyramid, Lot F1.83, 

1st Floor, Bandar Sunway, PJ 

Paradigm Mall, Lot 2F 09, 
Kelana Jaya, PJ 

Aman Central Mall, Lot 1-39, 
Lebuhraya Darul Aman, Alor 
Setar, Kedah 

Gurney Paragon Mall, Lot 
L3.16, Level 3, Persiaran 
Gurney, Penang 

East Coast Mall, L1-PK03, 

Level 1, Putra Square, Kuantan, 
Pahang 


Dataran Pahlawan, BS007, 
Lower Floor, Bandar Hilir, 
Melaka 

Johor Bahru City Square, 

Lot MK2-13A, Level 2, Johor 
Bahru, Johor 
Suria Sabah Shopping 
Complex, Lot 1-93,1st Floor, 
Kota Kinabalu, Sabah 

The Spring Mall, Lot 106, 

Level 1,Persiaran Spring, 
Kuching, Sarawak 

CERRUTI 

G1.117 & G1.118, Ground Floor, 
Sunway Pyramid, PJ 

P2.16.00, Level 2, Pavilion, KL 

CHANEL 

Lot C-G06-G07, Ground 
Floor, New Wing Tower, Suria 
KLCC, KL 

CHOPARD 

2.24.00 & 3.26.00, Level 2 & 
3, Pavilion, KL 

G33, Indulge Floor, Starhill 
Gallery, KL 

G07, Ground Floor, Suria 
KLCC, KL 

CITY CHAIN 

F-126 & 127,1st Floor, 1 Utama 
Shoping Centre (Old Wing), PJ 

C09-C10, Concourse Level, 
Suria KLCC, KL 

F-92,1st Floor Zone, Mid 
Valley Megamall, KL 


01-35, First Floor, Berjaya 
Times Square, KL 

LG60, Lower Ground Floor, 
Alamanda Shopping Centre, 
Putrajaya 

G01,101 Mall, Puchong, 
Selangor 

1.20.00, Level 1, Pavilion, KL 

F26, First Floor, Jusco Bukit 
Tinggi, Klang, Selangor 

G70, Ground Floor, Jusco 
Bukit Tinggi, Klang, Selangor 

LG 1.112, Lower Ground One, 
Sunway Pyramid, PJ 

G9, Ground Floor, Lot 10 
Shopping Centre, KL 

Lot 170-01-12, Plaza Gurney, 
Penang 

Lot F-51,1st Floor, Aeon Tebrau 
City, Taman Desa Tebrau, 
Johor Bahru 

Lot G-20, Ground Floor, 
Mahkota Parade, Melaka 

Lot G-59, Ground Floor, The 
Spring, Jalan Simpang Tiga, 
Kuching, Sarawak 

Lot G27, Ground Floor, Suria 
Sabah Shopping Mall, Kota 
Kinabalu, Sabah 


CORTINA WATCH 

UG 34, Starhill Gallery, 


Adorn Floor, KL 

Lot G03, Ground Ftoor, 
Fahrenheit 88, KL 

Lot 110,1st Ftoor, Suria 
KLCC, KL 

G-231, Ground Ftoor, 1 
Borneo Hypermatt, Kota 
Kinabatu 

170-G-33/33A, Ground 
Ftoor, Ptaza Gurney, Penang 


D 

DAPPER & GENTRY 

Gateway @ KLIA2 

F 

FENDI TIMEPIECES 

P2.04.00, Levet 2, Pavition, 
KL 

G 

GUCCI 

G37-38, Ground Ftoor, 

Center Court, Suria KLCC, KL 

2.21.00 & 3.23.00, Levet 2 & 
3, Pavition, KL 

H 

HANG THAI WATCH 

SDN BHD 

G-49, Ground Ftoor, 
Tropicana City Matt, PJ 

HERMES 

UG30C, Adorn Ftoor, Starhitt 
Gattery, KL 


HOUR PASSION 

G1, Ground Ftoor, Lot 10 
Shopping Centre, KL 

HOUR PASSION 

OUEENSBAY 

GF-98, Queensbay Matt, 
Bayan Lepas, Penang 

HUBLOT 

UG15(B), Adorn Ftoor, Starhitt 
Gattery, KL 

G35B, Ground Ftoor, Suria 
KLCC, KL 

HYT 

UG19 Adorn Ftoor, Starhitt 
Gallery 181 Jalan Bukit 
Bintang KL 

I 

IWC 

3.40.00, Levet 3, Pavition, 

KL 


J 

TAEGER-LECOULTRE 

G36, Indulge Ftoor, Starhill 
Gallery, KL 

K 

KHRONOS- UNIQUE 

HORLOGERIE 

UG1, Adorn Floor, Starhitt 
Gallery, KL 
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L 

LONGINES 

Lot 2.01.04, Level 2, 
Pavilion, KL 

LOUIS VUITTON 

G19,23,29,30 & 37, 
Indulge Floor, Starhill 
Gallery, KL 

G26A&B & G27, Ground 
Floor, Suria KLCC, KL 


M 

MAURICE LACROIX 

UG27, Adorn Floor, Starhill 
Gallery, KL 

MIDO 

Lot 4.106.01, Level 4, 
Pavilion, KL 

Lot 170-G-KA, Plaza Gurney, 
Penang 

MO.MEN.TUM 

G-03, Sunway Velocity 
Mall, KL 


MONTBLANC 

2.18.00 & 3.20.00, Level 2 & 
3, Pavilion, KL 

G29, Ground Floor, Suria 
KLCC, KL 

0 

ORIS 

GK105, Ground Floor, 1 
Utama Shopping Centre (Old 
Wing), PJ 

OMEGA 

G15A & 16, Indulge Floor, 
Starhill Gallery, KL 

2.38.00, Level 2, Pavilion, 

KL 

Lot 106, Level 1, Suria 
KLCC, KL 

Lot 170-G-17/18, Ground 
Floor, Plaza Gurney, Penang 


P 

PATEK PHILIPPE BY 

CORTINA 

G43 & G43B-C, Ground 
Floor, Suria KLCC, KL 

UG34, Adorn Floor, Starhill 
Gallery, KL 

PIAGET 

G38, Ground Floor, Suria 
KLCC, KL 


R 

RADO 

P2.05.00, Level 2, Pavilion, 
KL 

RED ARMY WATCHES 

G136, Ground Floor, 1 Utama 
Shopping Centre, PJ 

P4.04.00, Level 4, Pavilion, 
KL 

LI-07, Level 1, Tropicana City 
Mall, PJ 

170-G-56, Plaza Gurney, 
Penang 

RICHARD MILLE 

UG15A, Adorn Floor, Starhill 
Gallery, KL 

ROLEX 

3.37.00, Level 3, Pavilion, 
KL 

130, Level 1, Suria KLCC, KL 

ROLEX BY CORTINA 

WATCH 

UG 34, Starthill Gallery, 
Adorn Floor, KL 

170-G-33/33A, Ground 
Floor, Plaza Gurney, Penang 

G-231, Ground Floor, 1 
Borneo Hypermall, Kota 
Kinabalu, Sabah 


S 

SEIKO 

Lot LG1.112, Lower Ground 
One, Sunway Pyramid, PJ 

SINCERE FINE 

WATCHES 

UG19, 24,34, & 34A, Adorn 
Floor, Starhill Gallery, KL 

G34, Ground Floor, Suria 
KLCC, KL 

2.01.07, Level 2, Pavilion, KL 


SWISS WATCH 

GALLERY 

2.46.01, Level 2, Pavilion, KL 


T 

TAG HEUER 

3.44.00 & 3.45.00, Level 3, 
Pavilion, KL 

Lot 124, First Floor, Suria 
KLCC, KL 


170-G-28, Plaza Gurney, 
Penang 

GF97, Queensbay Mall, 
Penang 

G238, Ground Floor, The 
Gardens, Mid Valley City, KL 

THE HOUR GLASS 

2.41.00, Level 2, Pavilion, KL 

G20 & G21, Ground Floor, Lot 
10 Shopping Centre, KL 

G226 & G227, Ground Floor, 
The Gardens, Mid Valley 
City, KL 

TISSOT 

G-11, Ground Floor, 

Fahrenheit 88, KL 

G009, Ground Floor, Mid 
Valley Megamall, KL 

Lot 209, Second Floor, Suria 
KLCC, KL 

U 

ULYSSE NARDIN & 

REUGE 

UG22& 25, Adorn Floor, 
Starhill Gallery, KL 


V 

VERTU 

2.53.00, Level 2, Pavilion, 
KL 


W 

WATATIME 

LG144, Lower Ground Floor, 
Sg Wang Plaza, KL 

G-055, Ground Floor, Mid 
Valley Megamall, KL 

2.61.00, Level 2, Pavilion, KL 

LG19, Lower Ground Floor, 
Subang Parade, PJ 

G107, Ground Floor, 1 Utama 
Shopping Centre (Old 
Wing), PJ 

G1.09, Ground Floor, 

Sunway Pyramid, PJ 

G52, Ground Floor, Mahkota 
Parade, Melaka 

G16, Ground Floor, Jaya 
Jusco, Kinta City Shopping 
Centre, Ipoh, Perak 


WATCHSHOPPE 

F303, First Floor, 1 Utama 
Shopping Centre (New 
Wing), PJ 

G-043A, Ground Floor, Mid 
Valley Megamall, KL 
G1.123, Ground Floor, 
Sunway Pyramid (New 
Wing), PJ 

170-G-16, Ground Floor, 
Plaza Gurney, Penang 

WATCHES OF 

SWITZERLAND 

G208A & B, Ground Floor, 
The Gardens, Mid Valley 
City, KL 


WATCH ZONE 

Lower Ground Level, 

LG341A, 1 Utama Shopping 
Centre (New Wing), PJ 

WORLD OF WATCHES 

2 SDN BHD 

Unit 49B, Jalan Telawi 3, 
Bangsar Baru, KL 

GF16, Ground Floor, Bangsar 
Village II, Jalan Telawi, 
Bangsar, KL 
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SERVICE CENTRES 


Alexander Shorokhoff 
Basilika 

Corniche Watches 

Hirsch 

Itaynoy 

Junkers 

Laco 

March Lah 

Poljot International 

Rec Watch 

Schaumburg Watch 

Sevenfriday 

Tacs 

Zeppelin 

15-2,15th Floor, No. 1, 
Lorong 3/137C, OFF Jalan 
Klang Lama, KL 
Tel: 603-7772 8877 

Appetime 
Armand Nicolet 
Bedat & Co. 

Blu 

Brook Brothers 
Fendi Timepieces 
Franc Vila 
Hautlence 
Muhle Glashutte 
Rehellion Timepieces 
Romain J erome 
Speake-Marin 
Tw Steel 
Zeitwinkel 

Level 5, Annexe Block Lot 
10 Shopping Centre, 

50 Jalan Sultan Ismail, KL 
Tel: 603-2142 6328 

Bo vet 

Davidoff 

Glycine 

Maurice Lacroix 
Salvatore Ferragamo 
West End 

Ground Floor 
Menara Keck Seng, 

203, Jalan Bukit Bintang, 
KL 

Tel: 603-2148 9678 



Katharine Hamnett 

Luminox 

Soleus 

Columbia 

Cosmopolitan 

23-8, The Boulevard, Mid 
Valley City 

Lingkaran Syed Putra, KL 
Tel: 603-2938 3938 

Chronotech 
Guess 
Marc Ecko 
Nautica 

Victorinox Swiss Army 

12Th Floor, KH Tower 
No. 8, Lorong P Ramlee, 
KL 

Tel: 603-2056 6888 

Blancpain 

Breguet 

CK Watches 

Certina 

Flik Flak 

Hamilton 

Longines 

Mido 

Omega 

Pierre Balmain 
Rado 
Swatch 
Tissot 

Level 22, Wisma Goldhill 
67 Jalan Raja Chulan, KL 
Tel: 603-2050 8888 

Breitling 
Raymond Weil 

Suite 6.3, Level 6 Menara 
Weld 

No. 76 Jalan Raja Chulan, 
KL 

Tel: 603-2031 8566, 
603-2031 6151 


Buhen & Zorweg 
Anonimo 
Erwin Sattler 
Fortis 

Officiana Del Tempo 
Orbita 

Tel: (65) 6392 1268 

Chronoswiss 

Certina 

Concorde 

Ebel 

Gucci 

Longines 

Patek Philippe 

Raymond Weil 

Rolex 

Suite 2206, 22nd Floor, 
CP 31 Central Plaza 
Jalan Sultan Ismail, KL 
Tel: 603-2148 2814 

Graham 

Revue Thommen 
Cecil Purnell 

09-03, 9th Floor, Menara 
Keck Seng 

Jalan Bukit Bintang, KL 
Tel: 603-2144 6333 


Chistian Dior 
Tag Heuer 
Zenith 

Suite 2305-06, 23rd 
Floor Central Plaza, KL 
Tel: 603-2140 8303 

Cyma 
City Chain 

G8, Jalan Puteri 7/13A, 
Bandar Puteri, 

Puchong, Selangor 
Tel: 603-8068 6898 

Brera 

Damasko 

Junghans 

Perrelet 

Unit 49B, 

Jalan Telawi 3, 

Bangsar Baru, KL 
Tel: 6012-229 2934 

Seiko 

Alba 

Cp27, Suite 2601-04, 

26th Floor, Central Plaza 
34 Jalan Sultan Ismail, KL 
Tel: 603-2141 5163 


BRM Chronographes 

UG21, Adorn Floor, Starhill 
Gallery, 

181 Jalan Bukit Bintang, 
55100 Kuala Lumpur 
Tel: 603-21481616 

G-Shock 

Baby-G 

Edifice 

Sheen 

Protrek 

Oceanus 

Marco Corporation (M) 

Sdn Bhd 

Customer Service 
2-2nd Floor, Segambut 
51200 Kuala Lumpur 
Tel: 603-4043 0689 

Bell & Ross 

Menara Keck Seng, 

203, Jalan Bukit Bintang, 
KL 

Tel: 603-4043 0689 

Rolex Centre 

Menara Dion, #01-02 
27, Jalan Sultan Ismail, 

KL 

Tel: 603-2072 2709 
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TERMS AND CONDITIONS • Subscription is non-refundable and non-transferable. • Rates include postage 
and handling charges for delivery within Malaysia. • Please allow four to six weeks for delivery of first 
issue. • Offer available to readers in Malaysia only and not valid in conjunction with other promotions. • 
Subscription will continue upon expiry and Heart Media Sdn Bhd shall proceed to invoice for subscription 
fee, unless Heart Media Sdn Bhd is informed otherwise in writing. • Subscriber information may be 
used in future marketing or promotional activities. • Heart Media Sdn Bhd and the sponsor shall not be 
liable for any loss or damage suffered by the subscriber or any party in accepting, possessing, using or 
consuming the gifts. 
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YACHTS I SUPERCARS I WATCHES 
PROPERTIES I ART I CLASSIC CARS 

10 - 13 MAY 2018 

STRAITS QUAY | PENANG | MALAYSIA 

RSVP at: RSVP@PENANGRENDEZVOUS.COM 

oo© penangrendezvous ^ info@penangrendezvous.com www.penangrendezvous.com 
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Access Unlimited Luxury 







L 




UXIFY 


The World’s Leading Luxury Marketplace 


WWW.LUXIFY.COM 



Enter a world of 
LUXURY 
through the eyes of the 
world’s leading authority on 

HIGH FASHION 


WWW.LOFFICIELMALAYSIA.COM facebook.com/lofficielmalaysia 0 @lofficielmalaysia 


Email us at infb@heart-media.com or contact us at +60 3 2148 9923 
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FINISHING 


LUST PAGE 

THAT’S AMORE 

The Jaquet Droz Grande Seconde Moon Black Enamel make its debut at BaselWorld 2018 , adding a 
moon phase complication to the Grande collection 



MOVEMENT Self-winding Jaquet Droz 2660QL3; 68- 
hour power reserve 

CASE 43mm in red gold; water-resistant 30m 
STRAP Black alligator leather 
PRICE $46,000 


L ate last year, there was a lot of hype surrounding the supermoon. Super or not, the 

moon has always been considered romantic even when countless stars, heck, even the 
goddess of love in Greek mythology, Venus, complete twilight time's sensual ambience. 
The Jaquet Droz Grande Seconde Moon Black Enamel is a technical and artistic 
triumph, representing the phases of the lunar cycle from the new moon to the last quarter, 
while fine artistic details and embellishments beg you to take a closer look or spend a 
minute longer on the beautifully scarred visage of our closest celestial neia 
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LONGINES 


V.H.R 


VERY HIGH PRECISION 


±5 SECONDS A YEAR 
PERPETUAL CALENDAR 
SMART CROWN 

RESISTANCE TO MAGNETIC FIELDS 
LONG-LIFE BATTERY 


Longines Boutiques 

Pavilion KL+603.2142 1832 I Suria KLCC +603.2303 4480 
Genting SkyAvenue +603.6101 1562 


Conquest V.H.P. 








cartier.com 


CELEBRATING 100 YEARS OF TANK 



2.12.00 & 3.14.00 Level2 & 3 Pavilion Kuala Lumpur - (603) 2303 3088 






























